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Before the Travelers Start 


In Every Publishing Office the Sales Conference ls Taking on 
Increasing Importance 


Howard C. Lewis 
Dodd, Mead & Co. 


HE ‘Sales Conference” that extends 
over a period of days and. occurs at 
least twice a year in every publishing 


Fhouse is becoming an increasingly impor- 


tant factor in presenting the new books to 
the trade. No longer does the salesman 
bid farewell to family and friends, gather 


Sa few samples hurriedly, and plunge forth 


on his trip after a hasty inspection of the 
printed announcement list. No longer is 
he permitted to supplement a casually ac- 
quired and superficial knowledge of his 
books with a “selling talk’: based on his 
own conception of what they may contain. 
On the contrary, the Sales Conference, 
rightly conducted, supplies him with every 
possible and available detail of content, 
nanufacture, and advertising in connection 
With each book he is to sell. 

The Conference is in reality a sort of 
dress rehearsal—the books pass one by one 
across the stage—and nowhere in their 
areer will they find a more critical audi- 
nce. Each department of the publishing 
brganization is called upon to play its part, 
00, and to accept the judgments passed 
pon it. Let us sit in a typical meeting 
or a moment and follow the discussion. 

The book under consideration is a novel. 
[r, V. of the Editorial Department has 
escribed the plot briefly and compared it 
0 the author’s previous work. Each 

ember of the sales force is expected to 
ave read all books of fiction for himself, 


and while this is not always possible, those 
who have read it add their impressions to 
Mr. V.’s review. 

Mr. W. of the Manufacturing Depart- 
ment then displays the jacket and cover, 
which rarely meet with unqualified ap- 
proval. Opinions on jackets are as many 
and various as there are people to express 
them, and Mr. W. generally has an un- 
happy time of it. Color and design are 
considered for their display value; flap 
matter and “blurbs” for their appeal to the 
prospective customer. Not infrequently, as 
the result of a Sales Conference discussion, 
the jacket is discarded entirely, even 
though it may represent a considerable 
investment in artist’s fee and color plates, 
and Mr. W. is directed to try again, with 
a dozen different suggestions as to how that 
jacket should be made, ringing in his ears. 
No less attention is given to binding and 
end-papers and other details of make-up, 
all important in the hoped-for result. There 
is no doubt that many books have been 
“made” by their attractive manufacture, 
while others have failed to fulfil expecta- 
tions because of a poor jacket or uninviting 
format; and the improved final book is 
frequently the result of suggestions in con- 
ferences. 

The matter of manufacture having been 
considered, Mr. X., who directs advertis- 
ing, then presents his plans and is advised 
freely! The advance appropriations and 





schedules for magazine and newspaper ad- 
vertising are outlined and usually pro- 
nounced entirely inadequate! As far as pos- 
sible, “copy” and “layouts” are shown, and 
frequently the salesman is able to include 
such material with his samples. 

Following the advertising director, the 
head of the Publicity Department outlines 
campaigns to be carried on, generally out- 
side of the bookselling field—such matters 
as news stories, editorial comments, radio 
talks and “stunt” programs of various 
sorts, information about which is of great 
importance to the traveler who is best ‘able 
to make with the bookseller whatever ar- 
rangements are desirable for a full exploit- 
ation of the undertaking. Publicity directed 
to booksellers and librarians is also out- 
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lined, particular attention being given to 
the avoidance of over-emphasis—a matte! 
the importance of which is often over 
looked—and to the effective co-operation 
of the spoken message of the salesman witl 
the written or printed story from the pub 
licity desk. ‘The use of postcards, posters 
and general display is determined, and Mr. 
X., the advertising director, retires por 
dering on his appropriations. 

Mr. Y., the Sales Manager, has be! 
much in evidence during the entire di 
cussion, and he usually sums up the salé 
possibilities. Paradoxical as it may seem 
it is his responsibility to see that enow 
but not too many of the book is sold. 

Such is the usual procedure, but ¢ 


book presents a different problem. +™ 
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miscellaneous non-fiction sections of the list 
demand the greatest special attention. 
Travel books must be carefully manufac- 
tured, and their sale is somewhat seasonal ; 
volumes of biography are apt to be of par- 
ticular interest in certain localities; books 
on sports, gardening, popular science, 
poetry and drama are issued to a widely 
differing public, ‘The various aspects in 
these fields of potential. sales must be fully 
realized by the salesmen. 

In these meetings the work of the vari- 
ous departments is co-ordinated, and the 
sales force plays an important part in in- 
fluencing the work of each. The effect is 
to publish books with increasing regard 
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for detail, and with the bookseller and 
public uppermost in mind. The effect on 
the salesman is to provide information which 
in turn is invaluable to the buyer. With 
a definite and thorough knowledge of his 
books, the salesman can outline their pos- 
sibilities adequately and is in less danger 
of overselling and falling a victim to his 
own enthusiasm. 

The publisher’s aim ultimately is to sell 
his books to the public in partnership with 
the bookseller and he is finding that the 
most thorough equipment he can give his 
salesmen is promoting. that partnership, 
and that it is well worth the expense and 
energy and time it costs. 


American Books in Europe 
H. A. Horwood 


Foreign Representative for American Publishers 


HE matter of marketing books in 
Continental Europe, strange as it 
may seem, is something that no 
American publisher, until recently, has at- 
tempted with any de- 
gree of thoroughness. 
Even today, some 
American — publishers 
believe that the Eng- 
lish publisher has 
some sort of prior 
rights to this market, 
even on books that 
originate in America. 
Publishers say that 
they would like to 
have their books sell 
in Europe but that 
most of their better 
titles are eventually 
issued in England and that thererefore 
they are not able to sell them on the Con- 
tinent. These publishers take it for 
granted that when an English publisher 
contracts for a book of American origin 
he takes over the whole world with the 
‘xception of the United States and Canada. 
hereas as a matter of fact, the standard 
orm contract in such cases gives' the Eng- 
ish publisher only Great Britain and her 


R. HORWOOD iss in a posi- 
tion to know the problems of 
marketing books in Europe for, as 
representative for American publish- tO 
ers, he travels all over the Continent. 
His headquarters are in Paris, 24, 
Quai de Béthune. 
who has been spending a short time 
in this country, has returned to Eu- 
rope to continue his promotion of 
American books abroad. 


Colonies, which certainly leaves the rest of 
the world including Europe, if not ex- 
clusively in the hands of American pub- 
lishers, at least open territory for who- 
ever Zoes out and gets 
the business. 

Until I had the 
temerity about two 
years ago, to attempt 
sell American 
books in the Euro- 
pean market, the 
field so far as active 
solicitation is con- 
cerned was confined 
quite exclusively to 
the English publish- 
ers. Outside of Paris, 
I was in many cases 
the first American 
book representative that the dealers had 
ever seen and was looked upon as quite a 
curiosity. 

More than three-quarters of the books 
that I have sold in this market have been 
non-fiction. They quite uniformly follow 
the same trend as in America with the dif- 
ference, however, that the scope is nar- 
rower here than there. For instance, a 
book treating American customs that 


Mr. Horwood, 
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would have a fair sale in America, will 
practically be unsalable in Europe. “Let 
Freedom Ring,” may have had a good sale 
in America, but it did not sell in Europe, 
and biographies of men like Hearst, Mar- 
tin Van Buren and even ‘Meet General 
Grant” found no response in Europe, 
while on the other hand, “The Story of 
Philosophy,” “Strange Interlude,” ‘The 
House of Rothschild,” sold over here 
fairly well. 

Just how big is the market for Amer- 
ican books in Europe is hard to say but 
there are certain known facts that would 
lead one to become fairly optimistic. It is 
generally admitted by all European dealers 
that three-quarters of their customers and 
probably nine-tenths of their sales are to 
Americans. On the other hand, the selec- 
tions from which these American must 
choose their reading matter consists of at 
least 90% books of English origin. A lit- 
tle 2zrithmetic with these figures as a basis 
added to the fact that traveling Ameri- 
cans are exceedingly patriotic and expatri- 
ated Americans are generally even more 
so, would lead one to believe that there 
are considerable possibilities for an increase 
for American books in the European 
market. 

Fortunately, however, for the future of 
American books in Europe, the English 
publishers in recent years have done very 
little active work in selling on the Con- 
tinent. Of course, they all cover Paris 
twice a year and occasionally skirt along 
the coasts through Belgium and Holland, 
but the rest of the Continent is practically 
untouched. So far as I know there is only 
one representative who travels on the Con- 
tinent outside of Paris, and he is a free 
lance representing some half a dozen pub- 
lishers. One or two other attempts have 
been made to cover Switzerland and Italy 
but these experiments were never repeated. 
I have made four trips through Italy and 
Switzerland during the last two years and 
this, I believe, constitutes a record for 
either folly or wisdom, the future will 
have to determine which. 

At the present time, I believe that at 
least 90% of the books in the English lan- 
guage sold on the Continent are published 
in England. There are several reasons, 
some of which are already disappearing 
and most of which can eventually be over- 
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come. The chief reason, up to the pres. 
ent, for this near monoply of the English 
publishers is the fact that the European 
booksellers’ knowledge of. American books 
and authors has amounted to almost noth- 
ing. From time immemorial, Continental 
booksellers have instinctively looked to 
London whenever they thought of the Eng- 
lish language. They generally subscribe 
to an English trade paper and to the Lon- 
don Times Literary Supplement and they 
receive most of the English catalogs. What 
little knowledge they had of American 
books was picked up only incidently. 

There is practically no prejudice among 
dealers against stocking American books as 
such. It is true that the impression pre- 
vails that American books cost more than 
English books, and in the past this was 
no doubt true, but during the past season 
there have been four or five outstanding 
cases of prominent books published simul- 
taneously in England and in America in 
which the American book was consider- 
ably cheaper than the English. In fact, 
as far as prejudice goes, I have encountered 
only one dealer in the whole of Europe 
who refused to experiment with American 
books, and he happened to be an expatri- 
ated American who prefers to get all his 
books from London. 

The chief difficulty at the present time 
in selling American books in Europe ' 
overcoming the established buying habit of 
the dealer. It was very discouraging dur- 
ing the first year that I attempted to sell 
American books over here to offer a book 
which I thought would have a market and 


‘have it turned down because the author 


was totally unknown or because the dealer 
did not think it of much importance, and 
then on my next visit to this dealer 
find four or five copies of this same book 
on his shelf under an English imprint thé 
he had bought six months or one year afte! 
I had offered him the original America’ 
editions. These little ironies, howeve' 
will get less and less frequent as the know! 
edge that good books do come out 
America impresses itself upon the dealer 
Regarding the kinds of: books that # 
salable in the European market, there " 
no great difference between the dema! 
here and in America. A book that st 
up a sensation in New York is generall! 
reflected in Paris within a month @" 
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reaches out to the rest of Europe in another 
month or so. For instance a short time 
yo, a bewildered dealer asked me if I 
knew a book called “Poems and Plays,” 
by a man with a long name with Stein 
at the end of it and, as “Poems in Praise 
of Practically Nothing” was creating a 
stir in New York about this time, I con- 
cluded that that was the book he wanted. 
[t evidently was, for since then he has re- 
ordered three times, and half a dozen other 
Jealers have ordered the same book. 
Fiction is harder to sell in Europe, and 
to a certain extent, probably always will 
be. A book by a new American author is 
almost impossible to sell, for, under the 
conditions that prevail here, it is too much 
to expect the European dealer to gamble 
on the unknown. As the best American 
authors will always have to compete with 
English authors, and the volume of fiction 
sold will always be limited, so it is to be 
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expected that for a long time to come, at 
least, American fiction will be confined 
to authors of established reputation or to 
novels that have created far more than 
the usual stir. 

In the case of American writers of 
established reputations, it is generally quite 
possible to get an original order, for, as a 
rule, the American book appears a month 
or so before the English edition is pub- 
lished. It is much more difficult to get 
the re-order, for, usually, by the time 
the original consignment gets low enough 
to justify a reorder, the English edition has 
appeared and this may be cheaper than the 
American. And even if a handicap of 
price were overcome, it would still be dif- 
ficult to get re-orders except for certain 
books; for fiction being such a perishable 
commodity, the dealers fear that before 
their re-order arrives its salability will 
have ceased. 


Etiquette for Buyers 


Helen Moran 


N reviewing Mrs. Park’s “Bookshops ; 

How to Run Them,” recently in the 

New York World, Harry Hansen 
seemed a bit dismayed by her warnings on 
the subject of the publishers’ salesmen. ‘To 
quote Mr. Hansen: 


This book might well be a novel, for I 
cannot help believing that it reads as if the 
hero, @ man wise in the ways of the world, 
is giving sound advice to the innocent young 
virgin who is about to open a bookstore. 
Especially he warns her against the villain, 
who is the publisher’s salesman. The latter 
is a dressy, upstanding young fellow, versed 
in sweet compliments and gentle pats on the 
hand, taking easily for granted that the lady 
hookseller will order his list without even 
looking at the titles—the name of the house 
is its guarantee. Miss Park writes: 

“The publisher’s representative, his sales- 
man, is before you. Probably you have certain 
subconscious feelings about the firm he re- 
presents. The books they publish are the de 
luxe books of the trade. They are of high 
or low literary status. As publishers they are 
Satisfactory partners, giving fair discounts, or 
i the less satisfactory, with whom to 
80 slow, 

“Then too you have certain ideas about 


the salesmen themselves: Are they oversellers, 
trying to force things on you which make 
your stock top-heavy? Or are they honest 
and accurate estimaters of what you can actu- 
ally do with their books? Have you con- 
fidence in them, or do you have to divide what 
they say by half? This is for you to decide, 
but decide impersonally, without being swayed 
by complimentary lunches and fancy cigaret 
tributes. If not, you may be stuck when least 
you expect it.” 

There’s advice for the young women, and 
may they guard well their book budgets when 
the gay Lotharios come tripping in, decorated 
with gardenias and carrying order blanks for 
the latest list of 100 spring books. Our advice 
to the booksellers is to take the luncheon, 
because it’s on the house anyway, and in 
these days of stiff discounts it’s so much 
gained on the order. 


The chapter in which Mrs. Park dis- 
cusses this subject appeared in Publishers’ 
W eekly of September 22, 1928. The sub- 
ject is an important one—and one on which 
the inexperienced buyer of books can use 
a certain amount of advice. But appar- 
ently the effect of Mrs. Park’s excellent 
advice on Mr. Hansen was not altogether 
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good. He seemed to gain the impression 
that the publishers’ salesman is one whom 
the buyer should view with decided alarm. 

This view seems a bit extreme. There 
may be a number of reasons for so. distin- 
guished a critic having received such an 
impression. ‘These reasons are less impor- 
tant than the possibility of Mrs. Park’s 
advice being similarly interpreted by others 
who are more vitally concerned. It would 
be unfortunate indeed for any one new to 
the business of buying books to take Mr. 
Hansen’s interpretation of Mrs. Park’s 
advice too literally—unfortunate for them, 
and unfair to the salesmen. 

Book salesmen are not wily ogres, out 
to eat innocent buyers whom they first cap- 
ture by the insidious methods of high pres- 
sure salesmanship. If, through hasty reading 
of Mrs. Park’s book or by any other means, 
anyone new to the business has. received 
such an impression, they may well pause 
and consider the matter. In this, as in 
most things, there are two sides—the sales- 
man’s side and the buyer’s side. Your atti- 
tude as a buyer toward him as a salesman, 
may be nearly as important as his toward 
you—and may have a great deal to do 
with it. 

It is quite probable that the “hard- 
boiled” salesman became that way through 
contact with hardboiled buyers. Some hard- 
boiled buyers are very successful. You may 
want to adopt their methods and become 
one of them. You may. It is doubtful if 
they chose to be that kind, except as a last 
defensive resort—if they thought the thing 
out. It can be thought out to,a certain 
extent. And it is worth thinking about, 
for whatever kind of buyer you want to be, 
you may as well be good of the kind. And 
when you consider the subject, there are 
certain things to be remembered in regard 
to the salesman. 

Much of this is a matter of very plain 
reasoning. In the first place, there is no 
good reason why the salesman shouldn’t be 
somewhat interested in your continued suc- 
cess. If he is the right kind—and you will 
find that usually he is—he does not con- 
sider his sales for one season to be the end 
of the matter. He knows, and usually 
recognizes, that your continued success is 
more important to him than the possibility 
of “dumping” an extra hundred copies of 






The Publishers’ Weekly 


a bad seller on you. He knows that very 
likely he is coming back to see you next 
year—and the year after, and the year 
after that. If he “loads” you with.a great 
many undesirable things, or more than you 
should have, in ‘any one season, the fact 
will be no help to him the next time he 
comes around. ‘This being true, it is ob- 
vious that he does not want you to buy 
unwisely (unless you have been too hard- 
boiled with him on some earlier occasion— 
and then ... . well, he is only human). 

He is very human, in fact, and rather 
nice as a rule. Accepted as such, more 
often than not you will find him sincerely 
desirious of being helpful—and very capa- 
ble. There is much to be learned from him. 
And if you have any preconceived ideas 
about, salesmen as salesmen, discard them 
when you come to consider the publishers’ 
representatives who come to call on you. 
It is quite true that they come to sell you 
something. But you want to buy. There- 
fore, if an intelligent and agreeable person 
—and rarely will he be otherwise !—comes 
into your shop to see you about this busi- 
ness of buying books, there is no reason 
why the negotiations should not be carried 
on with good will on both sides, and satis- 
faction to both. 


The salesman may ask you to luncheon, 
as Mrs, Park mentions. This is one of 
the customs of the country and a thing 
which your own good taste can decide very 
easily. Before he arrives, you will have 
studied his list rather carefully—or you 
should, before you see him—and you will 
have some idea of the size of your order. 
If, as may be the case occasionally, you 
can use few or none of his books in your 
particular shop, or few or none of the 
ones he has in that particular season, yo 
may not be justified in taking up his time 
at luncheon. But if he invites you, it » 
not always with the idea of making you! 
order as large as possible. Primarily his 
object is to establish and to maintain ¢ 
pleasant relationship. 


This does not mean a personal relatio' 
ship, if you happen to be a woman. Mos 
publishers’ representatives not only hav’ 
intelligence, but breeding as well. Wome" 
are people to them—people with who” 
many of their business transactions 4" 
carried on. If your own attitude can be 
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characterized by equally natural friendli- 
ness, all will be well. 

Of course, they are not all alike. Much 
could be written about the different “types” 
_-much more than could be read with 
profit. These men, being people, cannot 
be cataloged accu- 
rately, so as to be 


readily recognizable TE oo 
as representative of | aed | Fg EE 3 


acertain type. Gen- 
eralities likewise are 
not infallible. But 
this is not cause for 
alarm. You can 
learn to know sales- 


men as you learn to eT ty 
know your custom- \\=>} \\ Ya 


le: 


ers, Classifying the 
different types to a 
certain extent, but, 
if you are wise, not 
carrying this too far. 

Until you do learn 
‘o know book sales- 
nen, as a class and 
is individuals, your 
own attitude should cause you more ap- 
prehension than theirs. Naturally you 
will find an occasional one who tries to 
unload things on you. Watch to see how 
many seasons he lasts with his company! 
Also, when you are starting out, you may 
find that some of them seem to have an 
annoying conviction that they know more 
about the needs of your shop than you do. 
But be sure they aren’t right before you 
judge them too harshly. They are not 
without experience, and most of them have 
seen many shops come and go. 

Certainly you must have a mind of your 
own—and use it. You will have to judge 
how nearly right they are. Your ability 
to do this depends to some extent on how 
well you have judged the possibilities in 
your own shop. Even at first, there are 
some things which you, with your more 
intimate knowledge of the locality and the 
people, can judge better than he. The im- 
Portant thing is to learn what you can 
from him, and this can be done more easily 
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if you accept his often valuable advice in 
the proper spirit—whether you act on it 
or not. Sometimes you will go contrary to 
it, of course. Sometimes you should. 

But in all of it, he is there to help rather 
than to harm you for his own commercial 
purposes. The 
chances are that you 
will oversell your- 
self on books quite 
as often, if not 
much more often, 
than he will over- 
sell you. Few people 
go into any business 
connected with 
books without a cer- 
tain love of them— 
of the sight, the feel, 
and the possession 
of them. Buying 
books from the pub- 
lishers’ representa- 
tive is a joyous ex- 
perience to anyone 
who has come under 
their spell, the spell 
of books, not that of the publisher’s repre- 
sentative. “There is something about seeing 
the new volumes, about touching them, 
handling them, that is all too likely to go 
to your head. Decisions that are made in 
a calm perusal of your sales records are all 
too easy to toss aside—but also, alas! too 
dangerous. 

Under those circumstances, enthusiasm 
may become a form of intoxication. It is 
infectious too. The salesman feels enough 
of it for his books—and your keen apprecia- 
tion may increase his. His good intentions 
to sell you no more than you should have 
may suffer the same fate as your calm 
decisions made when reading the catalog. 
But this may happen seldom. And you 
will find that often he is the first to restrain 
you—if he knows that you will appreciate 
honest, helpful advice. 

All in all, the publishers’ representative 
is not a person to be viewed with alarm. 
Your attitude as a buyer should cause you 
more concern. 


Helen Moran, who contributes this blue-book of etiquette for buyers 
and endeavors to ease the mind of buyers by pointing out the charm 
of publisher's representatives, is not unknown to the “Publishers 
Weekly's” readers. Her article in the December 8th issue, “Why 
This Aversion to Books of Short Stories,’ caused a great deal of 
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The Making of a Book 


by Joseph Anthony 





I. EDITORIAL 


First. youve got to catch your writer. 
Armed with flask and Dunhill lighter, 
You search the literary byways— 

The tea rooms, gin mills and the highways. 


You'll recognize your genius by 
The curly hair and batik tie, 
The Stetson, and the languid airs 
That his business agent wears. 


Before he knows his pocket's ripped, 

You separate him from his script. 

You take it home, and then you dry it. 
. The chances are it’s not a riot. 





II]. MANUFACTURING 


Ly you aren t an expert, you'll sure make a mess 
Of sending your promising novel to press. 

For example, a difficult fashion that rages 

Is one of refraining from cutting the pages. 

By a patented process the printing we slip 

Right into those pages with never a rip. 








To the proof-reader now we must hurry a sample, 
And the problems to worry that fellow are ample. 
The proof-reader put on his heaviest specs, 

And when one and one threaten to add up to sex, 
At appropriate points in the simmering plots, 

He carefully sprinkles a rowful of dots. 
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lI. ADVERTISING 
LADELLING adjectives out of his Waterman 


The blurbster sure is a curious sort 0° man. 
“Gripping, entrancing, enthralling,’ he writes, 
“Tt puts in the shade the Arabian Nights.” 


He scribbles and scribbles as though there were gin in him, 
And shouts to the office: “Hey, give me a synonym!” 

But I’ve heard him demanding, when weary and drowsy: 
“Hey, somebody tell me the plural for lousy!” 


IV. SALES 


Y ov send your salesman on the road 
With dummies, catalogues, and such. 
His job is pressing home the goad, 

But he doesn’t do it very much. 


Poor fellow, he works hard all day, 

And sometimes all the night, 

And has to hear the buyer say, 

“Who told that jackass he could write?” 





—- 
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I HOLD every man a debtor to his profes- 
ston, from the which, as men of course 
do seek to receive countenance and profit, so 
ought they of duty to endeavor themselves, by 
way of amends, to be a help and ornament 
thereunto. —BACON. 


Spring Campaigns 


S the publishing activity of a new 

season develops, an observer stand- 

ing at the sidelines watching the 
mechanics of book distribution becomes 
more and more impressed with the amount 
of coordinated planning that characterizes 
the launching of a season’s new books. 

The publishers’ editorial department has 
done its work and the plans of the book 
have been carried thru. Notes have been 
made of possible special markets and the 
methods of obtaining publicity, and of char- 
acteristics of the books that would be espe- 
cially worth emphasizing and of ideas for 
reviewers who may be expected to take a 
special interest. As the date of publication 
comes nearer, the manufacturing man has 
done his best to make the book suitable for 
the contents and attractive in its outside 
appearance. 

Then begins the release of publicity mate- 
rial, the preparation of a careful description 
of the book for the spring catalog which 
travelers will carry with them, the prelim- 
inary releases of a news character which 
have to be so carefully planned to get at- 
tention, the sending out of advance copies, 
the special letters to those who may be 
likely to be personally interested, the print- 
ing of circulars, the perfecting of adver- 
tising for both trade and consumer period- 
icals, all this centering on the day for the 
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delivery of the book and its appearance on 
the counter. 

A fresh observer in the field of book 
publishing cannot fail to pay his respects 
to the men who coordinate this publicity 
material. 


Confirmations 


ROM the discussion in: publishers’ 

offices we get the impression that the 

problem of confirmation is one of the 
most difficult in connection with the work 
of the publishers’ representatives in the 
field and the ultimate turning of their 
efforts into real profit. The traveler may 
take every care to explain his list or show 
his competitive lines and take every pains 
to have the order made out carefully and 
promptly submitted to the buyer, but often 
this is only the beginning of the negotia- 
tion. Above the buyer may be the mer- 
chandising man who will have to O. K. 
the amount of the bill as related to the 
department’s budget. If these confirma- 
tions are made promptly, the order passes 
on to the publishers’ headquarters and is 
ready for shipment in the time specified. 
This is particularly true of standard lines 
ordered for holiday business. In this line 
of publishing it is particularly important 
for publishers to be able to total from 
orders received the amount of goods to be 
manufactured, and, if this cannot be done 
with confidence, it is difficult to make 
proper preparations for shipment. Some 
department stores have been known to 
defer confirmation until the middle of No- 
vember and then protest because publishers 
cannot make a complete shipment of every 
item ordered. There are instances reported 
in which curtailments of orders are made 
apparently without reference to any pat- 
ticular budget but on a general report of 
slowing down of trade in other depart: 
ments, so that the department buyer may 
find himself with a greatly curtailed stock 
while business is going on as usual. There 
is no doubt that mutual understanding ' 
important. The publisher should be awar¢ 
of the necessity of departmental control 
in a large organization, and the merchar- 
dising man in the department store shoulé, 
on his side, understand the publishers 
problems of manufacture and the individ: 
ual characteristics of the book busines 
which, of course, differs from others. 
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Welcoming the Caller 
Ta article by Miss Moran in this 


number discussing the traveler and 

his points of contact, suggests re- 
printing, from a house organ of the Gen- 
eral Electric Company, this statement by 
their purchasing agent as to the customs 
and practices to be observed in that office. 
It reads in part as follows: 

“We consider that the business of any 
man who calls at our office is as important 
to him as ours is to us. We see everyone 
who calls at the department and aim to 
treat him with courtesy, tolerance an 
consideration.” 

There is a good deal of business sense 
embodied in this statement. Most sales- 
men have reason to know how varied is 
the technique of the buyer, and a point of 
view that credits his business with real 
importance instead of a point of view that 
hedges the contact about with defensive 
gestures, is well worth considering as a 
signal improvement in some trade practice. 


It is commonly said that the buyer who 
knows his market and has good figures by 
which to judge his sales, is one who gives 
the heartiest welcome to the traveler. He 
knows in general what he is to do, but wants 
to spend the money that he has as wisely 
as possible and with the greatest insight 
into what will be the most suitable for 
his market and what would be most likely 
to attract the attention. of the national 
market. 


How’s Business ? 


HEN the traveler makes his morn- 

ing call on the bookseller, the 
latter’s first question is, “Well, 

how's business?” An instructive question 
and why? Because the traveler is moving 
steadily over the country, exchanging im- 
pressions and picking up general informa- 
tion. The bookseller, who has but little 
opportunity to talk directly with others 
facing his same problems, has the greatest 
need for such information and soon learns 
who, among the travelers, brings comments 
and observation which are of business value. 
Not all ideas from one successful store 
can be used with equal result in a neighbor- 
ing city, but the report on such ‘experiments 
Suggests new lines of endeavor. ‘The book- 
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seller who asks, “How’s business?” has 
more than a perfunctory interest in the 
answer. 


Travelers Abroad 


HEN, a few years ago, Harry M. 

Snyder made his plan for covering 

the Orient with a selected line of 
American books, the Publishers’ Weekly 
hailed this as an important first step, and 
we have been particularly pleased to see 
that each year business in that field has 
grown. Mr. Snyder’s organization has 
had to be increased as is instanced this 
month, when Leon Archer, another popu- 
lar figure among book salesmen, joins the 
Snyder office. 

Still another emphasis on the possibilities 
of an increased market for American books 
abroad will be noted in the story of H. A. 
Horwood’s experiences which is printed in 
this number. Mr. Horwood has been 
pioneering in Europe as Mr. Snyder has 
been doing in the Orient. It now remains 
for some equally competent representative 
to take joint lines to the countries south 
of us, where it would seem quite possible 
to work out a system of distribution which 
would take the pick of American publish- 
ing to the cultural centers of those great 
states. 


Traveling by Auto 


ARTICULARLY appropriate for 
P:. annual Travelers’ Number will be 

the first concrete reports from the 
Bookmobile, the cooperative enterprise now 
traveling thru the South endeavoring to 
turn the automobile truck to use as a means 
of distributing trade books and material to 
bookstores and libraries. 

So far, book trucks, as connected with 
the book business, have been used only for 
tours from city to city, largely a New 
England experiment, or they have been a 
library institution endeavoring to take the 
services of the public library into broader 
fields. ‘This new enterprise has been an 
endeavor to: turn the large type of truck, 
which can be a sales room in itself, to the 
service of book promotion, and its experi- 
ences must be carefully watched to see 
what further use the idea can be put to 
in the bookselling field. Mr. Brockmann 
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and Mr. Stewart are exceptionally compe- 
tent men and future efforts may well be 
helped by their experiences. ‘This mission- 
ary effort is promoting selling tools of trade 
rather than books themselves, but there 
is no reason why the data should not be 
illuminating as to book sales possibilities 
and possibly point to future use of the 
truck by groups of publishers or by book- 
sellers. Washington and Virginia have 
shown great interest in the idea, and re- 
ports show that the advance notices sent 
to the libraries and bookstores are bringing 
plenty of visitors to the bus. 

The schedule for the next two weeks 
includes: 

Monday, the 4th, Williamsburg, Va. 

Tuesday, the 5th, Richmond 

Wednesday, the 6th, Orange 

Thursday, the 7th, Staunton 

Friday and Saturday, the 8th and 9th, 
Lexington. 

Tuesday, the 12th, Lynchburg 

Thursday, the 14th, Roanoke 

Friday, the 15th, Pulaski 

Saturday, the 16th, Abington 

Tuesday, the 19th, Bristol 

February 20th the auto enters North 
Carolina, Mr. Brockmann’s home state. 
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Publication Day as a “First Night 


NE of the classifications of book 
publishing which has profited most 


by the speed with which a book can 
be prepared and manufactured under mod- 
ern manufacturing conditions is that of 
plays. The publication of the printed play 
while the play is still playing to audiences 
in New York, Chicago or Boston, or tour- 
ing the country, has done much to increase 
the popularity of plays for reading. 

For the book thus realizes on a news 
value whereas formerly it had to depend 
entirely on its literary value. It is a fairly 
important asset. Plays that were immensely 
popular as productions might depend too 
much on those productions for their popu- 
larity to have much interest for the book- 
buying public. But published while the 
play is still running the production features 
are apt to be enough in conversation to 
stimulate an interest. The magazines of 
the calibre of Vanity Fair, the New Yorker 
and the American Sketch, as well as those 
local smart magazines published throughout 
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the country, devote a great deal of space 
to pictures of stars, of settings for the plays 
and articles, either appreciative or satirical 
(such as Beverley Nichols’ “Low Down oy 
“The High Road’ ” in the January Sketch) 
which make the plays topics for conyersa- 
tion among those who may never get near 
the productions. 

This timeliness of publication is all the 
more valuable to the bookseller because it 
makes it possible for him to borrow “stills” 
of scenes in the play and photographs of the 
actors participating to liven up his window 
displays. 

Interest the week of February 3rd to 
roth will run high in books of plays and 
books on the drama, for it is National 
Drama Week, but it is an interest which 
should be kept up throughout the year with 
little difficulty considering the fortunate 
circumstances of play interest. 


Another Tariff Ruling 
NOTHER class of literary material 


has suffered an increase in tariff 

charges, owing to a new interpreta- 
tion from the Custom House. Broadsides 
and theatrical programs over twenty years 
old have been coming in free in the same 
way that books of that date have been ad- 
mitted free. Now, according to the report 
of the American Art Association in New 
York, a duty of 15% is being charged, as 
they are now classified as printing not 
specially provided for. W. W. Cohen, 
member of Congress from New York, is 
to take the matter up at the hearing in 
February. 


Plans for Coast Convention 
Progress 


HE four-day Western Booksellers 

Convention at San Francisco, Apr 

15th-18th, is not to lack entertain 
ment features. On Monday evening ther 
will be a dinner-dance at the Hotel Sir 
Francis Drake, headquarters of the gather- 
ing. On Tuesday evening there is to be 
a theater party; and Thursday there will 
be the banquet. Besides this, there will be 
arrangements made for convention unc): 
eons at which there may be some short 
speeches. The Entertainment Committee. 
of which John Howell is chairman, is als 
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arranging sightseeing tours around San 
Francisco and special entertainments for 
wives of the delegates. The general topic 
of the convention will be that of increasing 
the interest in books thruout the Western 
area and improving conditions of their 
distribution. Many western authors are 
accepting the invitation of the committee 
to be present. 


Out of Print Juveniles 
LVA S. SMITH is serving as chair- 


man of the Committee on Produc- 

tion of Children’s Books for the Chil- 
dren’s Librarians’ Section of the American 
Library Association, and publishers who de- 
sire to get from this Committee comments 
on the probable future demand for old 
titles which they may be considering drop- 
ping from their lists,:can write to Miss 
Smith at the Carnegie Library, Schenley 
Park, Pittsburgh. ‘The suggestion of co- 
operation in this field was brought out at 
a conference held last spring by representa- 
tives of the publishers in response to a 
communication from Miss Smith’s Com- 
mittee. Oftentimes the question of the re- 
issue of books is a difficult problem, and 
this Committee will not only give publish- 
ers the valuable side light of probable li- 
brary demand but will give publicity to 
any books which publishers put back into 
new editions after obtaining the Commit- 
tee’s encouragement. 


Changes in Book Club Selling 


HE new spring campaigns of the 

Literary Guild show that it is coun- 

tering on the advertising of the 
ook-of-the-Month Club by making a pro- 
vision for exchange of books. Previously 
they never made this offer and have shipped 
the one book to all subscribers. The pro- 
posal now is that the Guild book received 
can be exchanged without extra charge for 
any previous Guild book, or it may be ex- 
changed, if mailed back within a week, 
‘or any book in print in the United States 
by paying the net difference between $1.75 
(one-twelfth part of the $21 subscription) 
and the trade price of the book wanted. 
The customer sends the book back, and the 
exchange book is sent prepaid. This plan 
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differs slightly from the Book-of-the-Month 


program, which sends word to subscribers 
in advance of the book to be sent and gives 
the subscriber the chance to change his 
mind before the receipt of the book. 

The Book-of-the-Month Club, on_ its 
part, is meeting the competition of the 
Literary Guild by offering to send one book 
free to anyone who subscribes for at least 
four books a year. The Book-of-the-Month 
circulars say that the average price of the 
books they have chosen is about $2.40. The 
Publishers’ Weekly printed January 19th a 
list of all the clubs’ selections of the past 
year, which gives some suggestion of how 
the competing editors differ in their selec- 
tions. Reports from the publishing field 
indicate that the clubs are dated several 
months ahead in their selections, in some 
cases as far as six months. 


50c-a-Book Club 


HE advertising matter of the White 

House Book Club comes from 3815 

Armitage Avenue, Chicago. ‘Their 
plan is to supply to customers one novel a 
month, a novel of love, a novel of mystery, 
or a novel of adventure, according to the 
specification in the member’s application, 
the cost being 50c.' a book, postage and all 
charges prepaid, and if single books are 
ordered above the subscription, the postage 
will be charged. Members send _ their 
money after they receive the book. There 
is no announcement of a committee of 
selection, this being done by the manage- 
ment. The statement about the character 
of the books is as follows: “Selected by 
the White House Book Club as the best 
from hundreds of recently published novels 
in their original $2 and $2.50 copyrighted 
editions of the leading American publishers 
and produced in a beautiful special edition 
for exclusive distribution to members.” 
As the selections of “the best from hun- 
dreds of recently published novels,” their 
current circular announces the distribution 
of, as a love story, “Empty Shrines” by 
Elisabeth Finley Thomas, published by 
Bobbs-Merrill in 1927; as a mystery story, 
“A Midsummer Mystery” by Gordon Hall 
Gerould, published by Appleton in 1925; 
and as an adventure story, “Sword ani 
Candle” by Sidney Herschel Small, pub- 
lished by Bobbs-Merrill in 1927. 
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New Survey of Our Schools 


HAT the census of 1930 may show 

little if any increase in the number 

of children ready to enter school 
over the number shown in 1920 is a 
rather surprising statement of the biennial 
survey of education of the Bureau of Edu- 
cation at Washington, of which advance 
sheets have just been released. 

In the public schools including all 
grades the daily attendance has risen in the 
10 years since 1916 from 15,300,000 to 
19,900,000. In the last two years of the 
survey the line of increase has tended to 
become level, and the decrease in the birth 
rate and the restriction on immigration are 
tendencies that are apparently bringing the 
growth to a halt. ‘The birth rate per 
thousand population dropped from 25.1% 
to 20.6% in 1926 though in the meantime, 
the infant mortality rate dropped off con- 
siderably. With allowances for both per- 
centages, there is indication that, while 
2,239,000 children reached their first birth- 
day in 1916, 2,292,000 reached it in 1926, 
a little over 50,000 increase in ten years. 
The restricted immigration still further 
reduced the number of children reaching 
schoo] age, and if these conditions exist in 
1930, school enrollments will reach a sta- 
tionary figure, especially in the lower 
grades. In 1918 the first grade enrollment 
was 4,281,013, and in 1926 it had dropped 
to 3,923,492. 

The attendance in secondary schools, 
partly due to the introduction of junior 
high schools, has been rapidly increasing, 
and, while the breaking point in the rate 
of increase in high school enrollment may 
have been passed, there are indications 
that increases may continue for a number 
of years. 

In the meantime, the expenditures for 
education have steadily increased, and, 
altho the figures are not given, the ex- 
penditures for books have been going up 
with the general enlargement of programs. 
Just how the demand for school books may 
have been changed by the extending of the 
period of education is indicated by the fact 
that the attendance in the secondary schools 
has increased tenfold in the thirty-six years 
since 1890, and the attendance in collegiate 
departments in colleges and universities 
went up over fivefold in the same period. 
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This report gives the number of public 

igh schools as approximately 21,700, pri- 
vate high schools 2,500 and colleges and 
universities 975- 


Good Recent Books on Retail 
Salesmanship 


A BOOKSELLER in Milan, Italy, 

asked for a list of books on retail sell. 
ing for a large Milan concern interested 
in American methods. The Business 
Branch of the Newark Public Library 
supplied the following list: 


Brisco, N. A. 
Prentice-Hall. 


Converse, P. D. “Selling Policies.” 
tice-Hall. 1927 


Doubman, J. R. “Organization and Op- 
eration of Department Stores.” Wiley. 
1927 

Frederick, J. G. “Selling by Telephone.” 
Business Bourse, New York. 1928 


Giles, Roy. 


“Principles of Retailing.” 
1927 


Pren- 


“Developing and Managing 
Salesman.” Ronald. 1927 


Hall, S. R. “Retail Advertising and Sell- 
ing.” McGraw-Hill. 1924 


Hayward, W. S. “Retail Handbook.” 
McGraw-Hill. 1924 


Kneeland, Natalie. ‘Merchandise Manv- 
als for Retail Salespeople.” (Edited by 
W. W. Charters.) Shaw. 1925 


Knudson, G. P. T. “Gift and Art Shop 
Merchandising.” Little. 1926 


Lazarus, Arthur. ‘Vital Department 
Store Statistics.” Dry Goods Economist. 
1926 


Lehmann, H. M. Merchandise Manual 


Series. Ronald Press. 1922 

Leigh, Ruth. ‘Training the Retail Clerk 
to Sell Your Product. ” McGraw-Hill. 
1927 


Maynard, H. H. 
ing.” Ronald. 1927 


Mazur, P. M. “Principles of Organize 
tion Applied ‘to Modern Retailing.’ 
Harper. 1927 


“Principles of Market- 
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Who’s Who Among the Travelers 


The Abingdon Press 


Travelers: 
Harry F. Ketser (New England). 
R. G. FARRELL (East and Middle West). 
J. J. Rirr (Middle West and South). 
W. H. Naytor (Central West). 
C. B. PENNEY (Pacific Coast). 


Henry Altemus Co. 


Travelers: 

A. M. MacmiLian (Pacific Coast and 
principal cities of West and East). 

B. F. Kune (Southern States, Penna., 
and N. J.). 


American News Company, Inc. 


Travelers: 
CorTLAND Firzsimmons (New York 
City and Brooklyn, large accounts). 
Mitton G. LANPHEAR (New York City 
and Brooklyn). 
Atpert I. ScHwartz (New York City, 
Brooklyn and Richmond). 

CLARENCE Metz (Brooklyn and Queens). 

RayMonp B. McGovern (Bronx and 
Westchester). 

SwNeEY Rose (Long Island). 

A. W. McConkey (New Jersey). 

H. E. Grnprat (New York State). 

J. Mrttar (Connecticut). 


D. Appleton & Co. 
Travelers: 
G. E. Curran. 
Emit HEIKEL. 
R. A. MAcDonaLp. 
E. C. ATHERTON. 
J. L. FisHer. 
LEon WELKER. 
J. T. Wrst. 
F. A. CLIncH. 


The Baker & Taylor Co. 
Travelers: 
Tuomas J. Doran. 
Harry Hass. 
Wittiam §. McKEACHIE. 
RicHarp MENDEL. 
Grorce F, RITTENHOUSE. 


Barse & Co. 
Travelers: 

Wm. J. Barse (New York City and 
Philadelphia). 

Wn. HALDANE (Texas, Louisiana, Mis- 
sissippi, ‘Tennessee, Alabama, Kentucky, 
Baltimore, Maryland, Washington, D. 
C., Richmond, Virginia, Atlanta, 
Georgia, Pittsburgh, Youngstown, Ohio, 
Cincinnati, Detroit, Chicago, Milwau- 
kee, St. Paul, Minneapolis, St. Louis, 
Kansas City, Missouri). 

ANDREW HAMMING (Boston, Providence, 
Springfield, Massachusetts, New York 
City, Buffalo, Rochester, Syracuse). 

SILVANUS H. Voss (Pacific Coast and all 
principal cities from Denver west). 

WALTER R. Kour, Jr. (Middle West). 

W. M. Courrer (Virginia, North Caro- 
lina, South Carolina, Florida, Canada, 
New York State). 

S. $. DiaMonp (Greater New York, Long 
Island, New Jersey, Pennsylvania, West 
Virginia). 

Horace H. Bars. 


Bobbs-Merrill Co. 

Travelers: 

Hosart T. Otsen (New York, Boston, 
Philadelphia). 

W. F. Copy (Larger cities Middle West). 

R. G. BaKker (Baltimore, Washington, 
Pittsburgh, New York State, Pennsyl- 
vania, New England). 

L. W. Harvison (West Coast, Rocky 
Mountain States and Southwest). 

R. G. May (New York and Southeastern 


coast). 


Albert & Charles Boni 
Travelers: 


Percy A. Lorinc (New England and 
Middle West). 

Wattiace Wacuos (Middle West, Pa- 
cific Coast, Texas and Louisiana). 

MetricHh V. RosENBERG (Southern 
States). 

CuHar.es Bont, Jr. (New York). 
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Brentano’s 
Travelers: 


DESMOND FITZGERALD (West, Pacific 
Coast). 

Vircit STEED (South). 

SoUTHARD Brown (East and Middle 


West). 
Mrs. C. Gsovski (New York City). 


A. L. Burt Co. 
Travelers: 

kK. F. Burt (New York City, Brooklyn 
and Newark). 

Joun M..Burr (New York City, Brook- 
lyn and Long Island). 

Epcar W. Porrer (Chicago, Pittsburgh 
and -large cities of the Middle West). 

Harry A. SMITH (Pacific Coast). 

Joun C. Vose (New England, Philadel- 
phia, Baltimore and Washington). 

CLARENCE E. JorpAN (West and North 
West except Pacific Coast). 

Harry Wipe Harris (Pennsylvania). 

R. U. CarruTHErs (South West) 

Joun R. Hartrietp (Ohio, Indiana, Lli- 
nois and West Virginia). 

F. T. J. Nunan (Territory covered by 
New York. Central and Lake Shore 
Railroads and Upper Michigan). 

W. GeorceE ALLEN (South). 


Henry K. Younc (New Jersey and 
Northern New York other than the 
towns on the New York Central Rail- 
road ). 

GerorceE J. MecLeop, Lrp. (Canadian 


Agents). 
Harry Bauer (New York City). 


Louis Carrier 
Travelers: 
ALLAN ISLES. 
Louts CARRIER. 


The Century Co. 

Travelers: 

Joun F. Winters (Larger cities in East 
and Middle West). 

RAYMOND P. PocGGENBouURG (South, West 
to Denver, Middle West). 

Hucu §S. Exuiotr (Denver to Pacific 
Coast). 

Grorce J. McLeop, Lrp. (Canada). 


Chelsea House 

Travelers: 

Curton D. 
States). 


Brown (New. England 
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A. E. Frosr (New York State and New 
Jersey). 

Geo. H. BATEs 
Michigan). 

WatTeR L. Estes (Illinois, Wisconsin, 
Minnesota). 

J. S. WuHitHAMm (lowa, Nebraska, Mis. 
sourl). 

J. G. Witson (Northwestern States), 

Ropert MARSHALL (Southwestern 
States). 

M. J. HANcHETTE (Southern States), 

Cart B. Newserry (Chicago territory), 

Ik. W. VAN WAGENEN (Special Repre- 
sentative ). 

A. WHELPLEY (Missouri, Kansas, Colo- 
rado). 

Tuos. R. Best (Pacific Coast States), 

JoHn A. CHARLTON (Sales Manager, 
ie ge F 


(Pennsylvania, Ohio, 


Edward J. Clode 
Travelers: 

MicHagEL S. Mitt (New York City, 
Philadelphia, Boston and New Ene- 
land). 

Percy A. Lorine (Principal Mid-West- 
ern Cities). 


E. K. BAKER (West Coast). 


Cokesbury Press 
Travelers: 
R. U. CARRUTHERS 
States). 
JosePpH V. PILKINGTON (Religious Book 
Trade). 


Wm. Collins Sons & Co., Ltd. 

Travelers: 

D. CAMPBELL (New York City, Boston, 
Philadelphia, Baltimore). 

A. E. Fraum (South, New England). 

Geo. SULLY (Principal Cities as far West 
as Kansas City, and North to Minne- 
apolis). 

Frank G. Wuite (Pacific Coast and 
Middle West). 


(South Central 


Congregational Publishing Society 
Traveler: 
Witsur HucH Davies (Principal cities 
East, Middle West, South and Canada). 


Cosmopolitan Book Corporation 
Travelers: — 

Leon B. ARCHER. 

Vircit §S. STEED. 
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Copp CLARK Co., Ltp., Toronto (Cana- 
dian agents). 

H. C. KINSEY. 

James V. MALLoy. 

Harry M. Snyper (The Orient). 

C., W. WALLACE. 


Covici, Friede, Inc. 
Travelers: 

PascAL Covict (Middle West). 

DonALD S. FRIEDE ‘(New England, New 
York State, Philadelphia, Baltimore 
and Washington). 

JosepH A. Marcouigs (New York City). 

Cart J. SMALLEY (Pacific Coast states). 


Coward-McCann 
Travelers: 

JosepH V. Carrott (Sales Manager, 
New York, New England, Philadel- 
phia, Baltimore and Washington). 

Davip C. Butst (New York State and 
Middle West). 

GrorcE C. HALLBERG (Chicago and Mid- 
dle West). 

Jesse CARMACK (South and Pacific 
Coast). 


The Thomas Y. Crowell Co. 
Travelers: 

Ernest J. BUNCE (Pennsylvania, Middle 
States, St. Paul, Minneapolis and the 
South). 

Tuomas Y. CROWELL 2nd (New York 
State, New England and Northwest 
States and Canada). 

Greorce R. Hopsy (New York City, 
Philadelphia, Washington, Baltimore, 
Chicago, Buffalo, Rochester, Detroit, 
and Pacific Coast). 


Cupples & Leon Company 

Travelers: 

} H. M. Catpwetz (Pacific Coast). 

| M. F. Gatton (Large Cities and New 
England). 

Watrter T. Leon (New York City). 

C. Z. HeLter (Middle West). 

C. S. Stone (South). 

| C. W. Waritaeg (Middle West, Penn- 
sylvania, New York State and New 
England). 

A. J. Zerpe (Pacific Coast). 

| H.M. Snyper (The Orient). 


The John Day Company 
Travelers: 


Guy Horr (Chicago, Detroit, Cleveland ). 
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KENNETH H. MEEKER (New York, 
Philadelphia, and Middle West). 
CLEVAND AusTIN (New England and 
New Jersey). 

WaLLAceE Wacuos (Pacific Coast and 
Southwest). 

N. R. Wrepen (Southeast). 





WALTER T. LEON 
Representing Cupples & Leon Company 

Walter T. Leon has grown up under the able 
tutelage of his father, Arthur T. Leon, tliough 
every department of the book-making and _book- 
selling business. He has charge of the larger ac- 
counts for New York City. He served fifteen 
months in France with a Base Hospital, and is 


now quite active in the American Legion. 


A. T. De La Mare Company, Inc. 
Traveler: 
Loita. Ester Dumser (East, South and 
Middle West). 


Dodd, Mead & Company, Inc. 
Travelers: 
Howarp C. Lewis (Sales Manager). 
J. Russett Lewis (Chicago, Boston, 
Philadelphia, and New York). 
RayMonp T. Bono (New England). 
CLEMENT F. Benoit (Pacific Coast). 
EASTMAN S. Brown (Mid-West Cities). 
Nevin J. STEVENSON (South). 
EpwWArRp S. BERGEN (Mid-West and New 
England). 
Curtis Brownitow (New York, Penn- 
sylvania and New York City). 
Harry M. Snyper (The Orient). 
H. A. Horwoop (Europe—with the ex- 
ception of England). 
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Dodge Publishing Company 

Travelers: 

GeorcE W. Jones, Jr. (Salesmanager). 

SUMNER H. Britron (Chicago, large 
middle western cities). 

Eric J. STEINLEIN (Boston, New Eng- 
land, New York State). 

Louis Sotomon (Middle West). 

Joun T. FRENYEAR (South). 

Joun T. Horcukiss (Pacific Coast). 

Henry M. Snyper (Orient). 

Georce J. McLeop, Ltd. (Canada). 


M. A. Donohue & Co. 
Travelers: 
E. F. BorpeKer (Middle West). 
Wo. J. Byrnes (Eastern Territory). 
A. Coun (Eastern Territory). 
L. M. Levy (New York City, Eastern 
States). 
MacLean and SMITHERS (Canada). 
H. M. Nemoepe (South). 
Joun C. Hint (Pacific Coast). 


Dorrance & Co., Inc. 

Travelers: 
C. F. Benorr (Pacific Coast). 
W. H. Dorrance (Sales Manager, East). 
J. R. Houston (Middle West and South- 

west). 
NicHoLas R. WREDEN (Southeast). 
Irwin & Gorpvon, Ltp. (Canada). 


Doubleday, Doran & Company 
Travelers: 


W. A. Brirron (South and Middle 
West). 

J. W.'Corrican (New York and Phila- 
delphia). 


G. V. SerrFert (Washington, Baltimore, 
Louisville, Cincinnati, Pittsburgh). 

A. R. ANTHONY (Smaller cities in the 
Middle West). 

J. F. Dirmar (Department of Religious 
Literature). 

FE. H. Zrecter (New York and Boston). 

J. W. McCay (Chicago and Pacific 
Coast). 

W. T. Hopxins (New England and New 
York State). 

D. M. Bramste (Chicago and smaller 
Mid-western cities). 


Duffield & Co. 


Travelers: 
Ripcety Hunt (Sales manager and local 


territory). 


The Publishers’ Weekly 


Francis J. SLOANE (Central West). 
WaALtace Wacuos (Pacific Coast). 
VircIL STEED (South). 


E. P. Dutton & Co,, Inc. 

Travelers: 

Joun R. McCann (Sales manager, New 
York City, Boston, Philadelphia). 

CHARLES G. GIFFIN (Large cities Mid- 
dle West and West Coast). 

Percy A. BracH (Middle West and 
South). 

ALBERT MITCHELL (New England, New 
York, Pennsylvania, and Middle West). 

CHARLES A. SHEARSON (New York City 
and Eastern Canada). 

Joun C. Hitt (Small cities West Coast 
and Western Canada). | 

Joun D. McGrew (Educational and Li- 
rary Books). 


Funk & Wagnalls Company 
Travelers: 
WILLIAM P. HALL (Greater New York). 
Davip J. O’ConNEtL (New York City 
and Middle Western Cities). 


Sam’l Gabriel Sons & Co. 
Travelers: 
J. Sipney ApAms (East). 
T. K. Bacster (Australasia). 
Haroitp A. CLARK (Greater New York, 
New York State and New Jersey). 
CHARLES A. CONRATH (New York and 
Pennsylvania). 

A. R. Gasriet (Philadelphia, Baltimore 
and Washington). 

B. A. GasrieL (Middle West). 

MicuHaet Lyons (Middle West and 
Pacific Coast). 

Henry M. Snyper (Hawaii and the 
Orient). 

CHARLES §. STONE (South). 


Garden City Publishing Company, Inc. 
Travelers: 

Lewis Miter (Large cities in the East). 

Gerarp A. Burke (Atlantic Seaboard 
and South). 

SamueEL L. Dorsey (Middle West— 
fice in Chicago). 

FLoyp H. Nourse (Pacific Coast). 

Etwyn G. Ditton (Smaller cities in t 
East). 

Henry M. Snyper (Orient). 

H. A. Horwoop (Europe). 
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Charles E. Graham & Co. 

Travelers: | 

Aran H. GraHam (New York and 
Pennsylvania). 

Cc. E. GrAHAM (Canada). 

H. A. Puiturps (New York office). 

Harry W. SuLty (Large Eastern cities 
and Middle West). 

WiuiAM J. ScHwartTz (South, Pacific 

Coast and Western States). 


é 


Greenberg, Publisher, Inc. 
Travelers: 
Ropert Simon (New York, New Eng- 
land and Middle West). 
Joun T. Horcnkxiss (Pacific Coast). 
Irwin & Gorpon (Canada). 


Hale, Cushman & Flint 
Travelers: 
Lyman M. Hurtcuins (New England). 
ArtHUR E. WETHERBEE (New York and 
Middle Atlantic States). 
RoperT A. SHIRLEY (South). 
CLARENCE A. CHUTE (Middle West). 
Joun C. HILt, trade, and MABEL Car- 
PENTER, educational (West). 


C. S. Hammond & Co. 
Travelers: 
GrorcGE M. Davis (East and Middle 
West). 
RoBerT S. HAMMOND. 
JoHn StrnAp (South and Pacific Coast). 
ELtswortH W. Lewis, Jr. (New Eng- 
land, New York). 


Harcourt, Brace & Co. 
Travelers: 

Georce W. Amis (Boston, Philadelphia 
and larger cities Middle West and 
East). 

THEODORE FREDENBURGH ( Pacific Coast). 

Luoyp §. Passace (South and Metro- 
politan District). 


» Raymonp J. HeAty (Second cities Mid- 


dle West and East). , 
H. F. Morsz (New York City). 
Grorce J. McLzop, Lp. (Canada). 
H. M. Snyper (Far East). 


| Watrer B. CHAMPLIN (Far East). 


Aucusr H. Genres (Sales Manager). - 


Harper & Brothers 
Travelers: 
> W. Burcer (Sales Manager). 
- H. Earty (Chicago, Detroit, Cleve- 
land, Philadelphia). 
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J. D. BuakeE (Pacific Coast and all cities 
west of Denver). 

J. W. BicEtow (Baltimore, Washington, 
Pittsburgh, Cincinnati, Minneapolis, St. 
Paul). 

V. M. Biccertr (Large cities in New Eng- 
land, South including Texas). 

W. H. Rose (Smaller cities of Middle 
West). 

W. T. Bissett (Smaller cities in New 
England, New York, and Pennsylvania). 

J. A. Durry, Jr. (New York City). 

E. R. Buetit (New York City). 

EUGENE EXxMAN (Head of Religious Book 
Department). 

A. J. LAwxer (Religious Book Depart- 
ment). 

H..M. Snyper (Orient). 

W. CHAMPLIN (Orient). 





v- 
JERALD W. BIGELOW 
Representing Harper & Brothers 
Here is briefly Mr. Bigelow’s record for a pros- 


pective “Who’s Who” of the trade: Started in 
the publishing world as a reporter on the Chicago 
Evening Post and later on Philadelphia Record. 
As a salesman with Kroch’s Book Store in Chicago 
for four years. Formerly represented Macmil- 
lan in large middlewest cities. Came to Harper 
and Brothers January 1st, 1929. 


Harvard University Press 
Travelers: 


Davin T. PoTTINGER. 
WILLIAM WARREN SMITH, JR. 


Rae D. Henkle Co. 
Travelers: 


FRANKLIN W. KimMey (Sales Manager, 


Metropolitan territory). 
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outside New 
of Central 


( Kast, 


cities 


Percy A. Lorinc 
York, and larger 
States). 

FLoyp H. Nourse (Pacific Coast). 

BRADEN CALDWELL (Smaller cities of 
Central West). 

C. S$. Lone (South and Southwest). 

‘PHomas ALLEN (Canada). 

Norman W. Henley Publishing Co. 
Travelers: 
CarL K. Witson (Coast and West). 
R. F. FENNo (East). 





9,8 


MAURICE INMAN " 
‘Imporied Books, Wholesale and Retail 
Mr. Inman is building an important line that 
will appeal to dealers in fine books and literary 
specialties. He represents a number of English 
publishing clubs and presses and is now abroad 
planning for an attractive showing this year of 
new and original ideas in books for gifts and for 
collectors. 


a I Selman’ Oonigeny 
Travelers : 
A. J. HItr. 
KE. W. LuckMan. 
A. R. MacDouGa tt. 
A. L. Morse. 
James R. Houston: 
ApAM W. PFLIEGER. 


Henry Holt & Co. 
Travelers: 
DESMOND FiTzGeERALp (Pacific Coast). 
James M. Terretit (Middle West). 
BAaNnKs UpsHaAw (Southwest). 


The Publishers’ W eekly 


STANLEY’ WALKER (New York, Boston 
and Mid-West). 

GILBERT LOVELAND (Religious Books), 

VirciL STEED (South). 


Houghton Mifflin Company 
Travelers: 
FRANK Bruce (New York City and Phil- 
adelphia). 
E. G. CHapin (New York City). 
GeorcE H. Geer (Larger cities Middle 
West). 
Harrison LEuSSLER (Pacific Coast). 
Henry O. HoucHton (New England), 
Harpwick MoseLey (South). 
Tuomas A. SALMon (Middle West). 
HERBERT RAYMOND (East and Middle 
West). 
Tuomas ALLEN (Canada). 
Henry M. Snyper (Orient). 


Maurice Inman, Inc. 

Travelers: 

S. H. Voss (Pacific Coast). 

FRANK J. Lowe (Eastern and Atlantic 
States, Middle West). 

Maurice INMAN (Large cities and Mid- 
dle West). 

N. Lappen (New York City). 


Jordan Publishing Company 


Traveler: 
RussE_t L, Furtone, President (Middle 
West and East). 


The Judson Press 
Travelers: 
JoHn W. BeErscH 
Middle West). 
Wirey J. Smirn (Southwest). 
Tuos. J. STRATTON (Manager of Sales). 


P. J. Kenedy & Sons 
Traveler: 
Joun J. COAKLEY. 


Alfred A. Knopf 


South and 


(East, 


Travelers: 

JOHN J. Mutten, Sales Manager (larg 
cities of the East and Middle West). 

Joun A. Bett (New York City and th 
Metropolitan District). 

C. E. Ronne (Assistant in the Metropol: 
tan District). 

Cary Aspsorr (Middle West and. Weste! 
New York). 

JosrpH B. Sreers (Denver and west ® 
the Pacific Coast). 


oer 
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MANUEL SIWEK 


Representing Horace Liveright, Inc. 


City and vicinity. 





South). 


Henry M. Snyper, W. C. CHAMPLIN 


(The Orient). 


Laidlaw Brothers, Trade Book Department 


(Successors to Laird & Lee, Inc.) 


Travelers: 


Mrs. ANNA McAutirr (Chicago). 


Harry .T. Harper (East and Middle 


West). 
R. K. Brapy (South). 
A. J. Zerpe (Pacific Coast). 


J. B. Lippincott Company 
T’ravelers: 


Harotp F. GartTLEY (New York Central, 


New England and the South). 


Witttam C. Rosrnson (The Middle 
West, Texas and the Pacific Coast). 
| Witiiam P. Youne (Pennsylvania, New 


-_ __ Jersey and New York). 

_& Tue Copp Crarkx Co:, Lip. (Canada). 

; Herpert M. Gasxitt (Sales Manager). 

1 a Little, Brown and Company 
Travelers: 

0 He Atzeret W. STEVENS (Sales Manager) 


(Canada), 





Young Mr. Siwek is a New York university 
; man, and has been serving his apprenticeship 
e for a career in the publishing field in the several 
lepartments at Liveright’s. He now graduates 

1. salesman to visit the trade in New York 
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JosepH F. Greene (New York City). 

FRANK Jones (New York Central. from 
Cleveland on, and principal Middle 
West cities). 

CLAYTON C. ApbAMs (South and. small 
towns New York and Ohio). 

ARTHUR F. JOHNSTON (Pacific Coast). 

ARTHUR H. THORNHILL (Boston, Spring- 
field, Philadelphia, Baltimore, Washing- 
ton, Albany, Rochester, Buffalo, Pitts- 
burgh). 

PauL C. LoizeEaAux (New York City, 
New York State, New Jersey, Pennsyl- 
vania, shore towns in Connecticut, to 
New Haven). 

Ouiver H. Durrett (Syracuse, Utica, 
Schenectady, New England except Bos- 
ton, Springfield and New Haven). 


Horace Liveright 
Travelers: 

JuLtan Messner (New York). 

NMLANUEL SIWEK. 

James ‘I’. CoLitins (New York, Philadel- 
phia, Washington, Baltimore, New Eng- 
land, Boston). 

James L. Crowper (Chicago and the 
Middle West). 





PAUL C. LOIZEAUX 
Representing Little, Brown & Co. 

Young Loizeaux became interested in bookselling 
as an employee in the Lord & Taylor Bookshop, 
New York. His good schooling there qualified him 
for a wider field and for two years he has been 
visiting the smaller accounts in New York City 
for Little, Brown & Company, as well as the towns 
in contiguous states. 
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DESMOND FITZGERALD (Far West). 
Metricu V. RosENBERG (South). 
Henry Snyper (The Orient). 

W. B. CHAMPLIN (The Orient). 
M. J. McLean (Canada). 
(Canada). 


GEORGE SMITHERS 





RALPH LULL 
Representing The Macaulay Company 
Ralph Lull comes from a well-known English 
literary family. In his time he retailed books, 
has been an engineer and was an automobile 
salesman before starting with the Macaulay Com- 
pany two years ago. As a side-line he writes 
verse and short stories for various magazines. 








Longmans, Green & Co. 
Travelers: 

‘THEODORE F. PIKE (Canada). 
Harry B. DUNLAP. 
DeEWirr CLINTON PETERs. 
Car K. “‘WILson. 
F. B. Russey. 
J. Ray Pgcx. 


Lothrop, Lee & Shepard Co. 
Travelers: 
Epwarp W. Jervis (St. 
Coast and South). 
RicHarp: F. Tritey (Eastern cities and 
‘Chicago). , 


Pacific 


Louis, 


Robert M. McBride & Company 
Travelers: 
Grorce W. Jones, Jr. (Salesmanager). 
SuMNER H. Britron (Chicago and large 
Middle Western cities). 


The Publishers’ W eekly 


Eric J. STEINLEIN (Boston, New England 
and New York State). 

Louis Sotomon (Middle West). 

Joun T. Frenyear (South). 

Watiace Wacuos (Pacific Coast). 

Henry M. Snyper (Orient). 

GerorcEe J. McLeop, Ltp. (Canada). 


The Macaulay Company 

Travelers: 

Joun T. Horcukiss (West of Denver). 

James J. Bett (Southern and Middle 
West). 

EK. I, Furman (Pittsburgh, Cleveland, 
Detroit and Chicago). 

R. Lutt (New England States). 

L. §. FurMAN (NewYork City). 

A. L. Furman (New York City). 


A. C. McClurg & Co. 
Travelers: 
R. A. MecNatty (California and West- 
ern cities). 
A. WesseEts (Eastern territory). 


David McKay Co. 
Travelers: 

ALEXANDER McKay (New York, Phila- 
delphia, Boston, Baltimore and Wash- 
ington). 

James §. McKay (Pacific Coast and the 
large states of the Middle West). 


Walter V. McKee, Inc, 
Travelers: 
Cari J. SMALLEY (Pacific Coast). 
MetricH V. ROosENBERG (Southern 
States). 

Wa .tTer V. McKee (New York and 
larger cities of the Middle West). 
CaRLETON E. McMacxin (New York 

City and vicinity). 
H. M. Snyper (The Orient). 


McLoughlin Bros., Inc. 

Travelers: 

GeorcE M. Fox (Pacific Coast). 

Wo. D. Himset (New York office). 

W. E. Wentzer (Western Centr! 
States). 

C. H. PERKINS 
York). 

Davip M. Proctor (Middle West). 

Wo. R. Waker (Canada and Souther" 
States). 

Hersert Woopwarp (North East” 
States). 


(Metropolitan New 
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The Macmillan Company 
Travelers: 
EASTERN TERRITORY (NEW YORK) 

R. I. GARTON (Sales Manager). 

WittiAM P. ALBRECHT (Special Sales). 

O. M. Baker (New York City and 
vicinity). 

Cc. K. Barton (New York City). 

NorMAN BeErG (New York City and 
vicinity). 

Tuos. CUTHBERTSON (New York City). 

T. F. GARDNER (Special). 

Sitas K. Peavy (New York State, Penn- 
sylvania, Washington, D. C., Virginia, 
West Virginia). 

NEW ENGLAND TERRITORY (BOSTON ) 

Crecrt A. Scorr (Sales Manager). 

Atma H. SAvaGE (Sales Promotion). 


MID-WESTERN TERRITORY (CHICAGO) 
Cuas. J. TRENKLE (Sales Manager). 
k. B. RicHArps (Large towns, Michigan, 
Ohio, Indiana, Kentucky). 
H. H. Bryant (Small towns, Iowa, IIli- 
nois, Michigan, Wisconsin, Missouri). 
Joun G. Hamer (Large towns, Illinois, 


Wisconsin, Kansas, Nebraska, Iowa, 
Missouri, Minnesota, South Dakota, 
Colorado). 


VictoR WIKSTRAND (Small towns, In- 
diana, Ohio, Michigan). 

WESTERN TERRITORY (SAN FRANCISCO) 

Louis FREEDMAN (Sales Manager) . 

OpaL STANGLAND (Sales Promotion). 

RonALD SmirH (Small towns). 
SOUTHERN TERRITORY (ATLANTA) 

James H. Duroin (Sales Manager). 

Lois D. Cote (Sales Promotion). 


SOUTHWESTERN TERRITORY (DALLAS) 
J\ck Puitiirps (Sales Manager). 


Macrae Smith Company 
Travelers: 
D. L. Macrae (Principal cities, East and 
Middle West). : 
J. V. Heangy (South, Middle West, 
New England). 
Evuis K. Baker (Pacific Coast). 


ALLAN M. Smiru (Baltimore and Wash- 
ington), 


Lincoln MacVeagh, The Dial Press 
Travelers: 
E. J. Vass (East and Middle West). 
GRENVILLE VerRNon (New York City). 
VALLACE WACHOB (Western Territory). 
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Bruce CALDWELL (Smaller towns in 


Middle West). 
W. R. WrepeEN (South). 
H. A. Horwoop (Europe). 
LONGMANS, GREEN & Co. 
Agents). 


(Canadian 





J. KRONISH 
Manager. E. P. Judd Co., New Haven, Conn. 
Mr. Kronish has been with his firm for fifteen 
years, for the past eight as buyer for the book 


department. His aim has ever been to keep a full 
stock of everything great and important in books, 
and his special delight is to hand out a book that 
an - papain customer did not expect to find in his 
stock, 


Milton Bradley Company 
Travelers: 
NEW ENGLAND 
FREDERICK SPAULDING. 
CHARLES JORDAN. 
W. R. BuKeER. 
NEW YORK AND NEW JERSEY 
W. L. Martin. 
FREDERICK FISCHER. 
Wo. McINNIs. 
Freep IMHOFF. 


MIDDLE ATLANTIC STATES 
Wan. CONNER. 

FRANK AUSTIN. 

Gero. BRApy. 

Harotp NARAMORE. 

Fioyp ALBERT (South). 

A. B. Hoover (Central West). 
Harry Nort (North Central). 
L. Van Nostranp (West). 








520 


Minton, Balch and Company 
Travelers: 
Hucu S$. Evuiorr (Pacific Coast). 
Henry M. Snyper (Orient). 
F. H. Hetrincer (New York, Middle 
West and New England). 
ALFRED J. WHITE (New York and South). 
MELVILLE MINTON. 


Modern Library, Inc. 

Travelers: 

BENNETT A. CERF (New York and the 
East). 

James L. Crowpver (Chicago and Middle 
West). 

DESMOND FITZGERALD (The Far West). 

FLoyp Nourse (The West). 

Henry A. Horwoop (European Agent). 

DonaAtp S. KLopFEeR (Large cities in 
East). 

MELRICH ROSENBERG (The South). 

MACMILLAN Co. (Canada). 

HENRY SNYDER (The Orient). 

Harotp M. Wo rrFson (South America). 


William Morrow and Company 
Travelers: 
WILLIAM B. CorriGANn, Sales Manager 
(Principal cities). 
C. F. Benorr (Pacific Coast). 
Henry M. Snyper (Far East). 
DonaLp McL. STEVENSON (New Eng- 
land and Middle Atlantic States). 
Vircit STEED (South and Middle West). 
Epwarp P. Carter, Jr. (New York City 
and vicinity). 


National Publishing Co. 
Travelers: 
Harry V. Meyer (New England, Mid- 
dle Atlantic and Middle West). 
C. S. Rem (South). 
James H. Witcox (Manager of New 
York office). 
E. C. L. Nye (West Coast). 
W. M. Tuomas (Sales Manager). 
Joun W. Cutncer (Bible Promotion 
Manager). 
Thomas Nelson & Sons 
Travelers: 
Georce F. BACHMANN (Middle West). 
HersBert C. CUNNINGHAM (Local). 
WIiarp T. Dickerson, Jr. (New Eng- 
land and South). 
W. R. Kour (Educational books). 
Tuomas F. Kyte (New York City, Bal- 


timore, Washington and Pennsylvania). 


The Publishers’ Weekly 


Tuomas MacLaren (Pacific Coast and 
Southwest ) . 

GeorcE B. METzcer (Juvenile and Mis- 
cellaneous books). 


Harry W. Tietz (Middle West). 


W. W. Norton & Company, Inc, 

Travelers: 
Percy A. Lorine (Principal cities of New 

England and Middle West). 
WaLiace WacuHos (Pacific Coast). 
CopeLtin R. Day (New York City). 
N. R. WreEDEN (Southeastern States). 
C. S. Lone (Southwestern States). 
KENNETH H. MEEKER (Middle West). 
Georce J. McLeop, Ltp. (Canada). 
Henry M. Snyper (The Far East). 
H. A. Horwoop (Europe). 


I. & M. Ottenheimer 
Travelers: 
IsAAC OTTENHEIMER. 
Moskrs OTTENHEIMER. 


Oxford University Press 

Travelers: 

C. C. ScHEPMOEsS (Boston, Mass.) 

CHARLES KorBEL (Chicago and near Mid- 
dle West). 

IE. F. Bayer (Middle Eastern States). 

A. A. Utricu (New England and Middle 
West). 

ALLEN TROXELL (The South). 

W. G. Gorpon (The Far West). 

H. A. Grant (Far Middle West). 

W. J. Ropertson (New York City). 

R. H. Lewis (Hartford, New Haven, 
Northampton, Springfield). 

H. L. Rippercer (Chicago, near Middle 
West, New York City). 


L. C. Page & Company 

Travelers: | 

J. E. Goopwin (Principal Eastern tert- 
tory including New York City, Phils 
delphia and Chicago). 

MarsHALi Harr (Canada). 

C. L. Putney (Boston and part of New 
England). 

A. P. RocHeE (Texas and adjoining states 
North and East). 

S. H. Voss (Pacifict Coast east to Denver): 

V. K. Wess (New England, Middle 
States and the South). 


Payson & Clarke, Ltd. 


Travelers: 
Rosert N. Hays (Sales Manager, Larg*' 
Eastern and Mid-Western Accounts): 
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R. J. WHITEHEAD (New England, upper 
New York and Pennsylvania). 

F. J. RussEy (Southern Territory). 

Cart K. Witson (Pacific Coast). 

Henry M. SNYDER (Orient). 

H. A. Horwoop (Europe). 


The Penn Publishing Company 
Travelers: 

rep Krauss (West and larger cities in 
South and Middle West). 

Apam W. Pruigcer, Jr. (Smaller cities 
in the South, Middle West, New York 
and New England). 

CilARLES SHOEMAKER (New York and 
Boston). 


Isaac Pitman & Sons 

Travelers: 

A. Wessets (New England, New York, 
and Pennsylvania). 

C\LIFORNIA SCHOOL Book DEPosITorRyY, 
San Francisco (Coast). 

A. C. McCrturc COMPANY, 
(Midwest). 

A. D. Potntinc (Toronto, Canada). 

SOUTHERN ScHooL Book DEPosiToryY, 
Atlanta, Ga. (South). 

Texas ScHoot Book Depository, Dal- 
las, Texas (Southwest). 

Ropert S. Leste & Co., Chicago, Ill. 


Chicago 


The Platt & Munk Co., Inc. 
Travelers: 

Atex. Munk (Pacific Coast from Denver 
west). 

Arnotp H. Munk (Principal cities as far 
as Chicago). 

C. B. Nourse (Eastern Canada, Northern 
New York, Ohio, Pennsylvania, Mary- 
land, West Virginia). 

W. C. Wapswortu (South, Illinois, 

_ Iowa, Michigan, Missouri, Wisconsin). 

J.G. Youne (New York City, New Eng- 
land, New Jersey, Southern New York). 


James Pott & Co. 

Travelers: 
FReperickK W. HALLam (Eastern cities). 
Cartes R. Duryea (Western cities and 

Pacific Coast). 
Wittiam G. CHASE (South). 
L. W. Kinzer (East). 
Wituam L. Mezcer (Middle West). 
W. W. Sttver (Middle West). 

 U. Carrutuers (Texas). 


an a 
<n s 
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Princeton University Press 
Traveler: 


S. K. Litre. 


G. P. Putnam’s Sons 
Travelers: 

Henry L. ALxison, Sales Manager (New 
York, Philadelphia, Cleveland, and Chi- 
cago). 

PHitip M. ANpERsoN (New England, 
New York State and Middle West). 
JoHN W. SomMMER (South and Middle 

West). 

S. W. KircHeEt (Smaller accounts in New 
York City and vicinity, small towns in 
New England, New York State, Penn- 
sylvania, and New Jersey). 

WituiAM F. Hosson (The Pacific Coast 
and Rocky Mountain States). 

Henry M. Snyper (Hawaii and the Far 
East). 


Rand, McNally & Co. 
Travelers: 
Joun Hopkins AND Son (New York 
City, New England and Eastern States). 
Harry M. Lams (Principal cities in Cen- 
tral States). 
RaymMonp A, McNALLy (Pacific Coast). 
HAROLD FRIEDLANDER (Chicago and 
North Central States). 
Wan. J. FRIEDLANDER 
States). 
ReuBEN H. Litja (Southeastern States). 


(Southwestern 


Random House 
Travelers: 
BennetTT A. CerF (New York and large 
Eastern cities). 
James L. Crowper (Chicago and the . 
Middle West). | 
Donatp S. KLoprer (New York City). 
Cart J. SMALLEY (West). 
MetricH ROSENBERG (The South). 


Jn ae es gg re = 


Regan Publications 
Traveler: 
SAMUEL S. SMITH, JR. 


oO 


The Reilly & Lee Company 
Travelers: 

Howarp W. Cook (Large cities of the 
East and New England States, New 
York office, 51 E. 42nd St.). 

SAMUEL H. Darst (Large cities of the 
Central West). 

CHARLES A. JOHNSON (The Pacific Coast, 
Colorado, ete.). 
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GeorGE J. LEA (Southern States. includ- 
ing Oklahoma and Texas, Michigan, 
Ohio and Pennsylvania, Chicago, ‘“‘Loop”’ 
District). 

Rotun B. Fisk (The Dakotas, Minne- 
sota, Wisconsin, lowa, Nebraska, Kan- 
sas, Missouri, Illinois, Indiana, New 


York, and New England). 





BRUCE HOVENDON 
Representing J. H. Sears Company 

When the Sears concern started four years ago, 
Mr. Hovendon joined their selling staff and has 
done his share in broadcasting their product. Yes, 
you are right, he is the son of his fearless dad, 
Jack Hovendon, the ancient ruler of the Brother- 
hood of Commercial Travelers. 


Fleming H. Revell Co. 
Travelers: 
Joun L. Rietz, Jr. (South and New 
England). 
J. A. Burnett, Jr. (Middle West and 
Pacific Coast). 
Joun W. Hitt (New York, Chicago, 
Richmond, Boston, Toronto). 
FLEMING H. REVELL, Jr. (Philadelphia). 
The Saalfield Publishing Co. 


Travelers: 

R. H. HENpRICK. 

Joun T. HotTcHkIss. 

P. W. ROLLeEY. 

A. G. SAALFIELD. 

BEN SPERO. 

L. W. Wyatt. 

J. H. Sears & Company, Inc. 

Travelers: 

SAMUEL M. LoweEREE, Manager of Sales 
(New York, Philadelphia, Boston). 
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M. Bruce Hovenvon (Atlantic Sea. 
board and cities east of Chicago). 
P. J. FARRELLY (Central West and the 
South, west of the Mississippi River). 
FLoyp H. Nourse (Pacific Coast east to 
Denver). 

GeorGcE J. McLeop, Ltp. (Dominion of 
Canada). 

T. C. Lornian, Lrp. (Australia, New 
Zealand and New South Wales). 

F. D. Mortimer (China and the Orient), 


Charles Scribner’s Sons 

Travelers: 
Marcus L. Burpick. 
STERLING GALT, JR. 
Henry C. Houns. 
ALBERT S. KNAPP. 
WILLIAM L. SAVAGE. 
J. L. THompson. 
K. S. STurGeEs. 
A. H. WHITNEY. 
H. B. Ear. 
T. M. Warts. 
H. M. Snyper. 
H. E. GrLimore, Jr. 


Simon & Schuster 
Travelers: 
M. V. RosENBERG (South). 
LAWRENCE W. Hoyt (East and West, 
excepting four largest cities). 
R. L. Srmon (New York City, Chicago, 
Cleveland, Detroit). 


Frederick A. Stokes Company 

Travelers: 

Harry F, SAVAGE. 

JAMES L. NERNEY. 

THomas F, MAnony. 

James C. MAnony. 

BRETT STOKES. 

J. CONSOLINO. 

Epwarp G. LARSON. 

Henry M. Snyper and Bup CHAMPLI\ 
(Far East). 

H. A. Horwoop (Europe). 


Stoll & Edwards Co., Inc. 

Travelers: 

Joun Coyte (Chicago and West to Coa 
Canada). 

W. M. Epwarps (East). 

H. S. Stotzt (South). 

Warp McCiettann (New Englané 
New York and Pennsylvania). 


Stratford Company 


Traveler: 
J. S. KirsHEn. 
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George Sully & Company 
Travelers: 

Frank G. WuireE (Pacific Coast, Middle 
West, Central States and New Eng- 
land). 

\. ErNEST FrAHM (Southern States). 

GrorGE LEONARD SuLLty (New York 
City). 

GrorGE SULLY (Principal cities, East and 

\liddle West). 


Syndicate Trading Co. 
Travelers: 
FRANK L. MAGEL. 
WitLt1AM C. SCHWAB. 
R, A. FRASER. 
WitttAM McGEE. 


The University of Chicago Press 
Travelers: 
DonALD P. BEAN. 
RoLtLIN D. HEMENS. 
G. C. CRIPPEN. 
A. Q. BuRNS. 


Vanguard Press (Macy-Masius) 
Travelers: 
Jacos BAKER (East and Middle West). 
Percy Exiras (New York City, New 
York State, New England). 
Joun Horenkxiss (Pacific Coast). 
\V. R. Wrepen (Southeast). 
C. S$. Lone (Central South). 


D. Van Nostrand Company 
Travelers: 
CHARLES A, GoopsTEED (Middle West). 
Artour G.. HEANy (East). 
C. A. Benorr (Pacific Coast). 


Viking Press 
Travelers: 
Irwin & Gorpon (Canada). 
FREDERICK Hope (New York City and 
New England). 
FLoyp H. Nourse (West of Chicago). 
Grorce S. OPPENHEIMER (Middle West, 
Philadelphia, Baltimore,. Washington). 
Mrsucn V, ROSENBERG. 


The P. F. Volland Company 
Travelers: 


| Home and Branch Offices: 


Home OFFICE AND Factory (The P. F. 
Volland Company, Joliet, Ill.). 

sesaie L. Cox (Manager Book Divi- 
sion), 

Boston OFFIcr (The P. F. Volland Com- 
Pany, 120 Tremont St., Boston, Mass.). 
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Harry A. Moore, 

New York Orfice- (The P. F. Volland 
Company, 706 Straus Bldg., 565 Fifth 
Ave., New York City, N. Y.). 

Francis H. Evans. 

Cuicaco Orrice (The P. F. Volland 
Company, Rm. 712, Garland Bldg., 58 
E. Washington St., Chicago, IIl.). 

L. F. Hancock. 

CANADIAN OrFFice (Geo. J. McLeod, 
Ltd., 266 King St., West, Toronto, 
Ontario, Canada). 





A. Q. BURNS 

Representing the University of Chicago Press 

The growing importance of the publications of 
the Chicago University calls for qualified sales- 
men. Mr. Burns was a representative of the Funk 
& Wagnalls Company, for three years in the Iowa 
field, in which position he learned the art of suc- 
cessful salesmanship which he now practices in a 
broader field. 





Frederick Warne & Co., Ltd. 

Travelers: 

DESMOND - FITZGERALD 
and Far West). 

E. J. Frynn (Chicago, Omaha, Middle 
West and South). 

ARTHUR L. TREBLE (New York, Boston, 
Philadelphia and the East). 


Ives Washburn, Inc. 
Travelers: 
Ives WASHBURN. 
Joun S. Crapp (Large cities of the East 
and Middle West). 
C. F. Benorr (The Pacific Coast, ‘Texas, 
Colorado, etc.). ~ 


(Pacific Coast 


a atm pall 









ELIZABETH W. DUFFIELD 
Carteret Book Shop, Newark, N. J. 
Miss Duffield’s training in Miss Mahony’s Book- 
shop for Boys and Girls, Boston, qualified her for 
starting in business with a partner in 1925. This 
has been conducted with success and she is now 
sole owner, as Miss Howe withdrew last summer. 


M. J. McLean (Canada). 
GEORGE SMITHERS (Canada). 
HENRY M. SNypeErR (Hawaii, Far East). 
W. B. CHAMPLIN (Hawaii, Far East). 
H. A. Horwoop (Europe). 
G. Howard Watt 
Traveler: 
G. Howarp Watt. 
Albert Whitman & Company 
Travelers: 
ALBERT WHITMAN (Educational). 
MicHAEL Mii /(156 Fifth Ave., New 
York City, New Jersey, New England, 
Philadelphia, Baltimore, Wilmington, 
Washington). 
C. R. Grimm (Educational and Trade). 
Exvtis K. BAKER (Denver to Coast). 
J. V. HeEANey (South). 
WALTER PETTIBONE (Ohio, 
Kentucky). 

JAmMes Murpnuy (Chicago). 
Irwin Gorvon Co. of Toronto (Canada). 
W. A. Wilde Co. 

Travelers: 
R. W. KENDALL (East). 
W. J. SANForD (Middle West). 
ALLAN H. Wi pe (Boston, New York 
City and Philadelphia). 


Michigan, 
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Willet, Clarke-& Colby 
Traveler: 


John Hopkins & Son. 


The John C. Winston Co. 

Travelers: 

Joon R. Fraser (Sales Manager). 

B. F. HitcHens (Western Manager) 
(Chicago and the Southwest). 

RupoLtpH G. Kornsavu (Religious and 
Special Trade). 

ARTHUR P. Swirr (South and Middle 
West). 

Junius Meyer (Part of South). 

W. E. O’KANeE (Southeast, Middle West 
and part of New York City). 

W. O. SHEPHERD (Northwest and part 
of Canada). 

L. F. BARNHART (Middle Atlantic). 

H. Ropney Foss (New England, New 
York State and part of Canada). 


The Womans Press 
Traveler: 
SaALLy SUMNER. 


Yale University Press 
Travelers: 
N. V. DONALDSON. 
Joun T. CoLEMAN. 





MICHAEL S. MILL . 

Representing several firms in New York and the East 

Mr. Mill sells for Edward J, Clode, Inc., Albert 
Whitman & Company and the Stonehill Book ©”. 
He carries a full line of samples at his office an’ 
covers the trade in New York City and in all the 
big cities on the coastal line, from New Ens 
land south to Washington. 
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Directory of Traveling Salesmen 
in the Booktrade 


Abbott, Cary, Alfred A. Knopf. 
Adams, Clayton C., Little, Brown & Co. 
Adams, J. Sidney, Sam’! Gabriel Sons & 


Co. 
Albert, Floyd, Milton Bradley Co. 
Albrecht, William P., Macmillan Co. 
Allen, W. George, 4. L. Burt Co. 
Allison, Henry L., G. P. Putnam’s Sons. 
Amis, George W., Harcourt, Brace & Co. 
Anderson, Philip M., G. P. Putnam’s 
Sons. 
Anthony, A. R., Doubleday, Doran & Co. 
Atherton, E. C., D. Appleton & Co. 
Austin, Cleland, John Day Co. 
Austin, Frank, Milton Bradley Co. 


Bachmann, George F., Thomas Nelson & 
Sons. 

Bagster, I. K., Sam’l Gabriel Sons & Co. 

Baker, Ellis K., Edward J. Clode, Macrae 
Smith Co., Albert Whitman & Co. 

Baker, Jacob, Vanguard Press (Macy- 
Masius). 

Baker, O. M., Macmillan Co. 

Baker, R. G., Bobbs-Merrill Co. 

Barnhart, L. F., John C. Winston Co. 

Barton, C. K., Macmillan Co. 

Barse, Horace H., Barse €§ Co. 

Barse, Wm. J., Barse & Co. 

Bates, Geo. H., Chelsea House. 

Bauer, Harry, 4. L. Burt Co. 

Bayer, E. F., Oxford University Press. 

Beach, Percy A., E. P. Dutton & Co. 

Bean, Donald P., University of Chicago 
Press. 

Bell, John A., Alfred A. Knopf. 

Bell, James J., Macaulay Co. 

Benoit, Clement F., Dodd, Mead €% Co., 
Dorrance & Co., William Morrow & 
a Ives Washburn, D. Van Nostrand 

0, 

Berg, Norman, Macmillan Co. 

Bersch, John W., Judson Press. 

Bergen, Edward §., Dodd, Mead ¢% Co. 

Best, Thos. R., Chelsea House. 

Bigelow, J. W., Harper & Brothers. 

Biggert, V. M., Harper & Brothers. 

Bissell, W. T., Harper & Brothers. 


Blake, J. D., Harper & Brothers. 

Boedeker, E. F.. M. 4d. Donohue & Co. 

Bond, Raymond T., Dodd, Mead & Co. 

Boni, Charles, Jr., Albert & Charles 
Boni. 

Brady, Geo., Milton Bradley Co. 

Brady, R. K., Laidlaw Brothers. 

Bramble, D. M., Doubleday, Doran & Co. 

Britton, Sumner H., Dodge Publishing 
Co., Robert M. McBride & Co. 

Britton, W. A., Doubleday, Doran & Co. 

Brown, Clifton D., Chelsea House. 

Brown, Eastman §., Dodd, Mead & Co. 

Brown, Southard, Brentano’s. 

Brownlow, Curtis, Dodd, Mead & Co. 

Bryant, H. H., Macmillan Co. 

Bruce, Frank, Houghton Mifflin Co, 

Buell, E. R., Harper & Brothers. 

Buist, David C., Coward-McCann. 

Buker, W. R., Milton Bradley Co. 

Bunce, Ernest J., Thomas Y. Crowell Co. 

Burdick, Marcus. L., Charles Scribner’s 
Sons. 

Burger, A. W., Harper & Brothers. 

Burke, Gerard A., Garden City Publish- 
ing Co. 

Burnett, J. A., Jr., Fleming H. Revell Co. 

Burns, A. Q., University of Chicago Press. 

Burt, E. F., 4. L. Burt Co. 

Burt, John M., 4. L. Burt Co. 

Byrnes, Wm. J., M. 4. Donohue & Co. 


Caldwell, Braden, Rae D. Henkle Co. 

Caldwell, Bruce, Lincoln MacVeagh, the 
Dial Press. 

Caldwell, H. M., Cupples &* Leon Co. 

Campbell, D., Wm. Collins Sons & Co. 

Carmack, Jesse, Coward-McCann. 

Carpenter, Mabel, Hale, Cushman ©& 
Flint. 

Carroll, Joseph V., Coward-McCann, 

Carruthers, R. U., 4. L. Burt Co., Cokes- 
bury Press, James Pott & Co. 

Carter, Edward P., William Morrow & 
Co. 

Cerf, Bennett A., Modern Library, Ran- 
dom House. 

Champlin, Budd, Frederick A. Stokes Co. 
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Champlin, Walter B., Harcourt, Brace & 
Co., Harper & Bros., Horace Liveright, 
Ives Washburn. 

Chapin, E. G., Houghton Mifflin Co. 

Charlton, John A., Chelsea House. 

Chase, William G., James Pott & Co. 

Chute, Clarence A., Hale, Cushman & 
Flint. 

Clapp, John S., Ives Washburn, 

Clark, Harold A., Sam’! Gabriel Sons & 
Co. 

Clinch, F. A., D. Appleton & Co. 

Clinger, John W., National Publishing 
Co. 

Coakley, John J., P. J. Kenedy & Sons. 

Cohn, A., M. d. Donohue & Co. 

Cody, W. F., Bobbs-Merrill Co. 

Cole, Lois D., Macmillan Co, 

Coleman, John T., Yale University Press. 

Collins, James T., Horace Liveright. 

Conner, Wm., Milton Bradley Co. 

Conrath, Charles A., Sam’! Gabriel Sons 
&F Co. 

Consolino, J., Frederick A. Stokes Co. 

Cook, Howard W., Reilly & Lee Co. 

Corrigan, J. W., Doubleday, Doran & Co. 

Corrigan, William B., William Morrow 
& Co. 

Cox, Howard L., P. F. Volland Co. 

Coyle, John, Stoll & Edwards Co. 

Crippen, G. -C., University of Chicago 
Press. 

Crowder, James L., Horace Liveright, 
Random House, Modern Library. 

Crowell, Thomas Y., 2nd, Thomas Y. 
Crowell Co. 

Cunningham, Herbert C., Thomas Nel- 
son & Sons. 

Curran, G. E., D. Appleton & Co. 

Currer, W. M., Barse & Co. 

Cuthbertson, Thos., Macmillan Co. 


Darst, Samuel H., Reilly & Lee Co. 

Davies, Wilbur Hugh, Congregational 
Publishing Society. 

Davis, George M., C. S. Hammond & Co. 

Day, Copelin R.. W. W. Norton & Co. 

Diamond, S. S., Barse & Co. 

Dickerson, Willard T., Thomas Nelson 
&f Sons. 

Dillon, Elwyn G., Garden City Publish- 
ing Co. 

Ditmar, J. F., Doubleday, Doran & Co. 

Donaldson, N. V., Yale University Press. 

Doran, Thomas’ J., Baker & Taylor Co. 

Dorrance, W. H., Dorrance & Co. 





The Publishers’ Weekly 
Dorsey, Samuel L., Garden City Publish. 


ing Co. 
Duffy, J. A., Jr., Harper & Brothers. 
Dumser, Lola Esler, 4. T. De La Mare 
Co. 
Dunlap, Harry B., Longmans Green & 
0. 
Durgin, James H., Macmillan Co. 
Durrell, Oliver H., Little, Brown & Co. 
Duryea, Charles R., James Pott & Co. 


Earl, H. B., Charles Scribner’s Sons, 

Early, P. H., Harper & Brothers. 

Edwards, W. M., Stoll & Edwards Co. 

Elias, Percy, Vanguard Press, (Macy- 
Masius). 

Elliott, Hugh S., Century Co., Minton, 
Balch. 

Estes, Walter L., Chelsea House. 

Evans, Francis H., P. F. Volland Co. 

Exman, Eugene, Harper & Brothers. 


Farrell, R. G., Abingdon Press. 

Farrelly, P. J., J. H. Sears & Co. 

Fenno, R. F., Norman W. Henley Pub- 
lishing Co. 

Fisk, Rollin B., Reilly & Lee Co. 

Fisher, J. L., D. Appleton & Co. 

Fischer, Frederick, Milton Bradley Co. 

Fitzgerald, Desmond, Horace Liveright, 
Henry Holt & Co., Modern Library, 
Frederick Warne & Co., Ltd., Bren- 
tano’s. 

Fitzimmons, Cortland, American News 
Co. 

Flynn, E. J., Frederick Warne & Co., 
Ltd. 

Foss, H. Rodney, Jchn C. Winston Co. 

Fox, George M., McLoughlin Bros. 

Frahm, A. Ernest, Wm. Collins Sons & 
Co., George Sully & Co. 

Fraser, R. A., Syndicate Trading Co. 

Fraser, John R., John C. Winston Co. 

Freedman, Louis, Macmillan Co. 

Fredenburgh, Theodore, Harcourt, Brace 
& Co 

Frenyear, John T, Dodge Publishing Co., 
Robert M. McBride & Co. 

Friedlander, Harold, Rand MeNally & 
Co. 

Friedlander, Wm. J., Rand McNally & 


Co. 
Frost, A. E., Chelsea House. 
Furlong, Russell L., Jordan Publishing 
Co. 
Furman, A. L., Macaulay Co. 
Furman, E. I., Macaulay Co. 
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Furman, L. S., Macaulay Co. 


Gabriel, A. R., Sam’l Gabriel Sons & Co. 

Gabriel, B. A., Sam’l Gabriel Sons & Co. 

Gallon, M. F., Cupples & Leon Co. 

Galt, Sterling, Jr., Charles Scribner's 
Sons. 

Gardner, T. F., Macmillan Co. 

Gartley, Harold F., J. B. Lippincott Co. 

Garton, R. I., Macmillan Co. 

Gaskill, Herbert M., J. B. Lippincott Co. 

Geer, George H., Houghton Mifflin Co. 

Gehrs, August H., Harcourt, Brace & Co. 

Giffin, Charles G., E. P. Dutton & Co. 

Gillmore, H. E., ‘Jr., Charles Scribner's 
Sons. 

Gindrat, H. E., American News Co. 

Goodsteed, Charles A., D. Van Nostrand 
Co. 

Goodwin, J. E., L. C. Page & Co. 

Gordon, W. G., Oxford University Press. 

Graham, Alan H., Charles E. Graham & 
Co. 

Graham, C. E., Charles E. Graham & Co. 

Grant, H. A., Oxford University Press. 

Greene, Joseph F., Little, Brown & Co. 

Grimm, C. R., Albert Whitman & Co. 

Geowdid: Mrs. ‘e Brentano’s. 


Haldane, Wm., Barse & Co. 

Hall, William P., Funk & Wagnallis Co. 

Hallam, Frederick W., James Pott & Co. 

Hallberg, George C., Coward-McCann, 

Hamer, John G., Macmillan Co. 

Hamming, Andrew, Barse & Co. 

Hammond, Robert S., C. S. Hammond 
& Co. 

Hanchette, M. J., Chelsea House. 

Hancock, L. F., P. F. Volland Co. 

Harper, Harry T., Laidlaw Brothers. 

Harris, Harry Wilde, 4. L. Burt Co. 

Hart, Marshall, L. C. Page & Co. 

Harvison, L. W., Bobbs-Merrill Co. 

Hass, Harry, Baker & Taylor Co. 

Hatfield, John R., 4. L. Burt Co. 

Hays, Robert N., Payson & Clarke. 

Healy, Raymond J., Harcourt, Brace & 

0. 

Heaney, J. V., Macrae-Smith Co., Albert 
Whitman & Co. 

Heany, Arthur G., D. Van Nostrand Co. 

Heikel, Emil, D. Appleton &F Co. 

Heller, C. Z.., Cupples &f Leon Co. 

Hemens, Rollin D., University of Chicago 
Press, 

Hendrick, R. H., Saalfield Publishing Co. 

Hettinger, F. H., Minton, Balch & Co. 
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Hill, John C., E. P. Dutton & Co., Hale, 
Cushman & Flint. 

Hill, John W., Fleming H. Revell Co. 

Hilt, A. J., 4. J. Holman Co, 

Himsel, Wm. D., McLoughlin Bros. 

Hitchens, B. F., John C. Winston Co. 

Hobby, George R., Thomas Y. Crowell 
Co. 

Hobson, William F., G. P. Putnam's 
Sons. 

Hohns, 
Sons. 

Holt, Guy, John Day Co. 

Hoover, A. B., Milton Bradley Co. 

Hope, Frederick, Viking Press. 

Hopkins, John, and Son, Rand McNally 
& Co., Willet, Clark & Colby. 

Hopkins, W. T., Doubleday, Doran & 
Co. 

Horwood, H. A., Lincoln MacVeagh, the 
Dial Press, Dodd, Mead & Co., Garden 
City Publishing Co., Modern Library, 
Payson & Clarke, Ltd.,. W. W. Norton 
& Co., Frederick A. Stokes Co., Ives 
Washburn. 

Hotchkiss, John T., Dodge Publishing 
Co., Greenberg, Publisher, Macaulay 
Co., Saalfield Publishing Co., Vanguard 
Press (Macy-Masius). 

Houghton, Henry O., Houghton Mifflin 
C 


Scribner's 


Henry C., Charles 


0. 

Houston, J. R., Dorrance & Co., 
Holman Co. 

Hovendon, M. Bruce, J. H. Sears & Co. 

Hoyt, Lawrence W., Simon & Schuster. 

Hunt, Ridgely, Duffield & Co. 


Hutchins, Lyman M., Hale, Cushman & 
Flint. 


Imhoff, Fred, Milton Bradley Co. 
Inman, Maurice, Maurice Inman. 
Isles, Allan, Louis Carrier. 


Jervis, Edward W., Lothrop, Lee & Shep- 
ard Co. 

Johnson, Charles A., Reilly & Lee Co. 

Johnston, Arthur H., Little, Brown € Co. 

Jones, Frank, Little, Brown & Co. 

Jones, George W., Dodge Publishing Co., 
Robert M. McBride & Co. 

Jordan, Charles, Milton Bradley Co. 

Jordan, Clarence E., 4. L. Burt Co. 


Keiser, Harry F., Abingdon Press. 

Kendall, R. W., W. 4. Wilde Co. 

Kimmey, Franklin W., Rae D. Henkle 
Co. 


dea te 
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Kinsey, H. C., Cosmopolian Book Cor- 


poration. 
Kinzer, L. W., James Pott & Co. 
Kitchel, S. W., G.-P. Putnam’s Sons. 
Kline, B. F., Henry Altemus Co. 
Klopfer, Donald S., Modern 
Random House. 
Knapp, Albert S., Charles Scribner’s Sons. 
Kohr, Walter R., Jr., Barse & Co., 
Thomas Nelson & Sons. 
Korbel, Charles, Oxford University Press. 
Kornbau, Rudolph G., John C. Winston 
Co. 
Krauss, Fred, Penn Publishing Co. 
Krishen, J. S., Stratford Co. 
Kyle, Thomas F., Thomas Nelson & Sons. 


Ladden, N., Maurice Inman. 

Lamb, Harry M., Rand McNally & Co. 

Lanphear, Milton G., American News Co. 

Larson, Edward G., Frederick A. Stokes 
Co. 

Lawler, A. J., Harper & Brothers. 

Lea, George J., Reilly & Lee Co. 

Leon, Walter T., Cupples && Leon Co. 

Leussler, Harrison, Houghton Mifflin Co. 

Levy, L. M., M. 4. Donohue & Co. 

Lewis, Ellsworth W., C. S. Hammond & 
Co. 

Lewis, Howard C., Dodd, Mead & Co. 

Lewis, J. Russell, Dodd, Mead & Co. 

Lewis, R. H., Oxford University Press. 

Lilja, Reuben H., Rand McNally & Co. 

Little, S. K., Princeton University Press. 

Loizeaux, Paul C., Little, Brown & Co. 

Long, C. S., Rae D. Henkle Co., W. W. 
Norton & Co., Vanguard Press (Macy- 
Masius). 

Loring, Percy A., Albert & Charles Boni, 
Edward J. Clode, Rae D. Henkle Co., 
WV. W. Norton’ & Co. 

Loveland, Gilbert, Henry Holt & Co. 

Lowe, Frank J., Maurice Inman. 

Loweree, Samuel M., J. H. Sears & Co. 

Luckman, E. W., 4. J. Holman Co. 

Lull, R., Macaulay Co. 

Lyons, Michael, Sam’! Gabriel Sons & 
Co. 

McAuliff, Mrs. Anna, Laidlaw Brothers. 

McCann, John R., E. P. Dutton & Co. 

McCay, J. W., Doubleday, Doran & Co. 

McClelland, Ward, Stoll & Edwards Co. 

McConkey, A. W., American News Co. 

MacDonald, R. A., D. Appleton & Co. 

MacDougall, A. R., 4. J. Holman Co. 

McGee, William, Syndicate Trading Co. 


Library, 
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McGovern, Raymond B:, American News 
Co. 

McGrew, John D., E. P. Dutton & Co, 

McInnis, Wm., Milton Bradley Co, 

McKay, Alexander, David McKay Co. 

McKay, James S., David McKay Co, 

McKeachie, William S., Baker & Taylor 
C 


0. 

McKee, Walter V., Walter V. McKee. 

MacLaren, Thomas, Thomas Nelson § 
Sons. 

McLean, M. J., Horace Liveright, Ives 
Washburn. 

McLeod, George J., Ltd., 4. L. Burt 
Co., Harcourt, Brace &£ Co. 

a Carleton E., Walter V. Mc- 

ee. 

Macmillan, A. M., Henry Altemus Co, 

Macmillan Co., Modern Library. 

Macrae, D. L., Macrae Smith Co. 

McNally, R. A., 4. C. McClurg & Co. 
Rand McNally & Co. 

Magel, Frank L., Syndicate Trading Co. 

pavonr. James C., Frederick A. Stokes 

0. 

Mahony, Thomas F., Frederick A. Stokes 

C 


0. 

Malloy, James V., Cosmopolitan Book 
Corporation. 

Margolies, Joseph A., Covici, Friede. 

Marshall, Robert, Chelsea House. 

Martin, W. L., Milton Bradley Co. 

May, R. G., Bobbs-Merrill Co. 

Meeker, Kenneth H., John Day Co., WV. 
W. Norton & Co. 

Mendel, Richard, Baker & Taylor Co. 

Messner, Julian, Horace Liveright. 

Metz, Clarence, American News Co. 

Metzger, George B., Thomas Nelson & 
Sons. 

Meyer, Julius, John C. Winston Co. 

Meyer, Harry V., National Publishing 
C 


0. 

Mezger, William L., James Pott & Co. 

Mill, Michael S., Edward J. Clode, Al- 
bert Whitman & Co. 

Millar, J., American News Co. 

Miller, Lewis, Garden City Publishing 
Co. 

Minton, Melville, Minton, Balch && Co 

Mitchell, Albert, E. P. Dutton & Co. 

Moore, Harry A., P. F Volland Co. 

Morse, A. L., 4. J. Holman Co. 

Morse, H. F., Harcourt, Brace & Co. 

Mortimer, F. D., J. H. Sears & Co. 

Moseley, Hardwick, Houghton Mifflin. 
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Mullen, John J., Alfred A. Knopf. 
Munk, Alex., Platt & Munk Co. 

Munk, Arnold H., Platt & Munk Co. 
Murphy, James, Albert Whitman & Co. 


Naramore, Harold, Milton Bradley Co. 

Naylor, W. H., Abingdon Press. 

Nemoede, H. M., M. A. Donohue & Co. 

Nerney, James L., Frederick A. Stokes Co. 

Newberry, Carl B., Chelsea House. 

Nott, Harry, Milton Bradley Co. 

Nourse, C. B., Platt & Munk Co. 

Nourse, Floyd H., Garden City Publish- 
ing Co., Rae D. Henkle Co., Modern 
Library, J. H. Sears & Co., Viking 
Press. 

Nunan, F. T. J., 4. L. Burt Co, 

Nye, E. C. L., National Publishing Co. 


O’Connell, David J., Funk & Wagnalls 
Co. 

O’Kane, W. E., John C. Winston Co. 

Olsen, Hobart T., Bobbs-Merrill Co. 

Oppenheimer, George S., Viking Press. 

Ottenheimer, Isaac, J. & M. Ottenheimer. 

Ottenheimer, Moses, J. & M. Otten- 


heimer. 


Passage, Lloyd S., Harcourt, Brace & Co. 

Peavy, Silas K., Macmillan Co. 

Peck, J. Ray, Longmans Green & Co. 

Penney, C. B., Abingdon Press. 

Perkins, C. H., McLoughlin Bros. 

Peters, DeWitt Clinton; Longmans Green 
So Co. 

Pettibone, Walter, Albert Whitman & 
Co. 

Pflieger, Adam W., 4. J. Holman Co., 
Penn Pub. Co. 

Phillips, H. A., Charles E. Graham & Co. 

Phillips, Jack, Macmillan Co. 

— Theodore F., Longmans Green & 

0. 

Pilkington, Joseph V., Cokesbury Press. 

Poggenborg, Raymond P., Century Co. 

Pointing, A. D., Isaac Pitman & Sons. 

Porter, Edgar W., 4. L. Burt Co. 

raninges David T., Harvard University 

ress. 
Proctor, David Ms, McLoughlin Bros. 
Putney, C. L., L. C. Page & Co. 


Raymond, Herbert, Houghton Mifflin Co. 

Reid, C. $., National Publishing Co. 

Revell, Fleming H., Jr., Fleming H. Re- 
vell Co, 

Richards, K. B., Macmillan Co. 

Rietz, John L., Fleming H. Revell Co. 
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Ripperger, H. L., Oxford University 
Press. 

Ritt, J. J., Abingdon Press. 

Rittenhouse, George F., Baker & Taylor 
Co. 

Robertson, W. J., Oxford University 
Press. 

Robinson, William C., J. B. Lippincott 
Co. 

Roche, A. P., L. C. Page & Co. 

Rolley, P. W., Saalfield Publishing Co. 

Ronne, C. C., Alfred A. Knopf. 

Rose, Sidney, 4 merican News Co. 

Rose, W. H., Harper & Brothers. 

Rosenberg, Melrich V., Albert &% Charles 
Boni, Horace Liveright, Walter V. Mc- 
Kee, Modern Library, Random House, 
Simon &§ Schuster, Viking Press. 

Russey, F. B., Longmans Green §% Co., 
Payson & Clarke. 


Saalfield, A. G., Saalfield Publishing Co. 

Salmon, Thomas A., Houghton Mifflin Co. 

Sanford, W. J., W. A. Wilde Co. 

Savage, Alma H., Macmillan Co. 

Savage, Harry F., Frederick A. Stokes Co. 

Savage, William L., Charles Scribner's 
Sons. 

Schepmoes, C. C., Oxford University 
Press. 

Schwab, William C., Syndicate Trading 
Co. 

Schwartz, Albert I., American News Co. 

Schwartz, William J., Charles E. Graham 
& Co. 

Scott, Cecil A., Macmillan Co. 

Seiffert, G. V., Doubleday, Doran & Co. 

Shearson, Charles A., E. P. Dutton & Co. 

Shepherd, W. O., John C. Winston Co. 

Shoemaker, Charles C., Penn Publishing 
Co. 

Shirley, Robert A., Hale, Cushman & 
Flint. 

Silver, W. W., James Pott & Co. 

Simon, R. L., Simon & Schuster. 

Simon, Robert, Greenberg, Publisher. 

Siwek, Manuel, Horace Lievright. 

Sloane, Francis J., Duffield & Co. 

Smalley, Carl J., Covici, Friede, Walter 
V. McKee, Random House. 

Smith, Allan M., Macrae Smith Co. 

Smith, Harry A., 4. L. Burt Co. 

Smith, Ronald, Macmillan Co. 

Smith, Samuel S.,*Jr., Regan Publications. 

Smith, Wiley J., Judson Press. 
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Smith, William Warren, Harvard Univer- 


sity Press. 
Smithers, George, Horace Liveright, Ives 
W ashburn. 
Snyder, Harry M., Cosmopolitan Book 
Corporation, Cupples & Leon Co., Dodd, 
Mead & Co., Dodge Publishing Co., 
Sam’l Gabriel Sons & Co., Garden City 
Publishing Co., Harcourt, Brace & Co., 
Harper & Bros., Houghton Mifflin Co., 
Alfred A. Knopf, Horace Liveright, 
Minton, Balch & Co., Robert McBride 
& Co., Walter V. McKee, Modern 
Library, William Morrow & Co., W. 
W. Norton & Co., Payson &£ Clarke, 
Ltd., G. P. Putnam’s Sons, Charles 
Scribner's Sons, Frederick A. Stokes Co., 
Ives Washburn. 
Solomon, Louis, Dodge Publishing Co., 
R: M. McBride & Co. 
Sommer, John W., G. P. Putnam’s Sons. 
Spaulding, Frederick, Milton Bradley Co. 
Spero, Ben, Saalfield Publishing Co. 
Steed, Virgil, Brentano’s, Cosmopolitan 
Book Corporation, Duffield & Co., 
Henry Holt & Co., Wm. Morrow & 
Co. 
Steers, Joseph B., Alfred A. Knopf. 
Steinlein, Eric J., Dodge Publishing Co., 
R. M. McBride & Co. 
Sternberg, Jay, Alfred A. Knopf. 
Stevens, Albert W., Little, Brown & Co. 
Stevenson, Donald McL., William Mor- 
row & Co. 
Stevenson, Nevin S., Dodd, Mead & Co. 
Stokes, Brett, Frederick A. Stokes Co. 
Stoll, H. S., Stoll &f Edwards Co. 
Stone, Charles S., Cupples & Leon Co., 
Sam’l Gabriel Sons & Co. 
Strangland, Opal, Macmillan Co. 
Stratton, Thos J., Judson Press. 
Strnad, John, C. 8. Hammond & Co. 
Sturges, K. S., Charles Scribner’s Sons. 
Sully, George, George Sully &@ Co., Wm. 
Collins & Sons Co. 
Sully, George Leonard, George Sully & 
0. 

Sully, Harry W., Charles E. Graham & 
0. 

Sumner, Sally, Woman’s Press. 

Swift, Arthur P., John C. Winston Co. 


Terrell, James M., Henry Holt & Co. 
Thomas, W. M., National Publisising Co. 
Thompson, J. L., Charles Scribner’s Sons. 
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Thornhill, Arthur H., Little, Brown & 
Co. 

Tietz, Harry W., Thomas Nelson & 
Sons. 

Tilley, Richard F., Lothrop, Lee & Shep- 
ard Co. 

Treble, Arthur L., Frederick Warne & 
Co., Ltd. 

Trenkle, Chas. J., Macmillan Co. 

Troxell, Allen, Oxford University Press, 


Ulrich, A. A., Oxford University Press, 
Upshaw, Banks, Henry Holt & Co. 


Van Nostrand, L., Milton Bradley Co. 

Van Wagenen, E. W., Chelsea House. 

Vass, E. J., Lincoln MacV eagh, the Dial 
Press. 

Vernon, Grenville, 
the Dial Press. 

Vingie, Ray, Cupples & Leon Co. 

Vose, John C., 4. L. Burt Co. 

Voss, Sylvanus H., Barse & Co., Maurice 
Inman, L. C. Page & Co. 


Wachob, Wallace, Albert &% Charles Boni, 
John Day Co., Duffield & Co., Robert 
M. McBride & Co., Lincoln Mac- 
V eagh—the Dial Press, W. W. Norton 
& Co. 

Wadsworth, W. C., Platt & Munk Co. 

Walker, Stanley, Henry Holt & Co. 

Walker, Wm. R., McLoughlin Bros. 

Wallace, C. W., Cosmopolitan Book Cor- 
poration, Cupples & Leon Co. 

Watt, G. Howard, G. Howard Waitt. 

Watts, T. M., Charles Scribner’s Sons. 

Webb, V. K., L. C. Page & Co. 

Welker, Leon, D. Appleton & Co. 

Wentzel, W. E., McLoughlin Bros. 

Wessels, A.. 4. C. McClurg & Co., Isaac 
Pitman & Sons. 

Wetherbee, Arthur E., Hale, Cushman & 
Flint. 

Whelpley, A., Chelsea House. 

White, Alfred J., Minton, Balch & Co. 

White, Frank G., Wm. Collins Sons © 
Co., George Sully & Co. 

Whitehead, R. J., Payson & Clarke. 

Whitman, Albert, 4/bert Whitman & Co. 

Whitham, J. S., Chelsea House. 

Whitney, A. H., Charles Scribner’s Sons. 

Wikstrand, Victor, Macmillan Co. 

Wilde, Allan H., W. A. Wilde Co. 

Wilcox, James H., National Publishing 

0 


When, Carl K., Norman W. Henley 


MacV eagh, 


Lincoln 
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Publishing Co., Longmans Green & 
Co., Payson & Clarke, Ltd. 
Wilson, J. G., Chelsea House. 
Winters, John F., Century Co. 
Witsil, J. T., D. Appleton & Co. 
Wolfson, Harold M., Modern Library. 
Woodward, Herbert, McLoughlin Bros. 
Wreden, N. R., John Day Co., Dorrance 
‘gf Co., Lincoln MacV eagh—the Dial 
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Press, W. W. Norton & Co., Vanguard 
Press (Macy-Masius). 
Wyatt, L. W., Saalfield Publishing Co. 


Young, Henry K., 4. L. Burt Co. 
Young, J. G., Platt & Munk Co. 
Young, William P., J. B. Lippincott Co. 


Zerbe, A. J., Cupples &f Leon Co., Laid- 
law Brothers. 


Ziegler, E. H., Doubleday, Doran & Co. 


Department Stores Having Book 
Sections 


(With Names of the Buyers in Parentheses) 


Alabama 
Birmingham.—Loveman, Joseph, & Loeb. 
(Miss Loveman.) 
—Pizitz, D. G. Co. (S. Rosenthal.) 
Florence—B. A. Rogers & Bro. (J. T. 
Simmons. ) | 
Mobile—L. Hammel D. G. Co. (B. 
Strauss and Miss Mackie.) 
Montgomery.—Montgomery Fair. 
Scott. ) 


(Mr. 


Arizona 
Phoenix——Korricks D.\G. Co. (I. P. 
Collin.) 


Arkansas 
Fort Smith—Boston Store Dry Goods Co. 
(G. E. Berson.) 


Little Rock—Gus Blass Co. (Miss 
Weil.) 
California 
Fresno.—E. Gottschalk & Co., Inc. (G. 
Oliver. ) 
Hollywood—Robertson & Co. (Robert 


H. Smithers. ) 
Los Angeles—Broadway Dept. Stores. 
(E. J. Moriarty.) 
—Bullock’s. (Miss June Cleveland. ) 
—The May Co. (Miss Mary Perks.) 
—J. W. Robinson Co. (Philip E. Kubel.) 
—Walker’s Dept. Store. (T. C. Palmer.) 
Oakland—Smith Bros., care of Capwell’s. 
(Mrs. W. C. Gilkerson.) 
—Eugene Sommers, care of B. F. Schles- 
inger & Sons, Oakland. . (Miss M. 
Jacobs. ) 


Sacramento.—Wieinstock Lubin 


—City of Paris Dry Goods Co. 


—Hale Bros., Inc. 


Denver.—Daniels 


—Denver Dry Goods Co. 


Pueblo.—The 


Bridgeport—Howland 


& Co. 
(Miss Shannon.) 


San Francisco —The Emporium. (Walker 


M. Thorn.) 


—Raphael Weill Co., Inc. (James Haber- 


sham. ) 

(Miss 
K. I. Ritchie.) 

(J. P. Edwards.) 


—O’Connor-Moffatt & Co. (L. A. Ar- 
tieres. ) 
—San Jose—O. A. Hale & Co. (G. M. 
Fontaine. ) 
Stockton.—Stockton D. G. Co. 
Colorado 
Colorado Springs—Grimwood’s. (Mrs. 


A. E. Grimwood.) 
& Fisher Stores Co. 
(Mrs. O. Miller.) 
(Miss V. 


Reimer. ) 


—A. T. Lewis & Son Dry Goods Co. 


(Agnes Parish.) 
Crew-Beggs 
Co. (D. P. Miller.) 


Dry Goods 


Connecticut 


Dry Goods Co. 
(Mrs. M. B. Gill.) 


—D. M. Read Co. (Mrs. G. J. Carter.) 
Derby.—Howard & Barber Co. 


(Charles 
A. Cook.) 


Hartford—Brown, Thomson & Co. (J. 


M. Rourke.) 
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—G,. Fox & Co. (Mrs. K. M. Klean.) 

New Britain—“The Fair.” (S. M. 
Davidson and Miss Daly.) 

New Haven.—The Edward Malley Co. 
(J. C. Mizer.) 

—Shartenberg’s. (A. R. Womrath.) 
New London.—The S$. A. Goldsmith Co. 
(N. Dreyfus. ) 
—James Hislop & Co. 
Norwich.—Porteous & Mitchell. 
McGrath. ) 
—Reid & Hughes Co. (G. R. Gifford.) 
Torrington.—W. W. Mertz Co. (W. W. 


(Robert Holt.) 
(Mr. 


Mertz. ) 

W aterbury.—Curran Dry Goods. (O. W. 
Breux. ) 

—The Howland-Hughes Co. (Mr. Burn- 
ham. ) 


W illimantic—H. C. Murray Co. (Joseph 
B. Riordan. 


Winsted—J. P. Davidson & Son. (Mr. 
Davidson. ) 
Delaware 
Wilmington.—Lippincott & Co. (E. C. 


Killen. ) 


District of Columbia 
W ashington.—S. Kann & Sons Co. (S. L. 
Nye.) 
—Woodward & Lothrop. (F. E. Wood- 


ward and Sfiss Lewis. ) 


Florida 
Bradentown.—The Montgomery Roberts 


Co. (R. G. Roberts and Miss 
Murat. ) 

Orlando.—The Yowell-Drew Co. (Mrs. 
L. M. Burnett.) 

Miami.—W. M. Burdine’s Sons. (Mrs. 


Anna Thayer:) 
—Cromer-Cassels. 
Tampa.—Maas Bros. 
St. Cloud.—Conn’s 


Zimmerman. ) 


(Miss Parker.) 
(E. C. De Pury.) 
Dept. Store. (Mr. 





Georgia 
Atlanta.—M. Rich & Bros. Co. (Lucille 
Bundscho. ) 
‘ —Chamberlin-Johnson Du_ Bose _ Co. 
(Mrs. M. Russell.) 
—Davison Paxon Stokes Co. (Miss 
Cockell.) 
Augusta—J. B. White & Co. (Mr. 
Carr.) 
Savannah.—Leopold Adler. (J. S. Fish- 


man. ) 
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Idaho 
Boise —Falk Mercantile 
Capps. ) 
—C. C. Anderson Co. 
Caldwell_—C. C. Anderson Co. 
Nampa.—Nampa Dept. Store. 


Co. ( Miss 


Illinois 


Canton.—Frank A. White & Brothers. 
(Miss Thompson. ) 


Champaign.—W. Lewis & Co. (Herman 
Lewis and Miss Dunn.) 

Chicago.—Boston Store. _ (Western B. & 
S. Co.) 

—Butler Bros., Wholesalers. (Otto 
Zelenka. ) 

—Carson, Pirie, Scott & Co. (Ralph B. 
Henry.) 

—Davis Dry Goods Co. (Mrs. J. 
Greene. ) 


—“The Fair.” 
tionery Co.) 

—Hillman Dept. Store. 

—L. Klein, Inc. (Mr. E. Mayer.) 

—tLarkin Store. 

—Marshall Field & Co. (Mrs. Marcella 
Burns-Hahner. ) 
—Sears, Roebuck & Co. (Geo. R. Bing- 

ham. ) 
—Mandel Bros. 
—Spurgeon Mercantile Co. 


geon. ) 
—Montgomery Ward & Co. 


Hill.) 

—W. A. Wieboldt & Co. 
Haines. ) 

Danville—Meis Bros. Dept. Store. (0. 
T. Ballhorn. ) 

Decatur —Linn & Scruggs Dry Goods Co. 
(V. C. Rice.) 

Downers Grove-—McCartney Worthen 
Co. (Mr. Worthen.) 

Elgin—Ackermann Bros. 
Miller. ) 

—T. I. Swan. (Miss B. Taylor.) 

Evanston.—Lord’s, Inc. (Miss M. E. 
Kluefer. ) 

—Rosenberg’s Dept. Store. 
can. ) 

—McAllister-Lewis Co. 

Galesburg—O. T. Johnson Co. (F. L 
Parks. ) 

Geneva.—Pittsfond D. G. 

Hinsdale—McAllister, Ehert Co. ; 

Kewanee-—Kewanee Dry Goods Co. 


(F. H. Bourne.) 


(Western Book and Sta- 


(Mr. Spur- 


(Duke 


(Roy L. 


(Miss Jennie 


(Mrs. Dur- 
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La Grange—McAllister Schoen Co. 

Moline —The Fisk & Loosley Co., Inc. 
(Miss Molton. ) 

Monmouth—E. B. Colwell Co. 
Glasgow. ) 

Oak Park.—Schoen D. G. Co. 

Paris —Jones Dry Goods Co. (W. Hoe- 
nig. ) 

Peoria.—Block & Kuhl Co. (Miss Mills.) 

__P. A. Bergner & Co. (Adele Burton.) 

Rock Island—McCabe Dry Goods Co. 

Rockford—Hess Bros. & Co. 


Streator.-—D. Heenan Mercantile Co. 


(Mrs. 


West Chicago—J. Rohr & Co. (Mr. 
Rohr.) 
WW heaton.—Pittsford Dry Goods Co. 
(W. J. Pittsford.) 
Winnetka—G. J. Zick Dept. Store. 
Indiana 
Bloomington—The Wicks Co. (Otto 


Rott. ) 

Crawfordsville. — Graham Department 
Store. (N. F. Graham.) 

Ft. Wayne——Dessauer Bros. (Mr. L. S. 
Dessauer. ) 

Hammond.—Kaufman & Wolf. (Chas. 
P. Green.) 

—Edmond C. Minos Co. Dept. Store. 

Indianapolis—Pettis Dry Goods 
(Miss Langshaw. ) 

—The Nick Kerz Co. (Miss T. Kerz.) 

—L,. §. Ayres & Co. (Miss Grace Thomp- 
son. ) 

—William H. Block Company. 

Kokomo.—Thalman & Levi. (J. S. Levi.) 

Lafayette—Loeb & Hene Co. (Samuel 
M. Loeb.) 

Logansport-——Seybold Dry Goods Com- 


Co. 


pany. (Mr. Seybold.) 
Marion—The Boston Big Store Co. 
(Chas. Herring.) 
Rushville—Mullin & Rugenstein. 
South Bend—Ellsworth Short. (M. 
Krau. ) 
—George Wyman & Co. 
Terre Haute—A. Herz, Inc. (Miss 
__ Mayme Henry.) 
l'alparaiso—J. Lowenstine & Sons. (G. 
S. Bartholomew. ) 
Iowa 
Burlington —John Boesch Co. (Miss 


Bertha McHibben.) 
Centreville —Graham Dept. Stores Co. 
Clarinda —Graham Dept. Stores Co. 
Corydon—Graham Dept. Stores Co. 
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Davenport—Harned & von Maur. (Eve- 
lyn G. Downs.) 

—J. H. C. Peterson’s Sons. 
Lepper. ) 

Decorah—Graham Dept. Stores Co. 


(Miss L. 


Denison.—Balle Brodersen Co. (Miuiss 
Watje.) 

Des Moines.—Younker Bros., Inc. (Mrs. 
L. K. Ellis.) 


—L. Onansky & Sons. (Mrs. D. Oran- 


sky.) 
Dubuque——Roshek Bros. Co. (Miss A. 
Scharle. ) 


Fairfield—Wade & Bonfield. (C. W. 
Wade.) 
Fort Dodge—John’s Dry Goods Co. 


(R. M. Stevens. ) 
Iowa City.—Yetter’s Dept. Store. 
Mason City.—Latimer Dept. Store. 
New London.—Graham Dept. Stores Co. 
Oskaloosa.—Oppenheimer, Alsop Co. (EI- 


mer Bryan.) 

Sioux City—Davidson Bros. Co. (Mr. 
Orcut. ) 

—T. §. Martin Co. (Miss Kathrine 
Westcott. ) 


Washington —Graham Dept. Stores Co. 

W aterloo—Paul Davis D. G. Co. (W. 
T. Warwick. ) 

West Union—Graham Dept. Stores Co. 


Kansas 
Emporia.—Rorabaugh Paxton Dry Goods 
Co. (Mrs. C. Weed.) 
Hutchinson. — Rorabaugh, Wiley Dry 
Goods Co. (V. M. Wiley.) 
Salina——Rorabaugh Stores Co. 


Topeka—The Pelletier Co. (A. P. Mc- 
Keown. ) 

—George Innes Company. (Franklin M. 
Watts. ) 


Wichita—Rorabaugh Dry Goods Co. 


(J. P. Morrison.) 


Kentucky 

Covington.—John R. Choppin Co. (Stew- 
art Kidd Co.) 

Danville—The Hub Pushin Co. (W. S. 
Frankel. ) 

Lexington—John D. Purcell Co. (Mr. 
Denniston. ) 

—Reister’s Department Store. 

Louisville—The Stewart Dry Goods Co. 
(Mrs. M. Bailey.) 

—Kaufman Straus Co. (Ruby A. Dennis.) 

—Herman Straus & Sons Co., Inc. (Mrs. 
Bertha Worth.) 
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. Louisiana 
Lake Charles—The Muller Co., 
(Miss J. Griffin.) 
New Orleans.—Maison Blanche Co. (Mr. 
Britton and Miss K. Connelly.) 
—D. H. Holmes Co. (E. H. Pritchard.) 


Ltd. 


Maine 

Augusta—D. W. Adams Co. 
Worrell. ) 

Bangor.—Freese’s. (Paul Freese.) 

Damariscotta—G. W. Hussey & Co. 
(Mr. Hussey. ) 

Ellsworth—C. L. Morang Dept. Store. 
(H. A. Walker.) 

Houlton. —G. W. Richards Co. (Mr. H. 
Richards. ) 

Lewiston —B. Peck Co. 
Channell.) 

Portland—Owen, Moore & Co. 
Fitzpatrick. ) 

—Porteous, Mitchell & Braun Co. 
A. Moore.) 

—J. R. Libby Co. (Miss Manchester.) 

Rockland.—F uller-Cobb-Davis, Inc. (Miss 
M. Bacheller. ) 

Rumford.—Everett K. Day Co. 
Sherman Adams. ) 

—C. H. McKenzie Co. (S. Peabody.) 

Sanford.—Paris Ladies Dept. Store. (Mrs. 


GW, J. 


(Miss B. A. 
(Miss 
(O. 


(Mr. 


‘Thompson. ) 
Maryland 
Baltimore.—Hochschild, Kohn & Co. (V. 
Slifer. ) 
—Bernheimer-Leader. (Western B. & S. 
Co. ) (Lela M. Ray.) 


—Stewart & Co. (Miss Bessie Conway.) 

—Baltimore Bargain House, Wholesale. 
(B. W. Seabald.) 

—Brager Dept. Store (J. Jankoner.) 

—Hutzler Bros. Co. (Miss M. Dixey.) 


Massachusetts 
Athol. — (Goodnow-Pearson-Orton 
(Paul Orton.) 
Beverly.—Almy, Bigelow & Washburn. 
Brockton.—James Edgar Co. (S. E. Mur- 
ray.) 
Boston——Houghton & Dutton. (Alice 
Dempsey. ) 
—Jordan, Marsh Co. (E. A. Pitman.) 
—Shepard Stores. (John Shepard, Jr.) 
—Timothy Smith & Co. (Miss Pratt.) 
—R. H. Stearns Co. (Mr. Lowry.) 
—R. H. White Co. (W. C. Everett.) 


Co. 
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Fall River —R. A. McWhirr Co. (Mr. 
Armitage. ) 


—The Steiger-Cox Co. (W. Hoyle.) 


Fitchburg—Nicholas & Frost. (Miss 
Cate. ) 

Gardner.—Goodnow-Pearson & Co. (A. 
Harrington. ) 


Glouceste.—Wm. G. Brown & (Co, 
(Miss M. Curtis.) 
—Almy, Bigelow & Washburn. 


Greenfield—J. Wilson & Co. (Miss 
Lane. ) 

Haverhill—Mitchell & Co. (Miss M. 
Currie. ) 


Holyoke—McAuslan & Wakelin Co. 
—A. Steiger & Co. (Mr. Steiger.) 
Lawrence.—A. B. Sutherland Co. (J. H. 


Barrett. ) 

—Mailman, Hanlon & Cullen Co. (Mrs, 
Henderson. ) 

Lowell—A. G. Pollard Co. (Jas. A. 
Burns. ) 

—The Bon Marché Dry Goods Co, (Mr. 
Weniggman. ) 

Lynn.—P. B. Magrane Store, Inc. (C. D. 
Bixby. ) 

—Burrows & Sanford. (Mr. W. Bur 
rows. ) 


—T. W. Rogers Co. (Mr. Haskell.) 
Malden.—F. N. Joslin & Co. (Mr. Kin- 
ball. ) 
Mattapan.—Carr’s 
Skelly.) 
Maynard.—W. B. Case & Sons. 
New Bedford—New Bedford Dry Goods 
Co. (A. J. Potvin.) 
—Steiger-Dudgeon Co. (Mr. Hoyle.) 
North Adams.—Consolidated Dry Goods 
Co. (Mr. Reed.) 
Northampton.—Consolidated Dry Goods 


Dept. Store. (Mr. 


Co. (McCallum’s. ) 
Norwood.—H. E. Rice & Co. (H. = ‘ 
Rice. ) 
Pittsfield—England Bros. (Miss & 
Manion. ) 


—Holden & Stone Co. (John Wood.) 

Salem—Almy, Bigelow & Washburn 
(Miss Murphy.) 

Somerville—Park Snow, Inc. 
O’Connor. ) 

Springfield —Forbes & Wallace. 
J. Murdough. ) 

—Meekins, Packard and Wheat (Double 
day, Doran.) (Harry Preller.) 
Waltham —Park Snow, Inc. (M. Hi 

O’Connor. ) 


(M. 


(Ms 
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W orcester.—Barnard, Summer & Putnam 


Co. (W. J. Jamison.) 


—Denholm & McKay Co. (Margaret 
Gordon. ) 
Michigan 
Alma—D. W. Robinson. (Mr. Robin- 
son. 
Cea Bros. & Co. (Mr. 
Trione. ) 


Detroit—Crowley, , Milner Co. (Miss 
A. Mitchell.) 
—Demery & Co. (Wm. Demery.) 


_-J. L. Hudson Co, (Mrs, A. $. Morris.) 


Flint—Smith, Bridgman & Co. (Mr. H 
Weis. ) 
Grand Rapids—Chas. ‘Trankla & Co. 


(Gilbert M. Robertson.) 
—Herpolsheimer Co. (Mrs. M. Smith.) 
—Wurzburg D. G. Co. 
Jackson—Glasgaw Bros. 

lin. ) 

Kalamazoo.—J. R. Jones’ 

(Miss A. Cobb.) 
—Gilmore Bros. (Miss Marie Cole.) 
Lansing —The F. N. Arbaugh Co. (Mrs. 

Sinclair. ) 

—J. W. Knapp Co. (E. V. Wren.) 
Muskegon Heights——S. R. Parsons. (Mr. 


(Miss Frank- 
Sons & Co. 


Parsons. ) 

Port Huron——J. B. Sperry Co. (Mr. 
Credzall. ) 

Saginaw —M. W. Tanner Co. (L. W. 
Bixby. ) 


Three Oaks—Three Oaks Dept. Store. 
Traverse City—Hannah & Lay Mercan- 
tile Co. (H. Baxter.) 


Minnesota 
Albert Lea—Skinner, Chamberlain & Co. 
(A. M. Skinner.) 
Duluth—I. Freimuth. (Mr. Fleishman.) 
—Glass Block Store Co., Inc. (Miss C. 
Church.) 
Hibbing —Lippman’s Dept. Store. 
Wood.) 
Hutchinson —Braun’s (Henry Braun, Jr.) 
Minneapolis —The Dayton Co. (F. B. 
Winding. ) 
—Butler Bros., 
Andrews.) 
—L. S$. Donaldson Co. 
—Powers Mercantile Co. 
St. Paul. —‘‘The 
Smith.) 
—Emporium Mercantile Co. (Mr. G. L. 
Raiden. ) 


(Mr. 


Wholesalers. (George E. 

(Miss Smith. ) 
(L. H. Wells.) 

Golden Rule.” (R. 
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—Schuneman & Mannheimer. (W. 
Schuneman. ) 

Stillwater—Murphy & Co. (O. M. 
Cronquist. ) 

Virginia—Alexander Reid & Co. (Mr. 
Gebrhart. ) 

Missouri 

Carthage—Ramsay Bros. D. G. Co. 
(Miss Russell. ) 

Columbia—The Missouri Store. (W. W. 
Elwang. ) 

Joplin—Newman Mercantile Co. (Mrs. 
‘Towsen and Mr. Downey.) 

—Emery Bird Thayer D. G. Co. (Ivan 
M. Thyberg.) 

Kansas City—Jones Store Co. (Mrs. 
Jackson. ) 

—Geo. B. Peck Dry Goods Co. (P. A. 
McKenna. ) 


Maryville—yYehle Dry Goods Co. (C. 
J. Alderman.) 

St. Josepbh—Townsend, Wyatt & Wall 
Dry Goods Co. (Wood Burns.) 


—Hirsh Bros. D. G. Co. (Mrs. E. R. 
Stevenson. ) 
St. Louis—Butler Bros., Wholesalers. 


(Louis Fuerst.) 

—Famous & Barr Co. (P. J. Sefranka.) 

—Scruggs, Vandevoort & Barney. (G. A. 
Klages. ) 

—Stix, Baer & Fuller Dry Goods Co. 
(Edwin I. Hyke.) 

Springfield —Chas. H. Heer Dry Goods 
Co. (Mr. Heer.) 


Montana 
Butte—Symons Dry Goods Co. (J. S. 
Kula. ) 
Great Falls—Strain Bros. (Mrs. M. 
Dynes. ) 
Havre.—F. A. Buttrey Co. (B. T. Mc- 
Cormick. ) 
Nebraska 
Hastings—Stein Bros. Co. (Miss L. T. 
Hulburt. ) 
Lincoln—Miller & Paine. (Mrs. Helen 
Avery.) 
—H. Herpolsheimer Co. (H. L. Bow- 
man. ) 


Omaha—J. L. Brandeis & Sons. (W. A. 
Holland, care of Western B. & S. 
Co.) 

West Point—The Bauman Co. 
Bauman and Miss E, Otto.) 


(E. M. 
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Nevada 

Reno.—Gray, Reid, Wright Co. (Mrs. 

G. M. Compton. ) 

New Hampshire 

Lebanon.—A. B. Hunt. 
Manchester —Barton Co. (Mr. Day.) 
Portsmouth—Lewis FE. Staples. (Mr. 


Cheney. ) 
—D. F. Borthwick. 


Peterboro.—Goodnow 


(D. F. Borthwick.) 
& Derby. (H. 


Derby.) 
New Jersey 
Asbury Park.—The Steinbach Co. (Mrs. 
McTague. ) 
Atlantic City—M. E. Blatt Co. (Mr. 
Pincus. ) 


Burlington —R. G. Dunn. 
and Miss Shinn.) 
Cranford.—Berry & Co. (S. J. Berry.) 
East Orange—Muir Department Store. 
(J. H. Watson. ) 
Elizabeth—The Goerke-Kirch Co. 
Brady. ) 
—Levy Bros., Inc. 
Freehold—Levy Bros. 


(Mrs. Dunn 


(Miss 


(Mr. E. Levy.) 
(Mrs, M. Wil- 


bur. ) 

Irvington.—H. Berger Dept. Store. (A. 
Berger. ) 

Long Branch—Joseph Goldstein. (Mr. 
Goldstein. ) 

Newark.—L. Bamberger & Co. (Miss E. 


M. Jacobus. ) 
—Kresge Dept. Stores, Inc. 
—Berger Dept. Store. (J. H. Larsen.) 
—The Goerke Co. (Mr. Borshart.) 
—Hahne & Co. (Mr. Mellvaine.) 
Paterson.—Quackenbush Co. (Mrs. Helen 


King. ) 

Perth Amboy.—Reynolds Bros. (Mr. 
Topping. ) 

Trenton—S. P. Dunham & Co. (Mrs. 
Schultz. ) 

New York 

Albany —W. M. Whitney & Co. (H. 
W. Rextrew.) 

—John G. Myers Co. (Miss Alice 
Reilly.) 

Auburn.—Fowler Dry Goods Co. (P. W. 
Fowler. ) 

Binghamton.—Fowler, Dick & Walker. 
(Miss Harriet B. Mason.) 

—Hills, McLean & Haskins. (Miss A. 
Mack. ) 

Brooklyn.—Abraham & Straus. (Mr. D. 
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C. Corbin, buyer; ass’t. buyer, Zillah 
Cummings. ) 

—H. Batterman Co. (Mr. C. Herman.) 

—Burden & Co., Inc. (Mr. Maxwell.) 

—A. I. Namm Co. (Mr. Womrath.) 

—Frederick Loeser & Co. (Miss M. 
Simpson. ) 

—Good Friends Dept. Store. 

—J. D. Wilson & Sons. (Mrs. Bergman.) 

Buffalo—Adam, Meldrum & Anderson 
Co. (Henry J. Simmons. ) 

—J. N. Adam & Co. (Miss H. J. Hall.) 

—The Wm. Hengerer Co. (Miss T. J. 
Cummings. ) 

—E, W. Edwards & Son. (Miss H. Feld- 
man. ) 


Cohoes.—R. Wilcox. (Miss L. Leonard.) 


Corning—Wing &_ Bostwick. (Mr. 
Perry.) 

Glens Falls —Boston Store. (Mr. Bazi- 
nette. ) 


Gloversville—Argersinger Co., Inc. (H. 
P. Putnam.) : 
Haverstraw.—Baum Bros. (C. K. Baum.) 


Hoosick Falls—M. Lurie & Co. (Mr. 
Brahan. ) 

Hudson—Marsh & Backman. (Miss 
Potts. ) 

Ithaca.—Rothschild Bros. (Leon OD. 
Rothschild. ) 


Jamestown.—Abrahamson & Bigelow Co. 
(Grace Bucklin.) 

Kingston.—Rose & Gorman, Inc. 
Gorman and Miss McDonald.) 


(Mr. 


Lockport—Jenss_ Brothers. (E. W. 
Myers. ) 

—wWilliams Bros. Co. 

Long Island, N. Y.— 

—Flushing—Abramson’s Dept. Store. 


(Mr. Huber.) 

—Jamaica.—Plaut’s Dept. Store. 
Plaut. ) 

Malone-—Wnm. P. Empsall & Co., Inc. 
(Wm. P. Empsall.) 

Mt. V ernon—Genung, McArdle & Camp- 
bell. (Miss Balis.) 

Middletown.—Tompkins Dry Goods Co. 
(Mr. De Creny.) 

New Rochelle-—Ware’s Department Store. 
(Miss McCormack. ) 

New York City.—Adams, Flanigan Co. 
(Miss Woods. ) 

—Adams Wertheimer. Co. (Miss Mc 
Givern. ) 

—Bloomingdale Bros. (A. R. Womrath 
& Co.) 


(Mr. 
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_[L. M. Blumstein. 

Butler Bros., Wholesalers. 
Pendergast. ) 

_-Gimbel Brothers. (Mrs. Guenney.) 

__James A. Hearn & Son. (Miss Parker.) 

_H. C. F. Koch & Co. (Mrs. E. Smith.) 

_-The Lord & Taylor Book Shop. (Miss 


(J. Mahrer, Jr.) 
(M. E. 


Ennis. )’ 
_-R. H. Macy Co. (Stella McClure.) 
—McCreery Bookshop. (Doubleday, 
Doran.) (Blanche Statler.) 


__Francis Rogers & Son. (E. B. Tabbert.) 
Stern Brothers. (Miss I. Foster.) 
—Syndicate Trading Co., Wholesalers. 
—John Wanamaker. (George Cryan.) 
Newburgh—John Schoonmaker & Son. 
(F. A. Munger and Miss Brooks.) 
Niagara Falls—Jenss_ Bros. (Ernest 
Jenss. ) 
Niagara Dry Goods Co. (F. J. Fisher 
and J. W. Roblin.) 


—Beir Bros. (Mr. Wright.) 

Nyack.—Hannison & Dalley. (Miss 
Lynch. ) 

Ogdensburg.—Nathan Franks Sons. (Leo 
Frank. ) 

Olean —Bradner’s Dept. Store. (Mr. 
O’Donnell. ) 

Oneonta—Oneonta Dept. Store. (Mrs. 
Williams. ) 

Oswego.—Geo. H. Campbell & Co. (Mr. 
Wallace. ) 

Penn Yan—The Metropolitan. (Mr. 
Hamlin. ) 


Plattsburg—Shannons, Inc. 

Poughkeepsie —Luckey, Platt & Co. (Mr. 
Woodward. ) 

—Wallace Co. (Miss Mellians.) 

Rochester —E. W. Edwards & Son. (Mr. 
Ward.) 

—Sibley, Lindsay & Curr Co. 
Powers. ) 

—A. R. Womrath, Inc., care of Mc- 
Curdy’s. (Mr. O’Connor.) 

Rome——F, E. Bacon Co. - (Miss Rosen- 
berg.) 

~-R. A. Sprague. (Mr. Sprague.) 

Saugerties —Reed & Reed. (Mr. Mac- 

Mullen.) 

Schenectady —H. §. Barney Co. 

__ Elizabeth A. Ledger.) 

4 he Boston Store. (Edw. Hooley.) 

—The Wallace Co. (B. Ginster.) 

Syracuse —E, W. Edwards &. Son. ( Jane 
Bettinger. ) 


(R. G. 


(Miss 





537 
—C. E. Chappell Sons, Inc. (Mrs. Jacob- 


us. ) 

—Hunter’s Inc. (Mr. E. E. Searffe.) 

Troy—Wm. H. Frear & Co. (R. V. 
Page. ) 

W atertown.—Frank A. Empsall & Co. 
(L. L. Dorr.) 


Yonkers—Marshall-Matheson Co.  (W. 

S. Adler.) 
North Carolina 

A sheville—Bon Marché. (Miss Kauf- 
man. ) 

Charlotte——Efird’s Dept. Store. (Mr. 
Flicker. ) 

Greensboro—The Meyers Co. (J. T. 
Martin.) 

North Dakota 

Fargo—Herbst Dept. Store. 

Grand Forks.—R. B. Griffith Co. (F. C. 
Bundlie. ) 

Ohio 

Akron.—The M. O'Neill Co. (William 
E. Glass.) 

Ashland—The Home Co. (Ellsworth 
Shinn. ) 

Ashtabula—D. L. Davis Co. (D. L. 
Davis. ) 

Cambridge —Potter-Davis Co. (M. 
Hood. ) 

Canton—Wnm. R. Zollinger & Co. (Mr. 
Young. ) 

—The Erlanger Dry Goods Co. (Mr. 


Nye.) 

Cincinnati.—H. & L. Pogue Co. (Stewart 
Kidd.) 

—The John Shillito Co. (Mr. Chandler.) 

Cleveland.—Halle Brothers Co. (Miss 
V. S. Hutchinson. ) 

—Fries & Schuele. (Charles Meyers.) 

—Higbee Book Shop. (Doubleday, Page 
& Co..) (Mrs. Kline.) 

—The May Co. (Jas. A. Neiman.) 

—The Stearn Co. (Mr. Altman.) 

Columbus.—F. R. Lazarus Co. (Mrs. L. 
S. Teeter.) 

—H. Kobacher & Sons Co. 
Lifland. ) 

—Mboorehouse-Martens. (Janice Allen.) 

Dayton—Elder & Johnson Co. (Fred 
Fleischauer. ) 

—Rike-Kumler Co. 

Delaware.——C. O. Haas. 

Findlay—C. F. Jackson Co. 
Jackson. ) 

Hamilton.—Robinson-Schwenn Co. 
Schwenn. ) 


(Mr. Lee 


(Lydia G. Fraser.) 
(Mr. Haas.) 
(K. S. 


(Mr. 
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—Halperin & Son. (Mr. Harry Hal- 
perin. ) 

Lima—Gus Holstine Dry Goods Co. 
(Mr. Brown.) 

Marion—The Uhler-Philips Co. (J. A. 
Raub. ) 

Middletown.—The John Ross Co. (John 
Ross and Mr. Kane.) 

Mount Vernon.—Woolson Co. (O. C. 


Osborne. ) 

Portsmouth—Anderson Bros, Co. (E. C. 
Hood. ) 

Sandusky—Herb & Meyers Co. (A. F. 
Macmillan. ) 


—Scheuer-Frankel Co. (Mr. Smith.) 

Springfield—The Edw. Wren Co. (Ann 
J. Wolfe.) 

Toledo.—La Salle & Koch Co. (Harold 
Koch. ) 

—Lamson Bros. Company. (Mrs. Lou- 
ise Wester. ) 

—Lion Store. (Sam Rosenthal.) 

Warren—The Griswold Co. (C. H. 
Chinnock. ) 

Youngstown.—G. M. McKelvey & Co. 
(George Holsinger.) 

—The Strouss-Hirshberg Co. (Ann 
Wolfe.) 

Oklahoma 


Oklahoma City—Rorabaugh, Brown D. 
G. Co. (A. B. Chastain.) 

—McEwen-Halliburton Co. (H. D. 
McEwen. ) 

—The Kerr Dry Goods Co. (Mr. 
Bulkley. ) 

Okmulgee —Ramsay-Fulford Dry Goods 
Co. (Mr. Fulford.) 

Tulsa—Brown-Dunkin Dry Goods Co. 
(Mr. Minle.) 

—Halliburton Abbot D. G. Co. (C. F. 
Hawkins. ) 

—Vandever Dry Goods Co. (Mr. Van- 
dever. ) 

Oregon 


Albany.—L. E. & H. J. Hamilton Dept. 
Store. (Mr. Hamilton.) 
Portland—Meier & Frank Co. (Vivian 
P. Cooley.) 
—Lipman-Wolfe & Co. (Frances Faye 
Bailey. ) 
Pennsylvania 


Allentown.—Hess__ Bros. (Miss M. 
Keiser. ) 
—H. Leh & Co. 
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—Zollinger-Harnard Co. (Miss Bessie 
Stouder. ) 

Altoona—Wnm. F. Gable & Co. (R. N, 
Hall.) 

Bethlehem.—The Bush & Buhl Co. (Mr. 
Stecher and Miss Alridge.) 

Bloomsburg.—E. P. Pursel. (Mr. 
Pursel. ) 

Braddock—Nugent Dry Goods Co. 

Bradford.—Leslie H. Russ. 

Butler—W. J. Offut Co., now C. R. 
Kriner Co. (Miss Ethel Weaver.) 

Carlisle—S. W. Haverstick. (Mr. Haver- 
stick. ) 

Clearfield-—Leitzinger Bros. (J. Leit- 
zinger. ) 

Connellsville—Wright Metzler Co., now 
The Troutman Co. (Robert Evans.) 

Cresson The Gross Co. (Mr. Gross.) 

Danville—P. C. Murray & Son. 
(Charles Murray.) 

Doylestown.—A, F. Scheet’s Sons. (Miss 
Stommer. ) 

—R. L. Clymer. (Miss Miller.) 

Easton Bush & Buhl Co. (Miss Flor- 
ence White. ) 

—Wm. Laubach & Sons. (Charles M. 
Laubach. ) 


 Erie—Erie Dry Goods Co. 


—Trask, Prescott & Richardson. (A. R. 
Womrath, Inc.) 

Harrisburg.—Pomeroy’s, Inc. (L. V. 
Harvey.) 

Hershey.—Hershey Dept. Store. (Mr. 
Boesch. ) 

Jersey Shore.—Sallada Brothers. (Jesse 


Saft. ) 
Johnstown.—Penn Traffic Co. (Mr. N. 
Schindlinger. ) 


—Johnstown Dry Goods Co. (Mr. 
Slater. ) 

Lebanon.—L. Samler. (Miss Dampman.) 

Lewiston—E. E. McMeen & Co. (Ralph 
McMeen. ) 

New Castle-—New Castle Dry Goods Co. 
(G. C. Fox.) 

—W. J. Offut Co. (Charles R. Kriner.) 

Oil City—C. H. Smith & Sons Co. (Mr. 
Nichols. ) 

Philadelphia—Gimbel Bros. (Benedict 
Freud. ) 

—Lit Bros. (Chas. §. Bruder.) 

—McCurdy Brothers. (Mr. McCurdy.) 

—N. Snellenburg & Co. (Edward 
Schlamm. ) 




















February 2; 1929 
& Clothier. 


(Walter H. Cox.) 
(A. K. 


—Strawbridge (Fred F. 
Mattison. ) 
—John Wanamaker. 
Pittsburgh.—Boggs & Buhl, Inc. 

Betteridge. ) 
—Joseph Horne Co. (J. J. Estabrook.) 
__Gimbel Bros. (Western Book & Sta- 
tionery Co.) (Mr. Cornell.) 
—Kaufman’s. (Wm. McGhee.) 
Pottsville——Pomeroy’s, Inc. (G. Marsh.) 


Reading—Pomeroy’s, Inc. (L. V. Har- 
evy, Miss A. Stacy.) 
Scranton.—Scranton Dry Goods Co. 


(Mr. Mendel.) 
Stroudsburg.—A. B. Wyckoff Dept. Store. 
(Beatrice Gorgy.) 


Titusville—Cohn & Oakleaf. (Mr. 
Cohn. ) 

Uniontown.—Rosenbaum Bros. (1. Rosen- 
baum. ) 


—Wright, Metzler Co. 

W arren.—Metzger-Wright 
Marks. ) 

W ashington.—The Vera Co. (Mrs. Vera.) 

W ilkes-Barre-—Fowler, Dick & Walker. 
(Thomas F. Hefferman.) 

—Pomeroy’s, Inc. (Caroline Wharton. ) 


(Mr. Boyd.) 
Co. (Mr. 


Williamsport—Bush & Bull Co. (J. T. 
O’Brien. ) 

—L. L. Stearns & Sons. (Miss Me- 
Mahon.) 


York, Pa—Bon Ton Dept. Store. (H. H. 
Hettrick. ) 


Rhode Island 


Newport—The King McLeod Co. (Mr. 
King.) 

Pawtucket—Shartenberg & Robinson Co. 
(J. Ferrare.) 

Providence—Callender, McAuslan & 
Troup Co. (R. J. Meyersahm.) 

—Outlet Co. (W. H. Hilton.) 

W oonsocket-——Harris & Mowry Co. (J. 
A. McNamara.) 

—McCarty D. G. Co. (M. J. Skelly.) 


South Carolina 


Charleston—The Kerrison Dry Goods 
Co. (Miss Pooser.) 


Columbia—James H. Trapp Co. (W. 
F. Trapp.) 
South Dakota 
Yankton—Fantle Bros. Co. (Wm. 


_ Fantle.) 
Sioux Falls.—Shriver, Johnson Co, 





539 
Tennessee 


Chattanooga—Miller Bros. Co. (I. C. 
Sieving. ) 

—D. B. Loveman Co. 
Knoxville—Anderson-Dulin-Varnell Co. 
(Lyle Burner and Mrs. Carnes.) 
Memphis—John Gerber Co. (Mrs. I. 

Morrison. ) 
—J. Goldsmith & Sons Co. (Miss Owens. ) 
—The New Bry’s. (Western B. & G. 

Co.) 

—B. Lowenstein & Bros., Inc. 

J. C. Gadd.) 
Nashville—Lebeck Bros. 

Altman. ) 

—Caster Knott D. G. Co. 
























(Mrs. 
(Miss B. 
(E. Zeller.) 


Texas 


Austin —E. M. Scarbrough & Sons. (Mrs. 
G. E. Bennack. 
Beaumont.——White House Dry Goods Co. 
(C. F. Graham, Jr.) 
Dallas—Sanger Bros. (Miss B. Prager.) 
—Butler Bros., wholesalers. (Fred P. A. 
Moehlman. ) 
—Sears Roebuck & Co. 
El Paso.—The Popular Dry Goods Co. 
(Maurice Schwartz. ) 
Fort Worth.—Schermerhorn Co. 
Pegues. ) 
—The Monnig Dry Goods Co. 
—W. C. Stripling Co. (W. B. Teal.) 
Houston—W. C. Munn Co., Inc. (Mr. 
Kahlden. ) 
—Foley Bros. Dept. Store. (H. G. Myers.) 
Laredo.—A. C. Richter. (G. D. Becker.) 
San Antonio.—Wolff & Marx Co. (A. F. 
Dugosh. ) 
—Joske Bros. Co. 


(Mack 


Waco—Goldstein-Migel Co. (G. B. 
Crichlow. ) 
Utah 
Logan.—Stockton-Christensen Co. (Mrv 
Stockton. ) 


Ogden.—W. H. Wright & Sons Co. 


Salt Lake City— Auerbach Co. (Herbert 
S. Auerbach. ) 


Vermont 


Burlington —F. Rothman. 


Montpelier —The McCuen Store. 
F. Jerome. ) 


(Miss 
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Virginia 
Berryville—Coiner Dept. Store. 
Coiner. ) 
Lynchburg —C. M. Guggenheimer. 
—D. Moses & Co. 
Newport News.—C. G. & J. W. Robin- 
son. (Miss M. T. Blant.) 
Richmond.—Miiller & Rhodes, Inc. (Miss 
Luella Duzan.) 
—Thalheimer Bros. 
Roanoke-—G. MacBain Co. 
Mason. ) 


(Mr. 


(Miss Campbell.) 
(3: de 


Washington 


Everett—The Grand Leader Dry Goods 
Co. (E. Hellenthal.) 
Seattle-—The Bon Marché. (Miss Palm.) 


—Frederick & Nelson. (Gertrude 


Andrus. ) 
—Rhodes Bros. Co. (F. W. Schroeder.) 
Spokane.—Culbertson’s. (Mrs. H. Hill.) 


—Kemp & Herbert. (Miss Dyer.) 


—Spokane Dry Goods Co. (C. T. 
Gillette. ) 

Tacoma.—Rhodes _ Bros. (Frank B. 
Wilson. ) 

West Virginia 

Charleston—The Diamond. (Miss 
Cantro. ) 

Clarksburg.—Watt, Sartor, Lear Co. 
(J. J. Lear.) 

Huntington.—Deardorff-Sisler Co. (H. 
C. Deardorft. ) 

—Anderson Newcomb Co. (R. F. 
Beckett. ) 


W heeling—Stone & Thomas. (Miss Ethel 
K. Sayles.) 


Wisconsin 


A ppleton—The Pettibone Peabody Co. 
(Miss Jane Powell.) 

Eau Claire—The Kepler Co. 
Peterson. ) 


(Mr. A. 


Madison—Harry S. Manchester, Inc. 
(L. Fay.) 

Milwaukee—The Boston Store. (E. 
Higgins. ) 

—Gimbel Bros. (Western B. & S. Co.) 


—Ed. Schuster & Co., Inc. (A. Woebling. ) 
—Schank Co. (J. Imig.) 


Oshkosh—The Henderson-Hoyt Co. 
(Miss Strehlow.) 
Sheboygan—H. C. Prange Co. (Emil 


Barth. ) 
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Superior—Rothe Bros. Co. (Helen 
Scharte. ) 
W aukesha—McCoy’s Dept. Store. 
Wyoming 


Sheridan.—Stevens, Fryburger & Co. (V. 
H. Green.) 


Religious Books Free of Duty 
A CUSTOMS COURT case of inter- 


est has just been determined in favor 
of George W. Reed & Company of San 
Francisco. The merchandise imported was 
described as a “Year Book, 1927,” im- 
ported for the use of the Salvation Army. 
Custom officers had decided that these were 
not entitled to be free of duty, but, in the 
opinion of Chief Justice Fischer, it was 
pointed out that the books consisted of ex- 
cerpts from the Bible and should therefore 
have been returned free of duty in accord- 
ance with Treasury Decision 34228, under 
Paragraph 1520, which provides that 
“Bibles comprising the Books of the Old 
or New Testament, both bound and un- 
bound, shall be free.” 


To Promote the Latin-American 
literary de- 


Market 

A LATIN-AMERICAN 

partment, to serve publishers in an ad- 
visory and editorial capacity, has just been 
announced by the Foreign Features Press 
and Editorial Bureau, at 500 Fifth Ave- 
nue, New York City. The new depart- 
ment is prepared to suggest titles for the 
Latin-American book market, make Eng- 
lish-Spanish or Spanish-English _ transla- 
tions of literary works, and render expert 
aid in the preparation of manuscripts for 
publication. Genaro Arbaiza, well-known 
Latin-American writer and journalist, and 
Norbert Lyons, former Manila editor and 
Philippine correspondent of the New York 
Times, head the new department. 


Book League Selection 


‘THE Book League of America col- 

tinued its program by the publication of 
“Prima Donna” by Pitts Sanborn, the well- 
known music critic, in the February Book 
League Monthly, which appeared on Janu- 
ary 21st. Four special articles, dealing 
with this novel of the opera, also appeared 
in this issue. 
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Honor Jimmie Smith 


Thar engaging gentleman and honored 
member of the book traveling clan, 
James J. Smith, was tendered a testimonial 
dinner by his Chicago friends, January 
igth, at the L’Aiglon. He has been asso- 
ciated, since war days, with Doubleday, 
Page Co., and since the merger that re- 
sulted in the Doubleday, Doran Co., as 
traveler and later manager of the book 
department of the Chicago office. He leaves 
soon to return to New York and associa- 
tion with Harper & Bros. 

His companions and the trade have found 
him an alert, active and genial salesman, 
whose knowledge of his line, together with 
a cordial personality, and faithful perform- 
ance of his many duties, brought increasing 
volume to his already large sales. As a 
token of esteem and remembrance, he was 
presented with a wrist watch. 

The following were present at the 
dinner: Ralph Henry, Jimmie Crowder, 
Frank Impens, Wilbur Blessing, Bob 
Murphy, George Lea, Frank Reilly, Benny 
McCanna, Joe Johnson, Arnold Munk, 
Howard Forest, Bill Flynn, Tom Clagett, 
Ed Porter, Frank Jones, Harry Runyan, 
Bill Adams, Bob Warner, Ben Feldstein, 
Charley Giffen, Sid Avery, Guy Kendall, 
Bob Dexter, Pete Early, Ed Ketcham, Lon 
Hancock. 

Shirley Brewer and. George Hallberg 
wired their regrets, as absence from the city 
prevented their attending. 


Archer Joins Snyder 
EON B. ARCHER, formerly with the 


Cosmopolitan Book Corporation, be- 
comes associated with Henry M. Snyder on 
February Ist, instead of Walter B. Champ- 
lin, who has resigned in order to enter 
another field of endeavor. 

Mr. Archer will, therefore, accompany 
Mr. Snyder on the next trip to the Orient, 
which will be made some time in June. 
While on this trip they intend to make 
careful survey as to the possibility of open- 
ing a permanent office in Manila some time 
in January, 1930. If this seems feasible, 
Mr. Archer will be placed in charge of 
that office, and will reside there perma- 
nently. Mr. Archer has spent many years 
in the publishing business. 
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W. P. Goubeaud, formerly of Double- 


day, Doran, will succeed Mr. Archer on 
the traveling staff of the Cosmopolitan 
Book Corporation and will cover the Mid- 
dle Western territory. 


Drake Represents Cornwall and 
McNamee 
R. DRAKE, after many years as a 


* traveling salesman with George H. 
Doran Company, has severed his connec- 
tion with Doubleday, Doran Company, and 
is now representing the combination book- 
making plants of The Cornwall Press and 
The McNamee Bookbinding Company at 
426 West Broadway, New York. 


The Main Line Booksellers 
Meet at Haverford 
‘THE first meeting of the year of the 


Main Line Booksellers’ Association was 
held on Tuesday evening, January 22, in 
the shop of E. S. McCawley & Co., Inc., at 
Haverford, Penna. The President of the 
association, E. §. McCawley, had been ilk 
but he was present and presided in his 
usual chatty but efficient manner—E. S. 
was “himself again.” 

The chief subject of discussion was the 
co-operative advertising which the Associa- 
tion has been doing and the reviews of 
current books which the individual mem- 
bers are to supply for future “copy.” 

Several firms reported that 1928 was 
the biggest business year they had experi- 
enced, a possible indication of the trend 
of business away from the larger cities. 

There was a great deal of interest in the 
news of the recent marriage of one of the 
youngest members, Mr. Ted Shaw of Field 
and Shaw, Wayne, Pa., and it is hoped 
that Mrs. Ted Shaw’s name will be added 
to the growing list of members. 

The next meeting is called for February 
12 at the Twickenham Book Shop on the 
Lincoln Highway (Lancaster Pike) in 
Ardmore. 


Zugsmith With Liveright 


[FANE ZUGSMITH, until recently 
with G. P. Putnam’s Sons, has joined 

Horace Liveright, Inc., as assistant to 

Aaron Sussman, Advertising Manager. 
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English Booktrade News 


From Our London Correspondent 


The Christmas Sales 


AST month we reported that there 
was a great deal of optimism among 
the booksellers. There were others 

whose experiences were not quite so happy. 
One writer who had been interviewing the 
booksellers said at the time, that:— 

“Gift-book buying is proceeding vigor- 
ously, and the booksellers report that 
sales are heavier than they usually are at 
this time of the year. Those who buy 
books as Christmas presents are chiefly 
women, and the men purchasers are mainly 
young. ‘I find,’ one London bookseller 
remarked to me, ‘that men buying books 
as gifts for girls select according to their 
own tastes, not to those of the recipients. 
Hence the heavy buying of Kipling’s early 
stories. I question if girls care for Kip- 
ling’s “Plain Tales,” “Many Inventions,” 
“The Day’s Work” and “Traffics and 
Discoveries.” These tales, I should imag- 
ine, appeal essentially to men—particularly 
young men of action.’”” We disagree that 
the men purchasers are mainly young. We 
know quite a number of cases of men pur- 
chasers who have not only been young, 
but a larger number of them have been 
middle-aged. ‘They bought books for them- 
selves, and books for presents. “Books, I 
am told,” said another writer, “are enjoy- 
ing a revived popularity this year as Christ- 
mas presents. 


Dean Inge on Censorship 


Dean Inge wrote on censorship recently 
in the London Evening Standard: “If 
we once admit, as we must, that moral 
corruption is contagious, there can be no 
acubt that the State has as good a right 
to check the dissemination of moral poisons 
as it has to prevent the poisoning of wells 
with cholera germs. The difficulty is to know 
where to draw the line. We are not so 
much interested in keeping thoroughly de- 
praved persons away from their favorite 
cerebral drugs as in protecting the young 
and maintaining public decency. 





“There has been a violent reaction from 
Victorian prudery; many of us think that 
it has gone quite far enough. The study 
of curious vices in imaginative literature 
is scientifically worthless and socially in- 
jurious. Such subjects are unfit for art, 
and when so treated can give no help to 
the mental pathologist. At the same time, 
we must admit that this kind of censorship 
may be, and sometimes has been, very fool- 
ishly used. It is not wise to hide away 
everything unpleasant, or to drive undesir- 
able practices underground instead of rec- 
ognizing that they exist. Ignorance may 
be more dangerous to innocence than 
knowledge of evil.” 


Trade Committee 

It will be recalled by readers of the 
Publishers Weekly that a most valuable 
and interesting reprint was made, some 
months since, by the London Committee 
of publishers and booksellers, on the gen- 
eral book-trade conditions of every possible 
kind. It was printed in the Weekly, and 
was, apparently, very carefully read. This 
report was called the “Interim Report of 
the Joint Committee,” and after it was 
issued, it was referred to certain sub- 
committees with the purpose of mak- 
ing recommendations for the consider- 
ation of the main body. ‘These sub-com- 
mittees have been working quietly, but 
persistently, for some time, and soon their 
deliberation will, we understand, be ready 
for examination. 


The Reader’s Guides 

These National Book Council guides 
are meeting with great success. Both book- 
sellers and book-buyers are finding them 
extremely helpful. ‘Two have been issued, 
and four more are in the making. ‘These 
new ones are to be devoted to Sociology, 
Natural Science, Religion and Fine Arts. 


Antiquarian Booksellers 
The Seventeenth Annual dinner of the 
Association will be held this month. The 
President, P. M. Barnard, is to be in the 
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chair. It is hoped the following guests 
will be present: Sir Edward and Lady 
Parry, Michael Sadleir, John Pressland, 
and John Drinkwater. 

F. W. Chaundy is the Hon. Treasurer 
of the Society, and R. Baldwin, of Messrs. 
Wheldon & Weesley, the Secretary. 


Comment Upon the Year’s Output 


All sorts of things are being said about 
the increase of publications in 1928 over 
the previous year. Some are kind, others 
are sharply critical of “the poor standard 
of hundreds of the books.” “Londoner,” 
who is a well informed paragraphist, wrote: 

‘There is a story of an editor who, being 
told by an enthusiastic publisher that ad- 
vertisement of books ought to be regarded 
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as news, replied lugubriously, ‘Yes, mostly 
bad news.’ 

“I do not know what the pessimist 
would say about the publishing year of 
1928. It shows an increase of 589 vol- 
umes over 1927, and of more than 3,500 
over 1922. Even when one has deducted 
those forlorn works which are. produced 
by authors at their own expense, and never 
heard of again, and the technical publica- 
tions which have no more to do with liter- 
ature than a patent mangle, the bulk of 
the output is still astounding. 

“IT think most critics would agree that 
the most pathetic thing about it, is not the 
badness of most of these books, but the 
relative excellence of so many that are 
doomed to oblivion.” 





Window Display Contest Award 


It has been announced that Frank X. Howard of Dutton’s Book Store, 681 
Fifth Avenue, New York, has won the $100 prize offered by Brentano’s for 
the best window display of their book, “Voltaire, the Genius of Mockery,” 
a 1928 fall publication. More than 75 bookstores competed in this contest, 
which closed on December 15. The idea was part of a campaign to promote 
the book. It was originated by Southard Brown, the sales manager of 
Brentano’s Publishing Department. A minimum of 25 copies of the book 
were used by each bookseller in making his display. The award was made 
on the basis of photographs of the display submitted by the various con- 
testants. The judges were Joseph Margolies, Michael Gross, and Ellis W. 
Meyers. The contest created great interest and stimulated noticeably the 
sale of the book which proved to be a best seller. An unlooked-for benefit 
from the contest came when the Ansco Camera Company awarded a prize 
for the best commercial photograph to Mr. Howard who had submitted a 
photograph of his window display of “Voltaire” to the camera company. 
The winning picture will be used in the national advertising campaign of 
that company, 
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Communications 


THE PUBLICATION DATE 


Stamford, Conn., 
January 21, 1929. 
Editor, Publishers’ W eekly: 

We agree in theory and in practice with 
your editorial of Jan. 12th on the sanctity 
of publication dates. It is, however, a 
common occurrence for books to reach us 
2 or 3 days ahead of any invoice and with 
no indication that they should be held. 
Only a few of the publishers insert a 
shipping slip bearing the publication date. 
In other words, the bookseller is not always 
guilty! 

Euise R. Noyes, Manager. 
The Stamford Bookstore. 


BOOKSELLERS BEWARE 


681 Fifth Avenue, New York, 
January 28, 1929. 
Editor, Publishers’ Weekly: 

A nice looking man about forty-five, not 
too stout, bald head, bought an $84.00 set 
of Dumas and presented a certified check 
for $150.00. We refused to give him 
change on the check, as we always refuse 
such requests. 

He was very pleasant about it and said 
he understood and please send the books 
up to a hotel in East Hartford. We did 
so and needless to say there is no such 
hotel and no such party living in East 
Hartford. 

I thought I would warn the other book- 
stores. 

DUTTONS, INC., 
Henry C. Smirtu, President. 


THE RENTAL LIBRARIES’ 
CUSTOMERS 
Duluth, Minn. 
Editor, Publishers’ Weekly: 

To be agreed with is flattering, to be 
disagreed with is stimulating. I am stimu- 
lated to reply at once to Mr. V. C. Sea- 
ver Jr., of “The Frog Pond” who, in the 
Publishers Weekly of December 1, in- 
quires what part of the country produces 
people who enjoy browsing in a Rental 
Library. 

The particular neck of the woods where, 
to the proprietor of “The Frog Pond,” 
this apparently unusual type of customer 
exists, is in the “Zenith City of the Un- 
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salted Seas,’ Duluth, Minnesota, U. 5S. 


A., no less. 

The Library in question comprises over 
one thousand members to many of whom 
it is a pleasure to select the book they 
want from well-filled shelves of current 
library books. When the right book is 
found, the patron brings it to one of two 
librarians who sit at desks to check in- 
coming and out-going books and do the 
clerical work of the library. 

We feel sure “The Frog Pond” knows 
“What the Public Wants” and is giving 
it to them; but the term—“the public,” js 
very comprehensive and includes people of 
vastly varying tasts and habits; hence it is 
not surprising that the experience of those 
conducting rental libraries should be totally 
different as to procedure and clientele. _ 

This library has also the hurry-up 
patron who takes whatever books is handed 
him and hurries out, but the majority are 
more deliberate and prefer making their 
own selections. It is a rare occurrence 
when a member visits the library and fails 
to take a book. Over the week-end many 
members take two and three books at 
once. 

We agree further with Mr. Seaver that 
‘What the Public Wants” is to be shown 
some attention. Intelligent attention 
means knowing your clientele and giving 
to each member of the library the kind of 
attention you have learned by experience ~ 
he most appreciates. 


I. J. Watson 


ANOTHER IDEA OF WHAT THE 
PUBLIC WANTS 
Macoy Pub. & Masonic Supply Co. 
35 W. 32d St., N. Y. City. 
Editor, Publishers’ Weekly: 

May I venture to add my word regard- 
ing “What the Public Wants”? 

I agree heartily with the first sentence 
of Miss Watson’s statement, namely, 
‘Many people thoroly enjoy browsing 
among books.” I agree, to a certain ex- 
tent, with the second, “It flatters their 
taste and vanity to be in the society 0 
books.” But—there are browsers and 
browsers! Some people browse because they 
enjoy it, others browse to kill time, and 
there are, of course, many who do brows 
because they want to be considered “high 
brows” (pun unintentional). With the 
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third sentence, “but woe be to the clerk 
who breaks this spell with advice or sug- 
sestion, unless it is asked,” I entirely dis- 
agree. 
“| believe that the clerk should be a per- 
son who is capable of studying the different 
types of browsers. For instance, we have 
several who prefer to be let entirely alone, 
coming in and going out with merely a 
“Good-day” and “Good-bye”; a few like 
to discuss what they are reading, and when 
they come across a passage that particularly 
impresses them they want to talk it over; 
then there are some who want plenty of 
attention, in fact they want someone to 
“stand by” while they broadcast their views, 
not only on books, but on love, marriage, 
death and such vastly important things as 
Johnny’sthird tooth, just recentlycut. There 
are others who do not wish to purchase any 
book without looking it over carefully to 
be sure it is what they want. The clerk 
should keep a weather eye upon this type 
of browser and be ready to wait on him at 
the psychological moment, which is the 
moment when he jumps up with a pleased 
look and says “Oh this is just what I 
want,” or, with a disappointed expression 
which says plainly “Oh this isn’t what I 
thought it was; can you suggest something 
else?” 

So, to paraphrase one of the sayings of 
St. Paul, “There is a time to let alone, 
a time to listen and a time to suggest.” 


JosEPHINE G. MARSHALL. 


ABOUT THE BOOKMOBILE 


January 21, 1929. 
Editor, Publishers Weekly: 

The Bookmobile spent the day in Wash- 
ington on Saturday, January 19, while the 
regional conference of the Maryland and 
District of Columbia Library Associations 
(Columbian Library Association) was in 
session. The librarians attending the con- 
ference were much interested and pleased 
with the Bookmobile and were glad to 
have the chance to see the valuable aids 
to library work which it exhibited under 
the efficient direction of Mr. Brockmann 
and Mr. Stewart. 


Very truly yours, 
CLARA W. HERBERT, Chairman, 
Organization Committee, 
Columbian Library Association. 


Changes in Price 


COWARD-McCANN 
oe Increase 
“Millions of Cats,” from $1.25 to $1.50. 
“Red Horse,” from $1.50 to $1.75. 
“Baliad of Yukon Jake,” from $.75 to $1.00. 
4 Decrease 
“My Philosophy of Industry,” from $2.00 to $1.50. 


ALFRED A. KNOPF, INC. 


The price of “Silver Circus,” A. E. Coppard, to be 
published February 1st, has been reduced from $3.00 





to $2.50. 
“Red Harvest,” by Dashiell Hammett, will be $2.00 
mstead of $2.50 as announced in our catalog. 


FREDERICK A. STOKES COMPANY 


Fine Art Juveniles—All Titles increased to $3.00. 
Chisholm, Stories for the Seven Year Old increased 


to $1.50. 

age em Stories for the Eight Year Old increased 
0 $1.50. 

Chisholm, Stories for the Nine Year Old increased 


to $1.50. 
Chisholm, Stories for the Ten Year Old increased 
to $1.50. 
Brearley, ‘‘Animal Secrets Told,” increased to $2.50. 
Atherton, “Tower of Ivory,” increased to $2.50. 


L. C. PAGE.& COMPANY 


The price of the Little Colonel Series, by Annie 
Fellows Johnston, twelve volumes, will be ad- 
vanced from $1.90 to $2.00, effective March st. 


D. APPLETON & COMPANY 


~— Accounting—Hiram T. Scovill. From $2.50 to 
3.00. 


Obituary Note 


BELLE C. MORRIS 

BELLE C. Morris, well known to the 
book world, died ‘on December 27th, in 
New York City, where she was a resident, 
after a lingering illness, and was buried in 
Baltimore, Maryland. 

Miss Morris had been a book buyer for 
many years, for different concerns; S. Kann 
& Sons and Palais Royal, of Washington, 
D. C.; Lit Brothers, Philadelphia; H. C. F. 
Koch & Co., Inc., New York City, and 
Edward Malley Co., New Haven, Conn. 
She was also a member of the Women’s 
Booksellers’ Association, 


Business Note 


Toronto, CANADA—T. Eaton & Co., 
the big department store of Toronto and 
Winnipeg which is so active in the book 
field, has ready its plans for a tremendous 
new building in Toronto, a building which 
will make it one of the largest retail estab- 
lishments in the world. It will cover two 
city blocks and have a great tower in the 
middle for executive offices with one floor 
below the street level and nine above for 
retail selling, a total of 4,000,000 square 
feet. 
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The Weekly Record 


HIS list aims to be a complete and 

accurate record of American book pub- 

lications. Pamphlets will be included 
only if of special value. Publishers should 
send copies of all books promptly for anno- 
tation and entry, and the receipt of advance 
copies insures record simultaneous with pub- 
lication. The annotations are descriptive, 
not critical; intended to place not to judge 
the books. Pamphlet material and books of 
lesser trade interest are listed in smaller type. 


Acklom, Moreby 
Winter vigil. 30p. T (Friendly b’ks) [c. 28] 
N. Y., H. Vinal bds. $1 


Alexander, Archibald 
Feathers on the moor. 220p. D ’28 Gar- 
den City, N. Y., Doubleday, Doran $2 


Brief essays on Bible texts. 


Allen, Bernard Melzar, and Phillips, John L. 
Latin composition; rev. ed. 346p. D [c.’28] 
Bost., Allyn & Bacon $1.25 


Anderson, Catherine Finnigan 
The seer of Concord, and other poems. 36p. 
T (Friendly b’ks) [c.’28] N. Y., H. Vinal 
bds. $1 


Anson, George 
A voyage around the world in the years 


1740-1744, made by Commodore George An- 
son; ed. by G. S. Laird Clowes [lim. ed.]. il. 
O ’28 Bost., C. E. Lauriat $12 


Anthony, Charles 
Amethyst mist. sop. T [c.’28] N. Y., H. 
Vinal bds. $1 


Art studies, medieval, renaissance and mod- 

ern; v. 6; ed. by members of the depart- 
ments of fine arts at Harvard and Princeton 
Universities. 2309p. il. F ’28 Cambridge, 
Mass., Harvard $3.50 


Baldwin, Thomas Whitfield, ed. 

Earlier English drama from Robin Hood to 
Everyman; Amer. ed. rev. 304p. il. T (Nel- 
son’s Eng. ser.) [c.’29] N. Y., Nelson $1.25 


Arranged for acting. 


Barbé-Marbois, Francois, Marquis de 

Our revolutionary forefathers; the letters 
of Francois, Marquis de Barbé-Marbois; tr. 
and ed. by Eugene Parker Chase. 234p. 
(bibl.) il. O c. N. Y., Duffield $3.50 
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of New Publications 


The entry is transcribed from title page whe 
the book is sent for record. Prices = edded 


except when not supplied by publisher or obtain. 
able only on specific request, in which case word 
re used. When not specified the binding 
cloth. 


“ap 
e 
Imprint date or best available date, preferab 
copyright date in brackets, is always = - 
cept when imprint date and copyright date agree 
and are of the current year, in which case only 
‘c”’ is used. No ascertainable date is designated 

thus: [n.d.]. 

Sizes are indicated as follows: F (folio: over 
30 centimeters high); Q (4to: under 30 cm.); O 
(8vo: 25 cm.); (12mo: 20 cm.); S (16mo: 
17% cm.); T (24mo; 15 cm.); sq., obl., 
designate square, oblong, narrow. 


_ The letters of a French diplomat to his fiancée dur. 
ing the years between 1779-1785 reveal his reactions 
to the customs and manners of this country. 


Barker, Reginald C. 


Wild horse ranch. 
29 -(N. Y., Burt 


Beale, Harriett Blaine 

The beginnings of chemistry; a story book 
of science for young people. 252p. il. diagrs. 
De. N. Y., Coward-McCann $2.50 


Beeding, Francis, pseud. 
The hidden kingdom. 370p. D (Copyright 
fiction) ’29 N. Y., Burt 75. 


Benson, Stella [Mrs. J. C. O’Gorham Ander- 


D (Copyright fiction) 


75¢. 


son] 
Worlds within worlds; il. by the author. 
327p. O c. N. Y., Harper bds. $3 


Incidents and travel-essays through the Far East 
and America, 


Benson, Theodora 

Salad days. 287p. D [n.d.] N. Y., Harper 
aes $2.50 
_The story of two English sisters and Varian, a 
rising young literary man—a tale of exuberant 
youth. 
Bird, Robert Montgomery 

Nick of the woods. D (Copyright fiction) 
’29 :«€UN«. €Y.«, Burt 75¢ 
Bland, R. Henderson 

The mirrored heart; a book of love poems. 
gop. front. (por.) O ’28c. N. Y., H. Vinal $ 
Boorman, William Ryland 

Developing personality in boys; the social 
psychology of adolescence. 276p. (11p. bibl.) 
diagrs. Dc. N. Y., Macmillan $2.50 
Borden, Mary [Mrs. Edward Lewis Speats, 

Bridget MacLagen, pseud.] 

Flamingo. 418p. D (Copyright fiction) ” 

N. Y., Burt 75¢ 


secre OTT 


Abernethy, Larkin Samuel 

Abernethy curve-stroke shorthand. 8zp. D c. ’28 
Hollis, Okla., Author pap. $1.50 
Anglo-French project for limitation of armament 


(The): British White paper; Address of Viscount 
Grey of Fallodon; Debate in the House of Lords. 7op. 


D (Internat’l Conciliation; no. 246) ’29 N. Y., 
negie Endowment Internat’l Peace . ‘pap. 5% 
Bergmann, H. , 

The Prince of Peace; Christmas airs from Hat- 
del’s “Messiah” for children’s services, containilé 
solos and chorus parts. 6p. Q ’28 St. Louis, Mo, 
Concordia Pub. House pap. 2° 
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Bowen, Elizabeth 
The hotel. 2094p. D (Copyright fiction) ’29 
N. Y., Burt 75. 


Bradford, Roark 

This side of Jordan; il. by Erick Berry. 
assp. Dc. N. Y., Harper bds. $2.50 
“A story of the negroes who live on the banks of 
the Mississippi. 


Branch, E. Douglas 


The hunting of the buffalo. 245p. (bibl. 
footnotes) il. O c. N. Y., Appleton $3 


The epic of the buffalo, that once roamed the plains 
in great herds, and was nearly exterminated during 
pioneer railroad-building days. 


Brearley, Mary 

A good marriage. 2092p. D [c.’28] N. Y., 
Century $2 
A woman reviews her superficially perfect but es- 
sentially dull married life, and her interlude of love. 


Bremond, Henri 

A literary history of religious thought in 
France, from the wars of religion down to 
our own times; v. I, Devout humanism; tr. 
by K. L. Montgomery. 446p. (bibl. footnotes) 
Q [28] N. Y., Macmillan $4.50 
A study of the inner life of French Catholicism 


during the 17th century, the sources, main currents 
and development of a religious renaissance. 


Brown, Rollo Walter 


Lonely Americans. 319p. il. (pors.) O c. 
N. Y., Coward-McCann $3.50 


Literary portraits of eight significant individuals— 


President Eliot, Whistler, MacDowell, Bellows, 
Charles Eliot Norton, ‘Raphael Pumpelly, Emily 
Dickinson and Lincoln. 
Brown, Roy Melton 

Public poor relief in North Carolina. 192p. 


(3p. bibl.) il. Dc. Chapel Hill, N. C., Univ. 
of N. C. Press - 
Browning, Fannie Barrett 

Some memories of Robert Browning, by his 
daughter-in-law. 60p. D ’28c. Bost., Mar- 
shall Jones bds. $1.50 
Bunyan, John 

The pilgrim’s progress of John Bunyan; a 
dramatized version of certain scenes in Bun- 
yans own words; arranged by Wilton Rix. 


79p. D ’29 =N. Y., Appleton $1.25 
Burton, Elizabeth Eaton 

_ Paris vignettes; il. by the author. 145p. O 
8c. N.Y. H. Vinal bds. $3.50 


Sketches, literary and pictorial, of odd bits of the 
irisian scene. 


), 
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Butler, James Ramsay Montagu 

A history of England, 1815-1918. 252p. (4p. 
bibl.) S (Home univ. lib.; no. 128) [c.’28] 
N. Y., Holt $1 
Campbell, Lachlan 


Singing silence. 54p. T (Friendly b’ks) [c. 


28] N. Y., H. Vinal bds. $1 

Carver, Thomas Nixon, and Carmichael, 
Maude 

Elementary economics; rev. ed. 508p. 


(bibls.) il. maps, diagrs. D [c.’29] Bost., Ginn 


_ 


Charters, Werrett Wallace, and Waples, 
Douglas 
The Commonwealth teacher-training study ; 
introd. by Samuel P. Capen. 686p. diagrs. O 
[c.’29] Chic., Univ. of Chic. Press 
Systematized standards for the training of teach- 
ers, 


Chesnutt, Charles Waddell 
The conjure woman [new ed.]. 


236p. S 
[c.’99,’27] Bost., Houghton $2 


Clapp, Frank Leslie, and others 
Introduction to education. 588p. (bibls.) 
maps (pt. col.) O [c.’29] Bost., Ginn $3 


Commander, Kingsmill 
Vikings of the stars. 122p. il. maps D ’28c. 
N. Y., H. Vinal $2 


Poems on aviation. 


Commerce yearbook, 1928; v. 2, Foreign coun- 
tries. 750p. il. maps (col.) diagrs. ’28 
Wash., D. C., Gov't Pr. Off.; Sup’t of Doc. 
buck. $1.25 


Conrad, Joseph 
Youth. 351p. D (Sun dial lib.) [c.’99, ’03] 
Garden City, N. Y., Garden City Pub. Co. $1 


Coolidge, Mary Roberts 
The rain-makers, Indians of Arizona and 
New Mexico. 3390p. (4p. bibl.) il. map O c. 


Bost., Houghton 
The civilization of the Pueblo Indians, and the 
country in which they live. 


Davis, Harriet Eager, and Eager, John H. 
The little mouse. 62p. il. (col.) T (Wee 

b’ks for wee folks) [c.’28] Phil., Altemus 
bds. soc. 


Dell, Ethel May [Mrs. G. T. Savage] 
The house of happiness, and other stories. 
3490p. D (Copyright fiction) ’29 N. Y., Burt 
75 ¢. 
Den Dooven, K. Camille 
The modern cook book. 234p. il. D [c.’28] 
Bost., Colonial Press, 470 Atlantic Ave. 75 ¢c. 


Sn 


; Branson, William H. 


a € way to Christ; or, How can a bad man be- 
" ne good? 128p. il. D [c. ’28] Takoma Park, D. C., 
eview & Herald pap. 25¢. 


Brown, Lucy Kennedy 


™ Duchess bounces in; a pantomime. rrp, diagr. 
Dee eel’s acting drama; no. 677) [c.’28] Chic., 
Tamatic Pub, Co. pap. 35¢. 


Caswell, Albert Edward 


Experimental | 
il Q? al physics; a laboratory manual. oop. 
0’ N. Y., Macmillan $1.40 





Clifford, Vance 

Scrambled courtship; a blackface talking act. r4p. 
S (Denison’s blackface plays) [c.’28] Chic., T. S. 
Denison pap. 25¢. 
Decker, Hermann T. 

The Jack in the box; a farce-comedy in four acts. 
83p. diagrs. S (Denison’s miscellaneous plays) [c. ’28] 
Chic., T. S. Denison pap. 25. 
Dept. of Commerce; Bureau of Foreign and Domes- 

tic Commerce 

Foreign commerce and navigation of the United 
States for the calendar year 1927; v. 1. 603p. Q ’28 
Wash., D. C., Gov’t Pr. Off.; Supt. of Doc. $1.50 
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Diapea, William 

Cannibal Jack; the true autobiography of a 
white man in the South Seas; printed from 
the manuscript in the possession of the Rev. 
James Hadfield; foreword by H. De Vere 
Stacpoole. 258p. front. map D ’28c. N. Y., 


Putnam $2.50 

Cannibal Jack tells of his reckless and astonishing 
adventures among the South Sea Islanders, whose 
polygamous habits he adopted. 


Dickens, Sir Henry F. 


Memories of my father. 3op. il. O ’29 
[N. Y.], Duffield $2 


Charles Dickens’ son writes of the last years of 
his father’s life at Gads Hill. 


Douthwaite, L. C. 

Mass murder; foreword by George Dilnot. 
327p. D [c.’29] N. Y., Holt $2.50 

Stories of famous criminals, who murdered not 
once, but many times, Neill Cream, Landru, and 
others. 

Dow, John, D.D. 

Jesus and the human conflict. 335p. (bibl. 
notes) D (Cunningham lectures; ser. 28) ’29 
Garden City, N. Y., Doubleday, Doran $2.50 
Drake, Henry Burgess 

Cursed be the treasure. 
tion) ’29 N. Y., Burt 
Dresbach, Glenn Ward 

This side of Avalon. 56p. T (Friendly 
b’ks) [c.’28] N. Y., H. Vinal bds. $1 
Dudeney, Alice [Mrs. Henry Ernest Dude- 


ney] 
The peep show. 346p. D’29 N. Y., Putnam 
$2.50 
The love story of a woman of forty whose beauty 
is still at its height. 


Dunn, Flora M., and others 
Ninth grade mathematics. 


D (Copyright fic- 
75 ¢. 


298p. diagrs. D 


[c.’29] Bost., Ginn $1.20 
Dunsany, Lord 

Seven modern comedies. 2009p. Dec. N. Y., 
Putnam bds. $2 


New plays by a distinguished dramatist. 


Edginton, May, i.e. Helen Marion [Mrs. Fran- 
cis Evans Baily] 
My dear. 310p. D [c.’29] Phil., Penn $2 
The love story of a poor girl and a rich boy in the 
London slums. 


Eiker, Mathilde 


Over the boat-side. 
fiction) ’29 N. Y., Burt 


362p. D (Copyright 
75 ¢. 


The Publishers’ Weekly 


Elizabeth, pseud. [Mary Annette Beauchamp 
Russell, Countess Russell] 
Expiation. 362p. D ‘29 c.’28,’29 
City, N. Y., Doubleday, Doran £0 
A humorous and philosophical novel of middle. 
amet emotions, when impulse and conventionaliiy 


Garden 


Emery, Samuel 


The house that whispered. 294p. D [c. ’29} 


N. Y., Dutton $2 

Four nights in a deserted New England farmhouse 
with a ghostly reputation. The Dutton mystery 
selection for February. ; 


Epstein, Abraham 


The challenge of the aged; introd. by Jane 
Addams. 453p. (8p. bibl.) O ’28c. N. Y, 
Macy-Masius: Vanguard Press $3 

A study of old age dependency and pension sys. 
tems in the United States and in 45 other countries, 


Feelings and emotions; the Wittenberg sym- 


posium; ed. by Martin L. Reymert. 47op. 
(bibls.) il. diagrs. (Internat’l univ. ser. in 
psych.) ’28 Worcester, Mass., Clark Univ. 
Press $6 


Field, Marlo 

Astro-bubbles; il. by the author [fiction]. 
297p. D [c.’28] Bost., Four Seas bds. $3 
Fletcher, Joseph Smith 


The three days terror. 320p. D (Copyright 


fiction) ’29 N.Y., Burt 75, C. 
Francis, Grant A. 

Scotland’s royal line.  364p. (bibl.) il. 
O ’29 N. Y., Dutton $7 


“The tragic house of Stuart, with a personal biog- 
raphy of that hero of romance and misfortune, Prince 
Charles Edward.”’ 


Gentleman with a Duster, A., pseud. [Harold 
Begbie] 
The Laslett affair. 384p. D [c.’29] N. Y. 


Macaulay $2 

The career of Stephen Laslett, who, after the los 
of the family fortune, tried many trades from busi- 
ness to radical journalism. 


Glass, Harry 
Rimes of the times. 104p. front. (por.) $ 
[c.’28] Grand Rapids, Mich., Schuil Pr. Co. 
flex. fab. $1, bxd. 

Gold, Michael 
One hundred and twenty million. 192p. D 
[c.’29] N. Y., Internat’l Publishers $1.50 


_ Stories and poems descriptive of the worker's life 
in America by the editor of the New Masses. 


Elder, John Rawson 

New Zealand; an outline history. os5p. S ’28 N. 
Y., Oxford 50 c. 
Emperor, John Bernard 

The Catullian influence in English lyric poetrv 
circa 1600-1650. 133p. (2p. bibl.) Q (Univ. of Mo. 
studies; v. 3, no. 3) ’28 Columbia, Mo., Univ. of 
Mo. pap. $1.25 
Fisher, Mahlon Leonard 

River’s gift [verse]. 36p. front. ’28 Williams- 
port, Pa., Clayton Spicer Press 75 Cc. 


Frewin, J. G. 
A new experimental science; pt. 3. 


o6p. D ’28 


N. Y., Oxford 50 c. 


Gardner, M. C. 

A Latin book for beginners; a preparation for the 
reading of Latin literature; pt. 2. 2p. S ’28 N.Y: 
Oxford 606 
Gove, Capt. Jesse A. 

Letters of Capt. Jesse A. Gove, roth Inf., U.S.A; 
of Concord, N. H., to Mrs. Gove, and special of 
respondence of the New York Herald; ed by Mt! 
G. Hammond. 44zp. il..O (Collections of the N. A 
Historical Soc.; v. 12) ’28 Concord, N. H., N. H. 
Historical Soc. 
Graebner, Theo. ' 

Handbook for Congregational officers. 252p. 5 A 
St. Louis, Mo., Concordia Pub. House $145 
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Gould, Mrs. Cora Smith 

The town at the top of the world, and other 
poems. 94P. il. D [c.’28] N. Y., Street & 
Smith Corp., 7th Ave. & 15th St. bds. $1 bxd. 


Gras Félix 
The white terror; a romance of the French 


Revolution and after; tr. by Catharine A, Jan- 
vier. 441p. S (Appleton dollar lib.) ’29 c.’99 
N. Y., Appleton flex. fab. $1 
Gregory, John Walter 
wa a geography reader; ed. by Isaiah 
Bowman. 464p. il. maps (pt. col.) D [c.’28] 


Chic., Rand, McNally $1.50 
Grismer, Raymond L., and Graham, G. Nel- 
son 


Spanish review grammar. 263p. D (New- 
world Spanish ser.) ’28 Yonkers, N. Y., 
World B’k $1.20 
Grolier, Karl 

Children’s toys of bygone days. 37Ip. il. 
Q ’28 N. Y., Stokes $10, bxd. 
Groves, Ruth Dewey 

Mary [fiction]. 329p. D ’29 N. Y., Burt 

ries 
Gunn, Rev. John R. 

One hundred more three-minute sermons. 
1447p. D c. Garden City, N. Y., Doubleday, 
Doran $1.35 


» Hall, Jarvis 


Up the Rito. D (Copyright fiction) ’29 


: N. Y., Burt 75 Cc. 


Harris, Joel Chandler [Uncle Remus, pseud.] 

On the plantation; a story of a Georgia 
boy’s adventures during the war. 245p. il. S 
(Appleton dollar lib.) ’29c.’92,’20 N. Y., 
Appleton flex. fab. $1 


Hartmann, Cyril Hughes 

The magnificent Montmorency; the life and 
death of Henri, Duc de Montmorency, 1595- 
1632. 301p. (4p. bibl.) il. O ’28 N. Y., Dut- 
ton $3.75 
Biography of a famous French warrior and courtier, 
who died on the scaffold. 

Hawes, James Anderson 

Twenty years among the twenty year olds; 
a story of our colleges of today. 268p. il. O 
[c.’29] N. Y¥., Dutton $3 
The traveling secretary of the D. K. E. fraternity 
surveys the social life in American colleges. 
Haywood, William D. 

Bill Haywood’s book; the autobiography of 
William D. Haywood. 368p. front. (por.) O 
ic. 20] N. Y., Internat’l Publishers $3.50 

Che story of a prominent American labor leader. 
Heck, Arch Oliver 
Administration of pupil personnel; a book 
on pupil-accounting written from the point of 
‘lew of the classroom teacher. 4gg9p. (bibls.) 
diagrs, D fe, 290] Bost., Ginn $2.40 
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Henry, O., pseud. [William Sydney Porter] 
The gentle grafter. 237p. D (Copyright fic- 
tion) ’29 N. Y., Burt 75, ¢. 
Heyward, Du Bose 
Mamba’s daughters. 311p. Dc. Garden 
City, N. Y., Doubleday, Doran $2.50 
A novel of both black people and white in Charles- 
ton, South Carolina. 
Hogan, David 
The challenge of the sentry, and other sto- 
ries of the Irish war. 234p. ’28 N. Y., Irish 
Industries Depot, Inc., 780 Lexington AS 
1.50 
Holmes, Robert Shailor 
Our heritage, and other poems. o9g9p. S 
’28c. Daytona Beach, Fla., Forum Pub. Co. 
bds. $1 
Holtzclaw, Henry F. 
Association management. 105p. 29 N. Y., 


Ronald Press $2.50 

The details of forming and operating such civic 
and local organizations as chambers of commerce, 
boards of trade, etc. 


Hopkins, Albert Allis 
The lure of the lock [lim. ed.]. 255p. il. 
diagrs. O ’28c. N. Y., Gen’l Soc. of Me- 
chanics & Tradesmen, 20 W. 44th St. bds. $5 
An historical treatise on locks of all types, ancient 
and modern, to elucidate the John M. Mossman 
collection of locks in the museum of the Society. 
The illustrations are numerous. 
Hopkins, Gerard 
Seeing’s believing. 209p. D [c.’29] N. Y., 
Dutton $2.50 
A dramatic 48 hours in the life of a British diplo- 
mat, who suddenly realizes, through an adventure in 
his daring young daughter’s life, the “tragedy of 
middle age.” 
Horler, Sydney 
Chipstead of the lone hand. 286p. D [c.’29] 
N. Y., Holt $2 
Chipstead, amateur detective, traps a sinister vil- 
lain unaided by the police. 


Hutcheon, Robert J. 

Frankness in religion. 314p. (bibl. foot- 
notes) Dec. N. Y., Macmillan $2.50 

“Thinking through” the scientific criticism of the 
Christian religion. 
Huxley, Thomas Henry 

Man’s place in nature, and other anthropo- 
logical essays. 342p. (bibl. footnotes) il. 
diagrs. S (Appleton dollar lib.) ’29 N. Y.,, 
Appleton flex. fab. $1 


Isaacson, Charles David 

Face to face with great musicians, first 
group; introd. by Leopold Godowsky. 264p. 
(bibl. notes) il. S (Appleton dollar lib.) ’29 
c.’18 N. Y., Appleton flex. fab. $1 

Face to face with great musicians, second 
group; foreword by Dr. Frank Crane; introd. 
by Frank La Forge. 381p. (bibl. notes) 5 
(Appleton dollar lib.) ’29¢.’21 N. Y., Apple- 
ton flex. fab. $1 


p= assmemsseemensaessiisiisioitidinaissniaicics emit ry ern. STR MADRS ROMO eam Ss SSO Oe Met eer te San 


Pa, Eliza Calvert 
hie? oe S experience; a reading adapted from 
, int Jane of Kentucky.” 28p. S (Denison’s mono- 


B Stes and readings) [c. ’98-’07] Chic., T. S. Denison 


Heilbrunn, L. V. Tipe 
€ colloid chemistry of i 
col protoplasm. 356p. il. O 

% N.Y. G. E. Stechert $6.50 


Hurlbut, Stephen A., and Allen, Bernard M. 

A Latin vocabulary for third and fourth years 
with English meanings. ssp. S [c. ’29] N. Y., Amer. 
B’k pap. 4oc. 
Janvier, Carmelite 

Whimsical Madam New Orleans [short stories]. 
2p. il. D [c.’28] [New Orleans, La., R. H. True 
Co.] pap. $r 
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Jackson, Maud C. 


Faith Lambert. 159p. D [c.’29] Nashville, 
Tenn., S. S. Bd. of So. Bapt. Convention $1.25 

The love story of Faith Lambert, a musician, and 
the football hero of the college which they both 
attend. 
Kaye-Smith, Sheila [Mrs. Theodore Penrose 

Fry] 
The village doctor. 266p. D [c.’29] N. Y., 


Dutton $2.50 
A love story laid in a Sussex village, 50 years 
ago. The Dutton book of the month for February. 


Keil, Giinther 

Max Kretzer ; a study in German naturalism. 
132p. (12p. bibl.) D (Columbia Univ. Ger- 
manic studies) ’28c. N. Y., Columbia Univ. 
Press $2 


Kelly, Ada Marie 

The prince of the land of the rose apple, and 
other stories ; adaptations from Buddhist folk- 
lore [lim. ed.]. 55p. O ’28 San Diego, Cal., 
Tom Givens Dawson, 212 B’way bds. $15 


Keverne, Richard 
The Havering plot. 351p. D (Harper sealed 
mysteries) c. N. Y., Harper $2 
A conspiracy to steal from the British government 
the plans for a new type of war plane. 


Kimball, Reginald Stevens 

Current-events instruction; a text book of 
principles and plans. 318p. (1op. bibl.) D 
(Riverside textb’ks in educ.) [c.’29]  Bost., 
Houghton $2 


Kirkpatrick, Ellis Lore 
The farmer’s standard of living. 312p. (bibl. 
footnotes) diagrs. D (Century rural life b’ks) 
[c.’29] N. Y., Century $2 
Based on 6 years study by an expert agricultural 
economist. 


Kitson, Harry Dexter, ed. 
Commercial education in secondary schools. 


381p. (bibls.) D [c.’29] Bost., Ginn $2.20 
A symposium by educators and employers. 
Kivi, Alexis 
Seven brothers; tr. by Alex Matson. 4oop. 
Dec. N. Y., Coward-McCann $2.50 


The adventures of seven brothers in the back- 
woods of Finland. A modern Finnish novel. 


Knowlton, Edgar C. 
An outline of world literature from Homer 


to the present day. 3907p. (11p. bibl.) D (Nel- 
son’s Eng. ser.) c. N. Y., Nelson $2 


Kobald, Karl 


Franz Schubert, and his times; tr. by Bea- 


The Publishers’ Weekly 
trice Marshall. 286p. il. O ’28 N. Y,, Knopf 


Schubert’s Viennese background, a brief survey oI 
his life and an estimation of his work, 


Krutzky, Rev. Paul, and Betz, Rev. Carl, eds, 


Themes for vital preaching; a book of ref- 
erences and suggestions for the Gospel mip- 
istry, containing outlines, lessons and selected 
texts for the Sundays and festivals of the 
church year. 264p. D c. Garden City, N. y, 
Doubleday, Doran ~ $2 


Kurlbaum-Siebert, Margarete 


Mary Queen of Scots; tr. = Mary Agnes 
Hamilton. 504p. il. O [c. 29] N.Y,, oom 


A narrative biography of the tragic queen is a 
German writer. 


Larousse, Pierre 


English-French, French-English 
ary. 768p. D ’28 Phil., McKay 


Lecky, William Edward Hartpole 

History of European morals, from Augus- 
tus to Charlemagne; 2v. 4092p.; 418p. A 
footnotes) S (Appleton dollar lib.) ’29 N.Y, 
Appleton flex. fab. $1, ea. 


Lewis, Alfred Henry [Dan Quin, pseud.] 
Wolfville folks. 320p. S (Appleton dollar 
lib.) ’29c.’07,’08 N. Y., Appleton 
flex. fab. $1 


diction- 


$1.75 


Lilley, Alfred Leslie 
Sacraments; a study of some moments in 
the attempt to define their meaning for Chris- 


tian worship. i159p. De. N. Y.,, ——— 
1.50 

Livingston, Hazel ' 
Stolen love. 275p. D (Popular copyrights) 
[c.’27,’29] N. Y., Grosset 75. 


A novel in which a girl is faced with the ssihien 
of telling her past to the man she loves. 


Lord, Frederick Taylor, M.D. 
Pneumonia [rev. ed.]. 84p. S (Harvard 


health talks, 9) ’29¢.’22,’29 Cambridge, 
Mass., Harvard $1 
McCormick, Alice V., and Curtis, T. Adrian, 
eds. 
The Merrill literary readers for upper 
grades; 4v. various p. (bibls.) il. D [c.’2] 
N. Y., Merrill 60 C., ea. 


Macdonell, Arthur Anthony 

A history of Sanskrit literature. 481. 
(bibl. notes) S (Appleton dollar lib.) '2 
N. Y., Appleton flex. fab. $: 


SSS 


Jeans, Ronald 

“One dam’ sketch after another.” 63p. O (French’s 
acting ed., no. 843) c.’28 N. Y., S. French pap. 75 c¢. 
Johnson, Larry E. 

What Anne brought home; 
three acts. 1188p. il. diagrs. 
plays) {c. ’27, ’28] Chic., T. 
Keightley, Mabel S. 

Midnight 2 a comedy-drama in three acts. 
106p. diagrs. S (Denison’s select plays) [c. ’26,’28] 
Chic., T. S. Denison pap. 35¢. 
Kendall, Arthur Isaac 

Bacteriology, general, pathological and intestinal; 
grd ed rev. 733p. il. (pt. col.) O ’28 Phil., Lea & 
Febiger $7 


a comedy-drama in 
S (Denison’s royalty 
S. Denison pap. soc. 


Kraeft, W. O. 

Primary and junior hymnal. 
Mo., Concordia Pub. House 
Kretzschmar, R. 


Two simultaneous conventions; a declaration df 
Lutheran and American principles. 4p. O (Tract 3 
’28 St. Louis, Mo., Concordia Pub. House pap. 5° 


Legouis, Pierre 


André Marvell, poéte, puritan, patriote, sia 
s2sp. O ’28 N. Y., Oxf 


ap. © 728 St. Louis 
52p. pap. 9° 


xford 


Donne the craftsman; an essay upon the strat 
tosp. O ’28 N. 


of the “Songs and Sonnets.” 


Oxford pap p HH 
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Mackaye, Mary Medbury, Mrs. Steele Mac- 
kaye 

Pride and prejudice;,a play founded on 
Jane Austen’s novel; preface by Percy Mac- 
Kaye; new ed. 178p. front. (por.) D (French's 
standard lib. ed.) [c.’06, ’28] N. Y., S. French 
pap. 75C. 

McKelvey, Susan Delano 


The lilac; a monograph. 597p. il. diagrs. 
(col.) Q ’28 N. Y., Macmillan $18 


Mairet, Philippe 

A BC of Adler’s psychology. 116p. D [c. 
'299] N. Y., Greenberg 1.50 
The principles underlying Dr. Alfred Adler’s 
theory of psychology. He is a Viennese professor, 
author of “Understanding Human Nature.” 


Martin, George Currier 

The church and the hymn writers. 255p. 
(bibl. notes) D (“Living church” ser.) [nd.] 
[Garden City], N. Y., Doubleday, Doran $2 
A study of Christian hymns—their origin and de- 
velopment. 


Masefield, John 

Multitude and solitude. 330p. D (Sun dial 
lib.) [09] Garden City, N. Y., Garden City 
Pub. Co. 


Meeker, Arthur, jr. 
American beauty. 2098p. Dec. N. Y., Co- 
vici, Friede $2.50 
A novel satirizing the American expatriates who 
throng French seaside resorts. It is the love story 
of Angelica whose aim is to acquire a titled husband. 


Merwin, Fannie Spaits 
The eye single. 191p. il. D [c.’28] Taylor- 
ville, Ill, Parker Pub. Co. 96 c. 
The story of a “problem child” in school, and how 
a teacher helped her make good. 


Miller, Walter 

Daedalus and Thespis; the contributions of 
the ancient dramatic poets to our knowledge 
of the arts and crafts of Greece; v. 1, Archi- 
tecture and topography. 3209p. (bibl. foot- 
notes) il. Q c. N. Y., Macmillan $5.50 


New chapters in the history of Greek art and also 
an archacclogioal commentary on classical dramatic 
poetry, 


Mitchell, Lieut. Colonel W. A. 
Civil engineering 728p. O ’28 N. Y., Wiley 
$6 


Montgomery, Mrs, Roselle Mercier 
Many devices. 160p. Dc. N. Y., Apple- 
ton $2 


The second volume by a writer whose poetry has 
won recognition, 


551 


Morse, John Lovett, M. D., and others 


The infant and young child; its care and 
feeding from birth until school age; a man- 


ual for mothers; 2nd ed., rev. 2090p. il. D 
’29 c.’23,’29 + Phil., Saunders $2 
Mullins, Helene 

Earthbound, and other poems. 103p. O c. 


N. Y., Harper $2 


Norris, Kathleen Thompson [Mrs. Charles 
Gilman Norris] 

Barberry bush. 366p. D (Copyright fiction) 

29 -N. Y., Burt 75 C. 


Oakley, Rev. G. R. 

The wonderful story; a life of Jesus for 
the children of the church. 255p. il. D ['28 
N. Y., Macmillan $2 


Osborne, Clifton Carlisle 

The eighteenth commandment; an epic of 
the prohibition era [fiction]. 300p. front. 
(por.) O [c.’28] San Diego, Cal., City Pub. 
Co., 722 Market St. $2.50 


Ostrander, Isabel Egenton 


The black joker. D (Copyright fiction) 
’29 :~«4N. ‘Y., Burt 75. 


Pancoast, Chalmers Lowell 
Cub. 310p. D ’28 N. Y., Devin-Adair Co. 
$2.25 

Adventures of a cub reporter. 


Pearson, Henry Carr, and others 

Latin one. 554p. il. (col. front.) maps (col.) 
diagr. D [c.’29] N. Y., Amer. B’k $1.40 

A text book for first year Latin. 
Phelan, Macum, comp. 

Handbook of all denominations; 5th ed. 
2390p. Dc. Nashville, Tenn., Cokesbury ‘<n 

1.25 

Prince, Morton, M.D. 

Clinical and experimental studies in per- 
sonality. 575p. (bibl. footnotes) O c. Cam- 
bridge, Mass., Sci-Art Publishers, Harvard 


q. . 
The results of 40 years’ experience and experi- 
mentation in abnormal psychology. 


Read, Herbert 


English prose style. 244p. (bibl. footnotes) 
D [c. 2) N. Y., Holt $2.50 

An analysis of its elements, with many examples 
from standard authors. 





Macoy, Robert 
Masonic burial services with general instructions. 
4P. D ’29 Chic., Ezra A. Cook, 1350 N. Clark St. 
75 ¢. 

Marshall, A, Milnes 

ane frog; an introduction to anatomy, histology, 
> embryology; 12th ed. by H. G. Newth. 1oap. il. 
2 N. Y., Macmillan $2 

Morgan, B. Q, 


Serman frequency word book; based on Kaeding’s 
Wigkeitsworterbuch der deutschen Sprache. 1o2p. 

ub’ns of the American & Canadian committee 
N. Y., Macmillan 


°n modern languages; v. 9) ’28 
pap. 6oc. 


Morrison, Whitelaw Reid, M.D., and Chenoweth, 
Laurence B., M.D. : . 
Normal and elementary physical diagnosis.  384p. 
(2p. bibl.) il. diagrs. O ’28 Phil., Lea & Febiger $4 
Néle, and Kantule, Ruben Perez . 
Picture-writings and other documents. 1o4p. il. 
(pt. col.) O (Comparative ethnographical studies; v. 
3, pt. 1) ’28 N. Y., Oxford pap. $1.75 

Oglevee, Louise M. : 
ugle calls in the Christian crusade; opening 
worship services for young people’s meetings. 2p. 
Oc. Rock Island, Ill., Vaile Co. pap. 35¢. 
Okamoto, Kido 
The human pillar; a drama in one act; tr. by 
Zoe Kincaid and Hanso Tarao. 33p. il. D [c.’2] 
N. Y., S. French pap. 50c. 
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Recouly, Raymond 

The Third Republic; tr. by E. F. Buckley. 
3890p. (bibls.) O (Nat'l hist. of France) ’28 
N. Y., Putnam $4.50 


From the fall of the Second Empire in 1870 to the 
present, 


Reeder, Ward Glen 
The business administration of a _ school 
system. 464p. (bibls.) diagrs. D [c.’29] Bost., 


Ginn $2.40 
Reid, James 

In touch with Christ [sermons]. 318p. D 
’28 Garden City, N. Y., Doubleday, Doran $2 


Reznikoff, Charles 
By the waters of Manhattan; an annual 
[lim. ed.]. 272p. D [c.’29] N. Y., Author, 5 
W. 4th St. $3 
Two stories and a poem. 
Rhys, Ernest, and Scott, Mrs. Catharine Amy 
Dawson, eds. 
Twenty-six adventure stories old and new 
by twenty and six authors. 360p. Dc. N. Y., 
Appleton $2.50 


Rothenberg, Anna Shomer 

Songs heard in Palestine (Hebrew and Yid- 
dish); piano arrangements by Max Posner. 
104p. front. (por.) F ’28c. N. Y., Bloch Pub. 
Co. $2 
Rothensteiner, Rev. John Ernest 

History of the Archdiocese of St. Louis, 
in its various stages of development from 
A.D. 1673 to A.D. 1928; 2v. 877p.; 852p. (3Ip. 
bibl.) il. maps. diagrs. O ’28c. St. Louis, Mo., 
[St. Louis Catholic Historical Soc.] $10 


Seivwright, Jean 
Errant heart. 54p. T (Friendly b’ks) [c.’28] 
N. Y., H. Vinal bds. $1 


Sheridan, Richard Brinsley Butler 

The plays and poems of Richard Brinsley 
Sheridan; ed. by R. Crompton Rhodes; 3v. 
various p. (bibls.) fronts. O ’29 N. Y., Mac- 
millan $20 


Shonagon, Sei 
The pillow-book of Sei Shonagon; tr. by 
Arthur Waley. 1162p. diagr. D ’29 _ Bost., 
Houghton bds. $2.50 
Excerpts from the diary of a Japanese lady of the 
court in the roth century, who was renowned for her 
wit. 
Siegrist, Mary 
Sentinel; selected poems. 
b’ks) [c.’27,’28] N. Y., H. Vinal 


45p. T (Friendly 
bds. $1 
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Simpson, Hubert Louis, ed. 


Let us worship God; a book of prayers jo, 
—_ service. IQIp. D [n.d.] [Garden City. 
N. Y.], Doubleday, Doran $ 


Singer, Jacob 


Taboo in the Hebrew scriptures. 128p. (sp, 
bibl.) front. O ’28c. Chic., Open Court Pyb, 
Co. $2 


Skinner, Milton P., and Achorn, John Warren 
A guide to the winter birds of the North 


Carolina sand hills. 325p. il. (pt. col.) ’2 
N. Y., Science Press Distributing Co., Gran 
Central Terminal &y 


Smith, David, D.D. 

Commentary on the four Gospels; 3yv. vari. 
ous p. O ’28 Garden City, N. Y., Doubleday, 
Doran $3.50, ea.; $10, set, bxd, 


The first volume deals with Matthew, the second. 
Mark and Luke, and the third, John; by a noted 
New Testament scholar. 


Smith, Joseph Russell 


Tree crops; a permanent agriculture. 345). 
(6p. bibl.) il. diagrs. O [c.’29] N. Y., Har- 
court $4 


Indicating a new agricultural theory to combat the 
present uneconomic methods. 


Somervell, David Churchill 


Disraeli and Gladstone; a duo-biographical 
sketch. 319p. front. O (Star b’ks) [c.’26] 
Garden City, N. Y., Garden City Pub. Co. $: 


Stewart, George Craig 


Spanish summer; library ed. 131p. il. D 
[c.’28] Milwaukee, Morehouse Pub. Co. $2.50 


Stockett, Letitia 

Baltimore: a not too serious history [lim 
ed.]. 336p. il. O ’28 Balt., Norman, Reming- 
ton Co. buck. $15, bxd. 


Storr, Vernon Faithful 


From Abraham to Christ; studies in the 
development of the theism of the Old Testa- 


ment. 288p. (bibl. footnotes) D (Warburton 
lectures, 1923-1927) '28 Garden City, N 
Doubleday, Doran $2.50 


Taylor, Arthur F. 

The wisdom of Jesus Ben Sira; meditations 
in Ecclesiasticus ; foreword by the very Rev 
G. K. A. Bell. 237p. D [n. d.] [Garden City), 
N. Y., Doubleday, Doran 2 


Sermons based on texts from the Book of Ecclesi 
asticus in the Apocrypha. 


NEE 


Schorling, Raleigh, and others 
Instructional tests in arithmetic: fifth grade, sixth 


grade, seventh grade, eighth grade and teacher’s 
manual. various p. D ’28 Yonkers, N. Y., World 
B’k pap. 24¢.; 24¢.; 24¢.; 28¢.; 36c. 


Sears, Minnie Earl, comp. 
Standard catalog for public libraries; biography 
ee 2nd ed. rev. 1st supplement. 2o0p. O ’28 
aa 'H. W. Wilson pap. soc. 
Sathana: Ignatius Valerius, and Meerbott, P. B. 
American soap makers’ guide; an up to date treat- 


ise on the art and science of the manufacture ™ 
soaps, candles and allied tates preparations. 7”! 
il, diagrs. O [c. ’28] N. Y., H. C. Baird & Co. 
Stansfield, John 

Assimilation and petrogenesis; separation of ors 
from magmas. 197p. il. O ’28 Urbana, III. Valle’ 
Pub. Co. $9 
Steele, Sidney 

A yard of argument; a talking act. op. S (Deni: 
son’s vaudeville sketches) c.’28 Chic., T. S. Det 
son pap. 4& 
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Teall, Edna A. W. 

The batter and spoon fairies; il. by Con- 
stance Whittemore. 29Ip. Oc N. Y., Har- 
per $2 

How the elves helped a lonely little girl to learn 
to cook. 


Thayer, Lee [Mrs. Emma Redington Lee 
Thayer] 

Dead men’s shoes. 3009p. D [c.’29] N. Y., 
Sears - 
shee Clancy solves a mystery in which the mur- 
dered man’s shoes are the only clues. 

Thornton, Francis Beauchesne 

On wings of song [verse]. 75p. D ’28 St. 
Paul, Minn., Wanderer Pr. Co. bds. $1.50 
Turner, John Hastings 

The lilies of the field; a comedy in three 
acts; acting ed. 75p. il. O (French’s standard 
lib. ed.) c.’23-’25 N. Y., S. French pap. 75 c. 
Up De Graff, F. W. 

Head hunters of the Amazon. 355p. il. O 
(Star b’ks) [c.’23] Garden City, N. Y., Gar- 
den City Pub. Co. $1 
Upward, Allen 

The house of sin. 307p. D (Copyright fic- 
tion) ’29 N. Y., Burt 75 C. 


Vachell, Horace Annesley 


The leading man. 354p. Dec. N. Y., Put- 
nam _ $2.50 
A road of disappointments leads Val Godden to 


ultimate success on the English stage. 


Vance, Zebulon Baird 


The scattered nation. 59p. front. (por.) D 
‘28 Raleigh, [N. C.], A. Williams & Co. 
bds. $1 
A brief history of the Jews, written in 1891, given 
n lecture form a number of times by its author. 
Van Doren, Dorothy Graffe [Mrs. Mark Van 
Doren], ed. 


The lost art; letters of seven famous wom- 
en. 361p. front. O c«. N. Y., Coward-McCann 


° $3 


Selected letters reveal the personalities of Lady 
Mary Montagu, Mary Wollstonecraft, Abigail Adams, 
Charlotte Bronté, Jane Welsh Carlyle, Jane Austen, 
and Margaret Fuller. 


Waliszewski, Kazimierz 

The romance of an empress, Catherine II of 
Russia. 466p. S (Appleton dollar lib:) ’29 
N. Y., Appleton flex. fab. $1 


LT 


Thackeray, William Makepeace ' 
H 1€ rose and the ring; adapted for the stage by 
arris Deams. toop. diagrs. O (French’s acting ed.; 
no. 88%) ¢.’28 N. Y., S. French pap. 75¢. 
Valgren, V. N, 
evelopments and problems in farmers’ mutual 
insurance. 31p. (bibl. footnotes) maps O (U.S. 
of of Agri., circ. 54) ’28@ Wash., D. C., Gov’t Pr. 
pap. 5c. 
Van Wagenen, Kate 
and tee day by day; a modern speller: second 
anne urd years; fourth year; fifth year; 2nd eds. 
" Various p. D ’28 N. Y., Macmillan 
48C.; 44.3 44¢. 
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Wallace, Edgar 


Angel esquire. 321p. D (Copyright fiction) 
’29 «CON. SY.« «Burt 75C. 


Ward, Ethel G. 


Junior and senior high school speller. 128p. 
D [c.’29] N. Y., Amer. B’k 60 ¢. 


Webster, Henry Kitchell 


The sealed trunk. 318p. D [c.’28,’29] Ind., 
Bobbs- Merrill $2 


A mystery story that begins with an overheard 
conversation at a Chicago dance-hall. 


Webster, Noah 


The new supreme Webster dictionary, self- 
pronouncing; ed. by Joseph Devlin. goop. D 
’'28 N. Y., World Syndicate Co. fab. $1 


Wells, Carolyn [Mrs. Hadwin Houghton] 


All at sea. 343p. D (Copyright fiction) °29 
N. Y., Burt 75 C. 


Whiting, Gertrude 


Tools and toys of stitchery. 370p. il. O 
’28c. N. Y., Columbia Univ. Press $10 


On the antique, foreign or curious implements that 
have been used in hand sewing, and needlework, 
with many illustrations. 


Whitney, Roy E. 


Morality in the making. 167p. Dec. N. Y., 
Macmillan $1.50 

An analysis of morality—its present meanings and 
its purpose. 
Wick, Jean 

Jill [fiction]. 312p. D ’29 N. Y., Burt 


Wieman, Henry Nelson 


Methods of private religious living. 219p. 
De. N. Y., Macmillan $1.75 


Williams, Basil 
The British Empire. 252p. (5p. bibl.) S 


(Home univ. lib.; no. 129) [c.’28] N. Y., 
Holt $1 


Winchilsea, Anne Kingswill Finch, countess 
of 
Poems, 1661-1720; ed. by John Middleton 


Murry. 112p. D [n.d.] N. Y., Harper bds. $2 


Selected poems by the maid of honor to Mary of 
Modena in the court of James II, published in popu- 
lar form for the first time. 


Wood, Clement 


The white peacock. 54p. T (Friendly b’ks) 
[c.’28] N. Y., H. Vinal bds. $1 


“NI 
wm 


Vartanian, Parounak Hatch 

The law of automobiles in North Carolina.  s53op. 
O ’28 Charlottesville, Va., Michie Co. buck. $7 
Webber, M. G. 

Glory to God in the highest! a children’s vesper 
service for Christmas eve. 16p. O ’28 St. Louis, Mo., 
Concordia Pub. House pap. $6 
Women’s Institute of Domestic Arts and Sciences 

Dressmaking, trimming, finishing. 66p. il. D 
(Dressmaking blue b’k, 4D) ’28c.’27,’28 Scranton, 
Pa., Author fab. $1.50 
York, George 

Hist! she’s a man! a one act comedy in two 
scenes. 37p. diagr. S (Denison’s one act comedies 
and farces). [c.’28] Chic., T. S. Denison pap. 25c. 
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Title Index to the “Weekly Record” 


Does not include the material listed in smaller type 


A B C of Adler’s psychology. Mairet, P. 


$1.50 Greenberg 


Administration of pupil personnel. Heck, 
A. O. $2.40 Ginn 
Africa. Gregory, J. W. $1.50 

Rand, McNally 

All at sea, Wells, C. 75 ¢. Burt 
American beauty. Meeker, A. $2.50 

Covici-Friede 

Amethyst mist. Anthony, C. $1 4H. Vinal 

Angel esquire. Wallace, E. 75 ¢. Burt 

Art studies. $3.50 Harvard 


Holtzclaw, H. F. 
Ronald Press 
Four Seas 


Association management, 


$2.50 

Astro bubbles. Feld, M. $3 
Baltimore. Stockett, L. $15 
Norman, Remington Co. 
Barberry bush. Norris, K. T. 75c¢c. Burt 
Batter and spoon fairies, The. Teall, E. A, W. 
2 Harper 
Beginnings of chemistry, The. Beale, H. B. 
Coward-M cCann 
Ostrander, I. E. 75¢c. 
Burt 
British Empire, The. Williams, B, $1 Holt 
Business administration of a school system, 
The. Reader, W. G. $2.40 Ginn 

3y the waters of Manhattan. $3 
Charles Reznikoff 
Cannibal Jack. Diapea, W. $2.50 Putnam 
Challenge of the aged, The. Epstein, A. $3 
Macy-Masius: Vanguard Press 
Challenge of the sentry, The. Hogan, D. 
$1.50 Irish Industries Depot, Inc. 
Children’s toys of bygone days. Grolier, K. 
$10 Stokes 
Chipstead of the lone hand. Horler, S. $2 
Holt 
Church and the hymn writers, The. Martin, 
$2 Doubleday, Doran 


~ 


2.50 
Black joker, The. 


Civil engineering. Mitchell, W. A. $6 Wiley 
Clinical and experimental studies in person- 
ality, Prince, M.,$5 Sci-Art Publishers 
Commentary on the four Gospels; 3 v. Smith, 
D. $3.50 ea.; $10 set Doubleday, Doran 
Commerce yearbook, 1928. $1.25 
Gov't Pr. Off., Sup’t of Doc. 
Commercial education in secondary schools. 
Kitson, H. D. $2.20 Ginn 
Commonwealth teacher-training study, The. 
Charters, W. W. $4 Univ. of Chic. Press 
Conjure woman, The. Chestnutt, C. W. $2 
Houghton 
Cub. Pancoast, C. L. $2.25 Devin-Adair Co. 
Current-events instruction. Kimball, R. S. $2 


Houghton 
Cursed be the treasure. Drake, H. B. 75¢c. 
Burt 

Daedalus and Thespis. Miller, W. $5.50 
Macmillan 
Dead men’s shoes, Thayer, L. $2 Sears 
Developing personality in boys. Boorman, 
W. R. $2.50 Macmillan 





Somervell, D. C. $; 
Garden City Pub. Co. 
Earlier English drama, Baldwin, T. W. $1.2; 


Disraeli and Gladstone. 


Nelson 
Earthbound. Mullins, H. $2 Harper 
Eighteenth commandment, The. Osborne, ¢ 


- City Pub. Co, 


C. $2.50 
Carver, T. N. 


Elementary economics. 


Ginn 

English-French, French-English dictionary, 
Larousse, P. $1.75 McKay 
English prose style. Read, H. $2.50 Holi 
Errant heart. Seivwright, J. $1: H. Vinal 


Expiation. Elizabeth. $2.50 Doubleday, Doran 
Eye single, The. Merwin, F. S. 6c. 
Parker Pub. Co. 
Face to face with great musicians; Ist and 
2nd groups. Isaacson, C. D. $1 ea. 
Appleton 
Faith Lambert. Jackson, M. C. $1.25 
S. S. Bd. of So. Bapt. Convention 
Farmer’s standard of living, The. Kirkpatrick, 
E. L. $2 Century 
Feathers on the moor. Alexander, A. $2 
Doubleday, Doran 


Feelings and emotions. $6 Clark Univ. Press 


Flamingo. Borden, M. 75c. Burt 
Frankness in religion. Hutcheon, R. J. $2.50 
Macmillan 


From Abraham to Christ. Storr, V. F. $2.50 
Doubleday, Doran 
Gentle grafter, The Henry O., 75c. Burt 
Good marriage, A. Brearley, M. $2 Century 
Guide to the winter birds of the North Caro- 
lina sand hills, A. Skinner, M. P. $4 
Science Press Distributing Co. 
Handbook of all denominations. Phelan, M. 
$1.25 Cokesbury Press 
Havering plot, The. Keverne, R. $2 Harper 
Haywood’s (Bill) book. $3.50 
Internat’l Publishers 
Head hunters of the Amazon: Up De Graf, 
F. W. $1 Garden City Pub. Co. 
Hidden kingdom, The. Beeding, F. 75¢ 


Burt 


History of England, A. Butler, J. R. or 
0l 


History of European morals; 2 v. Lecky, W. 


E. H. $1 ea. Appleton 
History of Sanskrit literature. Macdonell, 
A. A. $1 Appleton 


History of the Archdiocese of St. Louis 


Rothsteiner, J. E. $10 
St. Louis Catholic Historical 30 


Hotel, The. Bowen, E, 75 ¢. ur 
House of happiness, The. Dell, E. M. Be 
ur! 


House of sin, The. Upward, A. 75c¢. Bur! 


House that whispered, The. Emery, S. ¥ 
Dutton 

Hunting of the Buffalo, The. Branch, E. D. 
$3 Appleton 
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In touch with Christ. Reid, J. $2 
Doubleday, Doran 


Infant and young child, The. Morse, J. L. $2 


Saunders 

Introduction to education, Clapp, F. L. $3 

Ginn 

Jesus and the human conflict. Dow, J. $2.50 

Doubleday, Doran 

Jill. Wick, J. 75¢. Burt 

j ig amt sepler high school speller. Ward, 

G. Amer. B’k 
eed (Max). Keil, G. $2 


Columbia Univ. Press 
Gentleman with a Dus- 
Macaulay 
Allen, B. M. $1.25 

Allyn & Bacon 
Pearson, H. C. $1.40 Amer. B’k 

The. Vachell, H. A. $2.50 
Putnam 

Simpson, H. L. $2 
Doubleday, Doran 
Lilac, The. McKelvey, S. D. $18 Macmillan 
Lilies of the field, The. Turner, J. H. 75c. 
S. French 
Literary history of religious thought in France, 


Laslett affair, The. 
ter. $2 it 
Latin composition. 


Latin one. 
Leading man, 


Let us worship God. 


A.; v.1. Bremond, H. $4.50 Macmillan 
Little mouse, The. Davis, H. E.  5oc. 
Altemus 
Lonely Americans. Brown R. W. $3.50 


Coward-M cCann 

Lost art, The. Van Doren, D. G. $3 
Coward-M cCann 
Lure of the lock, The. Hopkins, A. A. $5 
Gen'l Soc. of Mechanics & Tradesmen 
Magnificent Montmorency, The. Hartmann, 
CH Dutton 
Mamba’s daughters. Heyward, Du B. $2.50 
Doubleday, Doran 
Huxley, T. H. $1 


Man’s place in nature. 


Appleton 
Many devices. Montgomery, R. M. $2 

Appleton 
Mary. Groves, R. D. Burt 
Mary Queen of Scots. ‘Death Siebert, M. 

Harcourt 


Mas murder. Douthwaite, L. C. $2:50 Holt 
Memories of my father. Dickens, . F. $2 
Duffield 

Merrill literary readers for upper grades, The. 
McCormick, A. V. 60c. ea. Merrill 
Methods of private religious living. Wieman, 


H. N. $1.75 Macmillan 
Mirrored heart The. Bland, R. H. $3 

H. Vinal 

_ ‘m cook book, The. Den Dooven, K. C. 

J Colonial Press 

oa ity in the making. Whitney, R. E. $I. 50 

Macmillan 


Multitude and solitude. Masefield, J. $1 
M Garden City Pub. Co. 
y dear. Edginton, M. $2 Penn 
New supreme Webster dictionary, The. Web- 
Nec” N. $1 World Syndicate Co. 
an of the woods. Bird, R. M. 75c¢. Burt 
inth grade mathematics. 


Dunn, F. M. $1.20 
Ginn 


s the plantation. Harris, J. C. $1 Appleton 


N wings of song. Thornton, F. B. $1.50 
; Wanderer Pr. Co. 
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One hundred and twenty million. Gold, M. 
$1.50 Internat’l Publishers 
One hundred more three-minute sermons. 
Gunn, J. R. $1.35 Doubleday, Doran 

Our heritage. Holmes, R. S. $1 
Forum Pub. Co. 


Our revolutionary forefathers. Barbé-Marbois, 


F. $3.50 Duffield 
Outline of world literature, An, Knowlton, 
Ek. C.. Sa Nelson 
Over the boat-side. Eiker, M. 75 ¢. Burt 
Paris vignettes. Burton, E. E. $3.50 
H, Vinal 
Peep show, The. Dudeney, A. $2.50 Putnam 
Pilgrim’s progress of John Bunyan, The. 
$1.25 Appleton 
Pillow-book of Sei Shonagon, The. $2.50 
Houghton 
Plays and poems of Richard Brinsley Sheri- 
dan. $20 Macmillan 
Pneumonia. Lord, F. T. $1 Harvard 
Poems. Winchilsea, A. K. F. $2 Harper 


Mackaye, M. M. 75¢c. 
S. French 
Prince of the land of the rose apple, The. 
Kelly, A. M. $15 Tom Givens Dawson 
Public poor relief in North Carolina. Brown, 
R. W. $2 Univ. of N. C. Press 
Rain-makers, The. Coolidge, M. R. $4 
Houghton 
Glass, H. $1 
Schuil Pr. Co. 
Romance of an empress, The. Waliszewski, 
K. $1 Appleton 
Sacraments. Lilley, A. L. $1.50 Macmillan 
Salad days. Benson, T. $2.50 Harper 
Scattered nation, The, Vance, Z. B. $1 
A, Williams & Co. 
Kobald, K. $5 Knopf 
Francis, G. R. $7 
Dutton 
Webster, H. K. $2 
Bobbs-Merrill 
Seeing’s believing. Hopkins, G. $2.50 Dutton 
Seer of Concord, The. Anderson, K. F. $1 


H. Vinal 

Siegrist, M. $1 H. Vinal 
Kivi, A. $2.50 

Coward-McCann 

Seven modern comedies. Dunsany, Lord. $2 

Putnam 

Singing silence. Campbell, L. $1 H. Vinal 


Some memories of Robert Browning. Brown- 


Pride and prejudice. 


Rimes of the times. 


Schubert (Franz). 
Scotland’s royal line. 


Sealed trunk, The. 


Sentinel. 
Seven brothers. 


ing, F. B. $1.50 Marshall Jones 
Songs heard in Palestine. Rothenberg, A. S. 
$2 Bloch Pub. Co. 
Spanish review grammar. Grismer, R. L. 
$1.20 World B’k 


Stewart, G. C. $2.50 
Morehouse Pub. Co. 
Stolen love. Livingston, H. 75c¢. Grosset 
-_—" in the Hebrew scriptures. Singer, J 
Open Court Pub. Co. 


ieee for vital preaching. Krutzky, P. $2 
Doubleday, Doran 
Third Republic, The. 


Recouly, R. $4.50 
This side of Avalon. 


Spanish summer. 


Putnam 
Dresbach, G. W. $1 
H. Vinal 
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This side of Jordan. Bradford, R. $2.50 
Harper 
Three days terror, The. Fletcher, J. S. 75 c. 
Burt 


Tools and toys of stitchery. Whiting, G. $10 
Columbia Univ. Press 
Town at the top of the world, The. Gould, 


i. Street & Smith Corp. 
Tree crops. Smith, J. R. ° $4 Harcourt 
Twenty-six adventure stories. Rhys, E. $2.50 

Appleton 
Twenty years among the twenty year olds. 

Hawes, J. A. $3 Dutton 
Up the Rito. Hall, J. 75¢. Burt 
Vikings of the stars. Commander, K. $2 

H. Vinal 
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Village doctor, The. Kaye-Smith, S. $259 
Dutt 
Voyage around the world in the years 740 
1744, A. Anson, G. $12 Lauriat 


White peacock, The. Wood, C. $1 H. Ving, 


White terror, The. Gras, F. $1  Appleto, 
Wild horse ranch. Barker, R. C. 75 ¢. Buy; 
Winter vigil. Ackholm, M. $1 A, Vinal 


Wisdom of Jesus Ben Sira. Taylor, A. F, ¢) 
Doubleday, Doray 
Wolfville folks. Lewis, A. H. $1 Appleton 


Wonderful story, The. Oakley, G. R. % 
Macmillay 

Benson, S. $3 
rper 


Ha 
Youth, Conrad, J. $1 Garden City Pub, i 


Worlds within worlds. 








Old and Rare Books 






=== Frederick M. Hopkis —_—_—_————— 


ART II of the library of Jerome Kern 

was sold in five sessions last week, 

beginning on Monday and ending on 
Thursday, realizing $796,087.50, the total 
for the two parts amounting to $1,729,- 
462.50. Next to the Hoe library, this was 
the most valuable collection ever dispersed 
at auction in this country. No library of 
similar value was ever sold in so short a 
period, and the prices realized indicate 
that we have entered upon a new era in 
book collecting. 

The interest manifested in the sale of 
the first part was continued in every ses- 
sion to the end. Dr. Rosenbach, Gabriel 
Wells, James F. Drake and Walter M. 
Hill, who have bought heavily in recent 
years, continued heavy purchasers, but 
there was a group of young booksellers that 
gave them lively competition and captured 
a substantial portion of the rarities. Appar- 
ently trade competition is increasing in the 
American auction market. 

The star lot in this part was the first 
edition of Shelley’s “(Queen Mab,” with 
the poet’s manuscript revisions, which went 
to Gabriel Wells for $68,000. This vol- 
ume cost Kern $6,000, in 1920, in the Bux- 
ton Forman sale. Next came a Charles 
Lamb manuscript of 80 folio pages con- 


sisting of contributions to Hone’s “Table 
Book,” which brought $48,000 with 
Charles Sessler of Philadelphia the buyer. 
Dr. Rosenbach paid $29,000 for the orig- 
inal manuscript of three books of Pope's 
“Essay on Man.” 

The average was about $1,167 per item 
for the 1482 lots, a record that has never 
been approached in any collection of any 
considerable size. It will require much 
labor to check up the new high records for 
there are literally hundreds of them. Per- 
haps the outstanding feature of the sale wa 
the frequent abandonment of appraisals 
and the apparent determination to buy tt 
gardless of price. When two collectors 0 
this kind competed prices soared. 

The following lots, all first editions u 
less otherwise noted, probably represent tht 
peak of prices for a long time to come: — 

Keats (John). “Poems,” 12mo, og 
inal boards, uncut, London, 1817. $3,5 

Keats. Original manuscript of Stanz® 
30, 31, 33 and 40 of “Isabella; or, Th 
Pot of Basil,” 4 pp., 4to, in case, $7,5% 

Keats. “Lamia, Isabella, The Eve of 5 
Agnes, and Other Poems,” 12mo, origi 
boards, uncut, paper label, London, 182 
In a small separate portfolio which tucks 
into the side of the case is the orig!" 
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manuscript of Stanzas LX-LXIII of “Isa- 
bella; or, The Pot of Basil.” $7,000. 

Keats. “Poetical Works,” square 8vo, 
levant morocco by Stikeman, London, 1854. 
Laid in is a small inlaid sheet containing 
the original manuscript of 22 lines of the 
poem “I stood tiptoe upon a little hill.” 
$17,000. 

Kipling (Rudyard). “Schoolboy Lyrics,” 
16mo, original brown printed wrappers, 


Lahore, 1881. First edition of Kipling’s 
first book. $4,000. 
Kipling. “Echoes,” square 16mo, orig- 


inal fawn paper covers, Lahore, 1884. Of 
the 39 poems Kipling’s sister Beatrice con- 
tributed eight. Presentation copy with in- 
scription signed by Kipling. $3,500. 

Kipling. “Under the Deodars,” 8vo, or- 
iginal gray pictorial wrappers, Allahabad, 
1888. Autograph presentation copy from 
the author. $5,000. 

Kipling. “‘Life’s Handicap,” 12mo, orig- 
inal blue cloth, London, 1891. Presenta- 
tion copy to Mrs. W. K. Clifford with 
two verses from “Barrack-Room Ballads,” 
signed “Ruddy.” $6,250. 

Kipling. “The Day’s Work,” -12mo, 
original green cloth, uncut, New York, 
1898. First American and genuine first 
edition. Autograph presentation copy from 
the author. $3,750. 

Lamb (Charles). “John Woodvil,” 
12mo, original pink boards, uncut, in solan- 
der case, London, 1802. Autograph pres- 
entation copy from the author. $4,000 


Lamb. “The King and Queen of 
Hearts,” square 16mo, original blue print- 
ed wrappers, in solander case, London, 
1805. First issue and the only one known 
with the date of the wrapper, “1805.” 
$4,500. 

Lamb. ‘Tales from Shakespeare,” 2 


vols, 12mo, original blue boards, in case, 
London, 1807. Laid in Vol. 1 is a letter 
written by Lamb. $5, 700. 

Lamb. “Poetry for Children,” 2 vols., 
\6mo, original green boards, in case, Lon- 
don, 1809. Rarest of all of Lamb’s books. 
$8,750. 

Lamb. A.L.S., 4 pp., folio, to Coleridge 
with a sonnet to his sister and comments 
on Coleridge’s “Ode on the Departing 
Year,” $5, 100. 

Lamb. “Elia,” 
Elia,” 2 vols., 

Iviere, London, 


and “Last Essays of 


8vo, levant morocco by 
1823-1833. 


The first a 
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presentation copy and the other with an 
autograph letter. $2,700. 

Leech (John). Twenty-two original 
water color drawings to illustrate A’Beck- 
ett’s “Comic History of Rome” and “Eng- 
land.” London, 1847-48. $7,300. 

Lovelace (Sir Richard). ‘“Lucasta,” 
etc., small 8vo, polished calf, London, 
1649. The choice Huth copy. $5,800. 

Milton (John). “‘Poems,” small 8vo, 
original calf, London, 1645. First collect- 
ed edition. $6,750. 

Montaigne (Michael de). ‘‘Essayes,” 
folio, original calf, in levant morocco box, 
London, 1603. First edition of Florio’s 
translation. $3,100. 

Milton (John). “Poems,” small 8vo, 
levant morocco, London, 1645. First col- 
ae edition, Lord ‘Tennyson’s copy. 

7,000 

Poe (Edgar Allan). <A. L. S., 4 pp., 
4to, New York, August 9, 1846. A superb 
letter quoting Mrs. Browning’s opinion 0 
“The Raven.” $19,500. 

Pope (Alexander). “Poems,” royal 4to, 
contemporary calf, in case, London, 1717. 
First collected edition of Pope’s miscellan- 
eous poems, extensively annotated and cor- 
rected with his own manuscript notes and 
presented by the author to Jonathan Rich- 
ardson. The Heber copy. $5,500. 

Richardson (Samuel). “Pamela, 


? 


etc., 


4 vols., 12mo, mottled polished calf by 
Riviere, London, 1741-42. $4,000. 
Rowlandson (Thomas). William 


Combe’s “The Three Tours of Dr. Syn- 
tax,” 3 vols., with 80 colored plates, Lon- 
don, 1812-20-21. An exceptional “Dr. 
Syntax” one volume in parts, two volumes 
in original boards, and four original draw- 
ings. $5,300. 

Scott (Sir Walter). “Waverly,” 3 vols., 
8vo, original boards, uncut, with paper la- 
bel, Edinburgh, 1814. $4,400. 

Scott. Original manuscript of “Tales of 
a Grandfather,” First Series, 156 pp., folio, 
with corrections and additions in text, 
$6,000. 

Shakespeare (William). “Poems,” small 
8vo, original calf, in cloth box, London, 
1640. Large copy with brilliant impres- 
sion of the portrait by Marshall. $8,500. 

Shakespeare. Second Folio, crimson mo- 
rocco, London, 1632. Bought from Ber- 
nard Quaritch and guaranteed perfect by 
him. $5,700. 
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Shakespeare. 
vant morocco, 
of this edition. $8,000. 

Shakespeare. Third Folio, claret levant 
morocco, London, 1664. The second issue 
of the third edition. $15,500. 

Shakespeare. Fourth Folio, contempo- 
rary calf, London, 1685. Fine unwashed 
copy. $4,000. 

Shelley (Mary W.). “Frankenstein,” 
etc., 3 vols., 12mo, original pink boards, 
uncut, London, 1818. With a letter of 
Shelley concerning the book. $4,600. 

Shelley. A.L.S., 2 pp., 4to, Eton Col- 
lege, May 7, 1809. Shelley’s earliest letter 
offering ‘“Zastrozzi” to Longman. $4,300. 

Shelley. Original manuscript of Stanzas 
24-29 inclusive of the Ninth Canto of 
“Laon and Cythna,” 4 pp., 4to. $4,700. 

Shelley. Adonais,”. 4to, green crushed 
levant morocco by Bedford, with the or- 
iginal wrappers bound in, Pisa, 1821. 
$6,000. 

Smollett (Tobias). ‘The History and 
Adventures of an Atom,” 2 vols., 12mo, 
original boards, uncut, London, 1769. 
With the author’s marginalia revealing 
the names of the characters. $3,600. 

Smollett. “Humphrey Clinker,” 3 vols., 


Third Folio, crimson le- 


London, 1663. First issue 


I2mo, original boards, uncut, London, 
1771. Earliest issue. $6,200. 
Spenser (Edmund). “The Faerie 


Queen,” 2 vols., small 4to, levant morocco 
London, 1590-96. First issue of the first 
edition of both parts. $3,500. 

Sterne (Laurence). ‘“Tristram Shandy,” 
9 vols., original marbled boards, London, 
1760-67. First edition of all the volumes 
in their original uncut state. $12,500. 

Sterne. “A Sentimental Journey,” 2 
vols., small 8vo, original marbled boards, 
calf back, uncut, London, 1768. $3,600. 

Stevenson (Robert Louis). “An Inland 
Voyage,” 12mo, original blue cloth, Lon- 
don, 1878. Presentation copy from the 
atuhor. $2,800. 

Stevenson. A.L.S., 4 pp., 8vo, undated, 
to Henley telling him “Treasure Island’’ is 
being written. $5,250. 

Stevenson. “A Child’s Garden of 
Verses,’ 12mo, original blue bevelled cloth, 
uncut, London, 1885. First edition and 


.dedication copy to “Cummy” Stevenson’s 
nurse when a child. $8,500. 

Stevenson. ‘Strange Case of Dr. Jekyll 
and Mr. Hyde,” 12mo, original buff print- 
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ed wrappers, London, 1886.  Presentatioy 
copy to Lloyd Osbourne. $3,600. 

Stevenson. “Ballads,” 12mo, buckram, 
uncut, London, 1890. Presentation copy 
to George Meredith. $2,900. 

Surtees (Robert Smith). — Sporting 
Novels, with colored plates by Leech and 
Phiz, 5 works, in original parts, London, 
1853-65. $5,000. 

Swift (Jonathan). Gulliver’s Travels,” 
2 vols., royal 8vo, original calf, London, 
1726. Copy of the earliest issue on large 
paper. $17,000. 

Tennyson (Alfred, Lord). “The Loy- 
er’s Tale,” small 8vo, levant morocco by 
Riviere, London, 1833. First edition, 
privately printed. One of six known copies, 
$4,500. 

Tennyson. Original manuscript of a 
portion of “Maud,” consisting of 16 pp. 
4to and 414 pp., 8vo. $9,500. 

Tennyson. “The Lover’s Tale,” 12mo, 
light tan wrappers, 1868, the second trial 
issue. $2,100. 

Tennyson. Original manuscript of “The 
Coming of Arthur,” 23 pp., 4to, from the 
collection of Dr. A. H. Japp. $8,000. 


Tennyson (Charles). “Sonnets and 
Fugitive Pieces,’ 12mo, morocco, Cam- 
bridge, 1830. Samuel Taylor Coleridge's 
copy with his critical notes. $3,600. 


Thackeray (William M.). “Vanity 
Fair,” in 20 original parts, 8vo, uncut, 
London, 1847-48. First issue with all the 
collector’s points. $7,750. 


Thackeray. Autograph manuscript of 
the Lectures on George I, George II, ant 
George IV. as delivered in America. $8; 
500. 

Whitman (Walt). “Leaves of Grass,’ 
small folio, original green cloth, Brooklyn, 
1855. First issue in superlative edition. 


$3,400. 


Catalogs Received 


Books printed in Europe during the Fifteenth - 
Sixteenth Centuries. (No. 386; Part 2, »0o™ 
printed in the Sixteenth Century; Items ! 
Bernard Quaritch, Ltd., 11 Grafton St., New Bond 
St., W. 1, London, England. 
First editions and noted books. (No. 92; Items a 
Ernest Dressel North, 587 Fifth Ave., New Yo 
City. 
Lincolniana. (Items 101.) Morris H. Briggs, so 
South Wabash Ave., Chicago, Ill. 
Manoscritti incunabuli figurati editiones principe 
(Items 100.) V. Hoepli, Libreria Antiqua! 
Milan, Italy. 
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A Great Poe Find 


John T. Winterich 


DGAR ALLAN POE’S “Tamerlane 
K and Other Poems, By a Bostonian”’ 

(Boston, 1827) has long stood as the 
symbol of ultra-rarity among American 
books. As a matter of fact, there are 
several American books which are rarer 
than “Tamerlane,” of which, by last ac- 
counts, eight copies are known to exist; 
there are, indeed, at least two other Poe 
books which are rarer than “Tamerlane.” 
One is the misdated edition of Poe’s second 
book, “Al Aaraaf, Tamerlane and Other 
Poems” (Baltimore, 1820 for 1829), and 
the other is the separate issue of ‘The 
Murders in the Rue Morgue” (Philadel- 
phia, 1843). The recent discovery of a 
new and absolutely perfect copy of “The 
Murders in the Rue Morgue” therefore, 
is an event of transcending importance in 
the domain of rare books. The other two 
copies of the pamphlet are in the Morgan 
Library and the Huntington Library. 

The new copy has just been acquired 
and sold by the Dauber and Pine Book- 
shops, Inc., of 66 Fifth Avenue, New York 
City, at a price not announced, but known 
to be higher than the highest figure 
($22,000) ever recorded for a “Tamer- 
lane.” The name of the buyer has not 
been made public, but it is known that he 
also possesses a “Tamerlane,” which limits 
the field to one of eight institutions or in- 
dividuals. The new copy is easily the finest 
In existence. 

“The Murders in the Rue Morgue’? is 
an octavo pamphlet of forty pages. The 
combined wrapper and title page (pictured 
opposite page 574 of Hervey Allen’s 
“Israfel: The Life and Times of Edgar 
Allan Poe,” New York: Doran, 1926) 
teads as follows: “The / Prose Romances 
of Edgar A. Poe, / Author of [‘] The 
Gold Bug,’ ‘Arthur Gordon Pym,’ ‘Tales 

of the Grotesque and Arabesque,’ / Etc, 
Etc, Etc. / (rule) / Uniform Serial Edi- 
tion, / Each Number Complete in Itself. 
ime) No. 1. / Containing the / 
1 ft in the Rue Morgue / and the / 
Pht hat Was Used Up. / ( rule) / 

ladelphia: / Published by William H. 


Graham / No. 98b Chestnut Street / 
1843./ Price 12% cents.” 

Mr. Allen describes the publication of 
the pamphlet thus (page 575): “Poe now, 
also, again attempted another issue of his 
collected prose tales published in Philadel- 
phia sometime during the Fall of 1843. 
This was to have been a cheap edition for 
popular consumption to be completed by 
further numbers. Evidently the project 
failed, probably through lack of sales, and 
only one issue is known in paper covers. 
. .. In the list of Poe’s books, this may be 
considered his seventh ‘volume.’ It was 
handled by at least two bookstores in Phila- 
delphia with small success, and was soon 
allowed to go out of print with no further 
numbers added to the unique ‘No. 1.’ ” 

In the final chapter (‘American Litera- 
ture”) of his “Americana: The Literature 
of American History” (New York: Holt, 
1925), Milton Waldman discusses the 
rarity at greater length (pages 253-5). 
“The book,” writes Mr. Waldman, “was 
cheaply made up, with the title printed on 
the brown paper wrapper; in every authen- 
tic copy the first page, on which the story 
begins, is number 9. . . . It is altogether 
probable that the first eight pages of the 
thin octavo were intended to contain the 
customary advertising matter; the dummies 
were printed and supplied to the solicitors 
whose task it was to fill those first four 
leaves with the desired advertising. Ap- 
parently they failed, and the publishers, 
seeing no profit in the bare sale of the 
text, decided to discontinue the entire pro- 
ject. It is certain that no more of the 
booklets followed No. 1; it seems almost 
as certain that the latter itself was carried 
no further than the printing of a score or 
so of the dummy copies. . . . “The Murders 
in the Rue Morgue’ did not turn up at 
auction until 1901, when the F. W. French 
copy went for $1000. ... C. B. Foote, an 
enthusiastic and highly successful collector, 
sent out ten thousand inquiries in the effort 
to obtain it, without success. The manu- 
script of “The Murders in the Rue 
Morgue’ remained in Philadelphia and was 
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acquired by Charles W. Childs, the journal- 


ist, who presented it to the Drexel Institute 
Library.” 

It was on January 19, 1929—the one 
hundred and twentieth anniversary of Poe’s 
birth—that Mrs. Gertrude Hills of the 
Dauber and Pine shop had the pleasure and 
satisfaction of passing the new copy of 
“The Murders in the Rue Morgue” over 
to its new owner at the highest price ever 
paid for an item of American fiction. 


“The Murders in the Rue Morgue’ is, 
of course, the great grandfather of all de- 
tective stories. Hardly a mystery story has 
since been written which did not owe it 
something, and most of them have owed it 
very much, as their authors (Sir Arthur 
Conan Doyle, for instance) have been will- 
ing to acknowledge ungrudgingly. 


Current Notes 


PPROXIMATELY 150. unpub- 
A lished poems from the pen of Emily 

Dickinson, thought to have been 
destroyed more than forty years ago, have 
been brought to light by her niece, Mrs. 
Martha Dickinson Bianchi. The discov- 
ery has been made known in a formal an- 
nouncement by Little, Brown & Co., the 
poet’s publishers. Robert Hillyer, poet, 
professor of English at Harvard Univer- 
sity, after a careful reading, declared that 
this discovery will “set a new date in our 
literary history.” “Unlike so many dis- 
coveries of new material,” he said, “this 
has brought to light not remnants or 
dredgings, but a collection of poems writ- 
ten at the height of, the poet’s power.’’ How 
the poems might have been suppressed or 
lost is easily understood. Living in almost 
total seclusion at her family home in Am- 
herst, Mass., Miss Dickinson did not write 
for publication, but simply for self expres- 
sion. 


HE outstanding feature of the Cohen 

sale which will be held at the Ameri- 
can Art Galleries on February 5 and 6 is 
the Whitman collection consisting of 117 
lots, beginning with issues of magazines to 
which Whitman contributed before pub- 
lishing his first book. Of “Leaves of 
Grass’’ there are the first, second and third 
issues of the first edition, 1855; a series 
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of nine autograph letters and one tele. 
gram relating to the suppression of “Leaves 
of Grass” by the Boston District Attorney, 
a copy of the suppressed volume and three 
pages of notes from the district attorney's 
office, from the files of Osgood & Company; 
and some twenty-five varying editions of 
“Leaves of Grass.” 


VERY interesting advertisement, per- 

haps typical in other English papers, 
appears in a December 20th copy of The 
Field, The Country Gentleman’s Neuws- 
paper, published in London, a two page 
spread reproducing the title-pages of nine 
rare books in full size. ‘The advertisement 
states that the advertiser, who is a private 
collector known to the Art Bureau of the 
magazine, is prepared to consider the pur- 
chase of copies of any of the books illus- 
trated on the page. The books advertised for 
include such volumes as the “Kilmarnock 
Burns,” the first edition of “The Vicar 
of Wakefield,” “The Whole Booke of 
Psalmes,”’ Grey’s “Elegy,” ‘““The Palace of 
Pleasure,’ Bacon’s ‘“Essaies,” Bunyan’s 
“Book for Boys and Girls.” If any of 
these books are discovered by this means 
and can be purchased at a moderate price, 
it will certainly amply pay the advertiser. 


HERE are many indications of a grow- 

ing interest. among collectors in the first 
editions of American authors from the col- 
onial period down to the present day. One 
highly significant fact is the rapidly ad- 
vancing prices on the rarer and more de- 
sirable material. Another of almost equal 
importance is the small stock of American 
first.editions held by the dealers. In con- 
versation upon this subject with a New 
York bookseller a few days ago, he rt 
marked, “I started two or three years 220 
to gather the stock for a first class cate 
log of American first editions and I have 
not been able to print it yet. The truth 
is that the rarer. material was sold about 
as fast as I could get it. I predict that 
when collectors start buying American first 
editions in earnest, as they surely will before 
long, prices will soar because there will be 
no available supply to meet the demand. 
There are collectors and dealers that al 
ready sense the situation and are gettin 
busy.” 
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BOOKMAKING 


—=— A Monthly Department 
Arthur W. 





Rushmore 


Manufacturing Department, Harper & Brothers 


NE of the hopeful trends in trade- 
book publishing today is the grow- 
ing interest in the formation of the 

hook—its type, design, cover stamping, 
jacket and end-papers considered as a 
whole; each unit bearing its share of re- 
sponsibility to the main 
issue, that of being a 
satisfying book. 

One of the firms that 
has been quick to see this 
interest on the part of 
book buyers and to take 
advantage of it is Har- 
per & Brothers whose 
century old reputation 
tor good books is borne 
out today by its present 
product. 

A quarter-century ago 
a lanky youth got a job 
in the old Franklin 
Square printing house. 
He wanted to make 
books. They put him in 
the bookkeeping depart- 
ment and he nearly died 
—of mental starvation. 
Uhen a chance came in 
the Purchasing Department under Joseph 
| Harper, and his outlook brightened. 
Association with the sterling qualities of 
Mr, Harper taught him many things—pur- 
“sing, manufacturing and good taste. His 
chance came and he monkeyed with type 
_ _ and having the run of the factory, 
=p at first hand the details of photo- 
a ote printing and binding—knowl- 
ty ich saved him many costly blunders 

€ years that followed. When Mr. 








Arthur W. Rushmore 


Harper retired Mr. Rushmore took over 
the manufacturing. In those days books 
were just books; to be got out as simply as 
possible. No particular effort was made to 
give any feeling of individuality. It was a 
purely merchandising proposition. Mr. 
Rushmore had a notion 
that things might be im- 
proved without added 
expense. The firm 
thought him a bit vision- 
ary, but this must be 
said, they took the sport- 
ing chance and gave him 
all the rope he wanted. 
So he worked day and 
night for the fun of 
proving his point that 
type plus a workman 
does not equal a book, 
but that a bit of taste 
added to the equation 
helps a lot, and with the 
same old type can make 
a thing of relative 
beauty and charm. That 
is his story, that and an 
enthusiastic belief in the 
possible development of 
printing in America to a point that has as 
yet been visioned only by one or two of the 
limited edition printers. 

The rapid improvement in recent years 
of the faces cut for the Monotype and 
Linotype and the wealth of foundry type 
and borders, both American and imported, 
have added greatly to the pleasure of mak- 
ing books today. 

Working for a better product with the 
regular stock materials and with the cost 
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sheet hanging like the sword of Damocl; 
The over one’s head, is according to Mr. Rush. 


more, one of the most exciting of occu. 


: pations. 
Emer, ald of Probably everyone who has _ handle 


Harper & Brothers’ books has noticed their 


Catherine the Great end-papers, the beautiful spacing and let. 


tering of their stamping, the harmony of 


By Hilaire Belloc their title-pages, the synchronization 0 
these small details into a perfect whole. 


With Illustrations by This is in part due to Mr. Rushmore’s 
effort. His hobby is setting title-pages and 
G. K. Chesterton scheming out linoleum blocks for printed 
, paper sides. For this purpose he has built 
up in his home a private press. This he 
calls —The Golden Hind Press after Sir 
Francis Drake’s flag-ship for no better 
reason than that Drake went adventuring 
in his Golden Hind and Mr. Rushmore 
is doing the same. His whole family are 
Publishers mixed up in it. His oldest daughter, De & 
New York and London light, is vice-president and the younger, § 


Harper & Brothers Elaine, is head proof-reader. 
At his press Mr. Rushmore works out 


bay his problems, tries varying forms and com: 
One of Mr. Rushmore's title-pages binations for title-pages and end-papers, and 
prints his own wood-blocks. To do this 


IVijet H Jef O Jot Vizes E Jot T Zef O fog H 30g A Jeg RR Sok L Zos E Zot Vijes 
Jot Hi Jef O Fok IVI es E JOE T Fok O JOE Hi JOE A Jos RR Zeek L Zof E Jot Myo H 
Hi Jef O Jos Mijas E Zek T Jef O Jos Hi eg A Jos FR Jef L Jog E Zoe IVajes H jot 
Jot O Jef IVAzes E Jos T Zoek O Jos Hizos A Jes RR Zek L Jog E JOE AZes H Jos O 
© Jef IVigek E sek T fof O Jog Hi sek A sek RR 36k L. Fok E ZOE IVEZSZH Jet O Zot 
Jot IVizes E Jog T Jog O ZoE Hizeg A Zot FR Zok L Jes E es VaZes H zeg O ep 
Iiges E yet T Jef O Jog Hi Jet A Sof FR yok L. Sos E Zee IViges Hi Jeg O Jes Mijef 
Jot E yok T Jef O Jos Hi Zeek A Jog Ref L Fog E ZOEIVazes Hizet O Jor Mize E 
E Jot T Jef O Jog Hi Jet A Zot FR Ze L gog E sos IVijSy Hi Jet O Jot iVijes E jet 
Jot T JOE O Jos H Jog A Jog FR Zeek L Jog E Fok Vi Jog Hi Jos O Jog Mazes E Jog T 
T 36h O Joy Higes A Seg FR Jet L Jog E seg Vagos Hi Jog O Jos IMEoE E Jot T jet 
Jot O Zot Hi yes A Jot FR Zot L Jog E Jos Ajos H Jog O Fos IVAZes E Jos T Zot O 
O Jat H Jet A Joh RR Jet L Jot E Jog Mazes H jeg O Jog Mijet E sos T 3et O set 
Jos Hi Jef A Zof FR3of L Zot E Jor IVizes H Jos O Jos IVajes E Zok T Jot O fet H 
H Jot A ot Ref L Jos E Jos IVizes Hi ot O yes Mixes E Jot T Jot O yor Hiet 
Jos A Jef FR yet L os E Jos IMios H Jos O Jog Mayet E Jos T Jot O Jos H yet A 
A Jf Ref L. ok E Jos IMajos H Jog O yor IVayes E yet T yee O yor Hi jes A jet 


End-papers for “Home to Harlem”’—a repeat pattern of the book’s title 
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DUJK en 


An Anthology of Verse 
by Negro Poets 


Edited by 
COUNTEE CULLEN 


Decorations by 
AARON DOUGLAS 


Harper § Brothers Publishers 
NEW YORK and LONDON 





The jacket and title-page for 
. “Caroling Dusk’’—both making 
‘ef use of the same design 





| wa eemeenemmemee: || SEA- 
_ Sea+drinking Cities | , 
| | DRINKING 
By Josephine Pinckney | c I T I E S | 


THROUGH A WINDOW-GLASS 


LUOKING IN || Poems by Josephine Pinckney 











HE passer-by who happens co lift his cyes 
To three long windows fronting the green 
Sea, 

Is pricked by the oblique hawk-gaze of three 
Women with gliteering needles chat fall and rise. 
The shadowy room behind them magnifies 
Their forms; likeFates that sit eternally 
Beside a pool's dark margin, they decree 


An 


\ icy blight upon the one who pries. 





The footsteps of the passer-by are hurried 


By these grim women and inishical; 
He calls them witches and resents the fear Harper @& Brothers. Publishers 
Of arrogant glances that had got him flurried. 
Walking along the water people all New York and LONDON 
“peak evil of the trio sewing there. sienisx'vit 
[3] 


The first text-page and the title-page of Josephine Pinckney’s 
“Sea-Drinking Cities” as they were designed by Mr. Rushmore 
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The firm of Payson & Clarke Ltd was incorporate 
in the Spring of 1925. 






In November of that year, Edward Kunhari 
Warren, and in the Spring of 1926, Joseph Hillye 
Brewer joined forces with the original partnership 
Subsequently, first Mr. Clarke and then Mr. Paysoi 
withdrew. Mr. Brewer as President and MM, 
Warren as Vice-President and Treasurer, the 
assumed control of the destinies of the corporation 











Oddly enough the Lid has caused a great deal ¢ 
comment to the effect that Payson & Clarke mus 
be an English firm. Quite the contrary is true 
The members of the firm are American, and thi 
incorporation was made under the laws of the State} 


of New York. 


Joseph Hillyer Brewer was born in Grand Rapid 
Michigan, is a graduate of Dartmouth and B.A. of 
Oxford University. For some time he was on th 
staff of The Spectator of London. Later upon hi 
return to this country, he went with the firm of) 
Appleton and Company, and from there in 192 

joined the firm of Payson & Clarke. 









Joseph Brewer 













Edward Kunhardt Warren is a graduate of Grotw 
School and Harvard. He was born in New York. 
son of the Rev. Edward Walpole Warren, for a tin 
Rector of St. James’s Church in New York, and: 
grandson of Samuel Warren, Q.C., author of th 
well-remembered “Ten Thousand a Year.” 


To J. J. Little & Ives has been entrusted the man 
facture of many of the splendid titles bearing th 
Edward K. Warren Payson & Clarke imprint.’ 
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RUSSELL BOWIE + ILLUSTRATIONS 
IN COLOR BY CHARLES B FALLS 
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The frontispiece and title-page for “When Jesus Was Born,’ set by hand 
at Mr. Rushmore’s press, The Golden Hind Press 


he stays away from his office several days 


§ a week, leaving the mechanical details of 


the Manufacturing Department in the very 
capable hands of Mr. Henderson. ‘The 
quiet of his “country office,’ Mr. Rush- 
more says, enables him to double his nor- 
inal output. On the days he is to be found 
on 33rd Street he is readily available to 
artists and designers, full of sympathy and 
advice and looking always for the man or 
woman with new ideas. 

A little book issued by Harper’s this 


fall and written by the Rector of Grace 


Church, Dr. W. R. Bowie, called “When 
Jesus Was Born,” is a good example of 
his work. The type was set by hand at 
the Golden Hind Press—the illustrations 
drawn by Charles B. Falls, noted artist 
and designer. 

Another of Mr. Rushmore’s hobbies is 
digging out new artists and helping them 
find themselves. He believes in collabora- 
tion and has had many pleasant experiences 
In this line, 

Another title, “Caroling Dusk” by 
Countee Cullen, illustrates very clearly 
Mr. Rushmore’s ability to harmonize de- 
tails. The jacket design was printed in 
aroon red, the end-papers in a lighter 
‘one of the same color using the same de- 


‘ign while for the border of the’ title-page 


a piece of the design was lifted bodily from 
the jacket. Other bits were used as dec- 
orative spots throughout the book, a treat- 
ment involving little expense but adding 
considerable richness and novelty to the 
result. | 

The end-paper for “Home to Harlem” 
is another clever dodge—a repeat pattern 
of the book title. It was printed in pale 
blue. The two title pages shown herewith 
are representative examples of Mr. Rush- 
mores’ delicate hand, one a detective story, 
the other, “Cambric Tea,” a charming book 
of essays. This had a fragile flower- 
stamped binding which, alas, cannot be re- 
produced. ‘“Sea-Drinking Cities,” too, 
shows clearly one way of solving a diffi- 
cult problem—that of setting poetry. Title 
and opening page are shown. 

One cannot write a proper appreciation 
of A. W. Rushmore of his designing. It 
is simpler to take a look at the books Har- 
per & Brother turn out today, and the 
ones they turned out twenty years ago. 
Remember, too, that this has been accom- 
plished not by spending more money—but 
by ingenuity and the use of care and taste. 
It is simple to say “What ho—let us have 
taste” but it is another thing to find it and 
having found it, to utilize it to such advan- 
tage. 
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YOU SHOULD KNOW THIS ABOUT BOOK CLOTHs 






This machine takes the 
fight out of cotton... 
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A BALE of cotton, when shipped, occupies the same cubic space, approx- 
imately, as a fair-sized trunk. But it’s packed as hard as a baseball, and the 
first thing to be done is to “open it up.” This process is essential, not only 
to get the cotton back to its fluffy and workable state, but ‘to remove the 
various impurities that are inevitable in every bale. 


This is how it is doné: The bales are ripped apart and cotton is spread evenly 
on a belt which feeds it into the “opener.” The opener has a series of toothed 
rollers which tear up each handful of cotton, disentangling the fibres com- 
pletely. At the same time a current of air is blown through the cotton, carry- 
ing away all impurities—and it emerges from the machine white and fluffy 
as a summer cloud. 


This process must be carried out with great care and skill if the ultimate 
thread is to be firm and smooth. At the Interlaken Mills cotton is “opened” 
by the most up-to-date machine that has been developed for the purpose— 
operated by men who have been in the plant for fifteen years. 


Interlaken Book Cloth 



















Turxs Heap Bioc., Provipence, R. I. ow 18 Tuomas Street, New Yor«, N.Y. 
Interlaken’s “‘Bale-to-Book’’ Method Protects the Book—and the Publisher! 
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Beatrice L. Warde—Typographer 


Frederic Melcher 


of Stationers, whose name means 

so much in the history of the Eng- 
lish book, held last October the first 
Ladies’ Night of its long career, the occa- 
sion was notable not only because the 
coming of women 
to the attention of 
the Guild was 
thereby recorded, 
but also because the 
person who was se- 
lected to reply to 
Lord Leverhulme’s 
toast to “The 
Guests” was a 
young American, 
Mrs. Beatrice L. 
Warde, who. had, 
in a short eighteen 
months in London 
confirmed the repu- 
tation which — she 
had been building 
up in America and 
in Continental Eu- 
rope. And that re- 
sponse to a_ toast, 
we may well be- 
lieve, carried that 
same measure of 
contagious spontane- 
ity and enthusiasm 
which makes her 
scholarship so pecu- 
liarly important to 
the world of typog- 
raphy. 

Mrs. Warde, daughter of May Lam- 
berton Becker, so well known to the book- 
man’s world, and wife of Frederic Warde, 
the distinguished typographer, graduated 
eight years ago from Columbia University 
and became assistant librarian at the fa- 
mous typographic library which Henry L. 
Bullen has been building up for the Ameri- 
can Typefounders’ Co. in Jersey City. 
Uhree years later she left for Europe for 
turther study and, except for one six 
months’ visit and her present short stay of 
4 month (she arrived in New York on the 


Wes The Worshipful Company 





Beatrice L. Warde 


23rd of January), she has been resident 
abroad ever since, chiefly in old Chelsea. 

To the scholarship of typography she has 
contributed, under her now familiar nom 
de plume, Paul Beaujon, an important piece 
of research into the origin of the types 
commonly known 
as the Garamond, 
which were discuss- 
ed in an article 
called “The Gara- 
mond Types,” in 
the fifth volume of 
The Fleuron, and 
in a volume, pub- 
lished in Paris in 
1927 by Champion, 
“The 1621 Speci- 
men Book of Jean 
Jannon.” Her re- 
search in sixteenth 
century type faces 
had convinced her 
that Garamond 
himself had had 
nothing to do with 
the types now bear- 
ing his name, as no 
traces of such types 
existed in the books 


of his day. Then, 
after searching 


through hundreds of 
volumes of the suc- 
ceeding decades of 
French book pro- 
duction for the first 
use of such a type 
design, it was located at last on the title- 
page of a volume printed at the University 


of Sedan, dated 1621. Search was then trans- 


ferred to Paris, where a type specimen book 


of Jean Jannon proved him to be the de- 
signer of this famous and much used font. 


When Mrs. Warde joined the staff of 
the Lanston Monotype Corporation of 
London, she undertook editorial work of 


its famous house organ The Monotype 
Recorder, whose issues are carefully treas- 
ured by all collectors of typographic mate- 


rial, and to its pages she has contributed 
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much of historical value, including articles 
on “The First National Printing Office of 
France,’ on “Nicolas Cochin” and on 
“Pierre Simon Fournier.” 

To the sixth volume of The Fleuron 
Mrs. Warde contributed the much quoted 
article on ‘Decorative Printing in Amer- 
ica,” and for the seventh is writing one 
on Eric Gill, of whom she is a great ad- 
mirer and who has recently done a profile 
study of her, reproduced by collotype, 
which collectors point to as a Gill master- 
piece. 

To the French typographic magazine 
Arts et Metiers Graphiques she is also 
contributing. Her summer is to be spent 
in France in research in sixteenth century 
French types. To the new Britannica she 
has contributed the article “The Book as 
a Work of Art.” 

It must not be thought, however, that her 
interests lie wholly in the field of the his- 
torian of type, as more recently she has 
been taking on the work of publicity for 
the English Monotype and has been re- 
sponsible for many new and effective ideas 
affecting the service which the company 
gives to printers, including lay-out, adver- 
tising matter, calendars, and so forth. 
The current number of The Recorder is 
devoted to ‘Advertising Printing,’ with a 
supplement in the form of a_ burlesque 
daily paper, The Advertiser, which is a 
one-man job of both text and composition 
and full enough of the playboy atmosphere 
to be a welcome possession of its recipients. 
The Publishers Weekly presents on page 
570 of this issue an article by Mrs. Warde, 
under her pseudonym, Paul Beaujon, “The 
Machine in Book Composition.” ‘This 
article, to which the Weekly has American 
serial rights, was published in the January 
issue of Arts and Crafts in England. 

Mrs. Warde has been a close student 
of all American masters of printing as 
well as of foreign models and developments, 
and she has done much to quicken abroad 
the appreciation of their output. 

On February 4th Mrs. Warde attends 
the opening of the W. A. Dwiggins ex- 
hibit at the American Institute of Graphic 
Arts, and later, before returning to Lon- 
don, she is going to Cambridge to talk 
over with the Harvard University Press 
the volume on Type Studies which they 
have asked her to undertake. 
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BERGERETTES 
AND 
OTHER LIGHT LYRICS 
OF THE FRENCH XVII & XVIII CENTURIES 
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One of Beatrice Warde’s productions 
which she signed Paul Beaujon 
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New Trend in Type Design 
LK FFECTIVENESS in contemporar\ 


design with the use of easily available 
printing material has been interesting) 
tried by The Linotype Magazine, which in 
its January number, just issued, is devoted 
to “The New Trend in Typographic De- 
sign, as shown in suggested layouts ani 
arranged in linotype material” by Luciai 
Bernhard. The sixteen pages with cove! 
are printed in various black types with blue 
and orange color used for emphasis, ad 
decoration, all of which will be found ver! 
suggestive to those who have circulars 
other advertising to prepare. “True moé- 
ernism,” says Harry L. Gage, assistatt 
director of Linotype Typography, in th 
dedication, “discards formulae but retail 
thoughtful design. So this magazine h# 
both plan and layout, and vigor of colo! 
has been sought. None of us believe the 
the Gothics are beautiful in their own let 
ter forms, but they carry color and !t 5 
with masses of color (or tone) and abruy’ 
contrasts of very light and heavy type th! 
the modernist works.” 
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With Every 
Tick 
Of the Clock 


....A NEW BOOK 
| IS PRODUCED BY 
Ae | THE KINGSPORT PRESS 
\ 


J 
7, 


In 1928 the Kingsport Press turned out 
sixty-four books a minute during every 
working day - - or twenty-one books 
every minute of every day, day and night 
throughout the entire year. 


These figures indicate the enthusiastic sup- 
port publishers are according our product. 


From Forest to Finished Book 





KINGSPORT PRESS . . 
KINGSPORT, TENNESSEE | | 


Sales Agencies 
NEW YORK CHICAGO 


278 Madison Avenue Tribune Tower Building 
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The Machine in Book Composition 


Paul Beaujon 


OWEVER you may define a snob, 

he is certainly not a pragmatist. 

The reasons which he gives for lik- 
ing or disliking a thing may be based on 
rumor, instinct, or a careful theory derived 
from books, but they are not based on 
whether the thing itself works better. In 
the industrial arts, a snob may be recog- 
nized as a man who carries over to his 
criticism of a useful object the standards 
of fine or “pure” art without bothering 
about economic problems and how they 
affect the materials, the production, even 
the attainability of the object. 

For a while, at the beginning of this 
century, it looked as if printing—fine print- 
ing, so-called—were going to be an almost 
ideal field for the zsthetic snob, the col- 
lector, the man with theories about handi- 
crafts. William Morris, dissatisfied with 
the mechanical perfections and esthetic 
sterility of book printing in his time, made 
a reversion to the old methods of printing 
on a hand press which was in its essentials 
a late phenomenon of nineteenth century 
romanticism. It was, indeed, perhaps the 
one really useful achievement of the gothic 
revival, for the thing it displaced was not 
the time-honored “architecture of human- 
ism,” but a style of printing which, far 
from being set in its forms by tradition, 
was rapidly being demoralized by the new 
mechanical processes of reproduction. Mor- 
ris and his disciples served to remind men 
that there were certain laws of good print- 
ing based squarely on the physical facts 
which will remain as long as printing is 
done by impressing a relief surface on 
paper, and as long as fine composition is 
attained by arranging one type against 
another. 

But on the other hand, the “private 
press movement” (as it was called with less 
accuracy than appropriateness), ran con- 
trary to the first principle with which print- 
ing superseded calligraphy: the purpose of 
producing, instead of a unique, beautiful, 


and intensely human MS. book, as large ; 
number as possible of mechanical reproduc. 
tions, capable of being published in a good 
form at far less than the price of a MS, 
issued in a good form. Gutenberg’s primi- 
tive hand press is enshrined with tradition, 
It took a good deal of hard labor to make 
it work, and a good deal of ingenious con- 
triving went into the first arrangements of 
movable types; yet both the press and the 
early wooden type mould were as much 
machines, from the point of view of the 
scriptorium, as our modern rotary press and 
type-composing machine. There is, in fact, 
something unnatural and arbitrary in « 
numbered and limited edition of a printed 
book. It is like deliberately scoring through 
a wood block after a certain number of 
copies have been printed. However the 
type on one hand or the wood-cut on the 
other may suffer deterioration from the 
printing of say 500 copies, the essential 
nature of the print cannot so obviously 
change as in the case of a delicate etching. 
Hardly one of the books which were pro- 
duced until after the war, under the cate- 
gory of “fine” printing, came out without 
the solemn assurance on the publisher’s part 
that no more than a certain number 0! 
readers would ever have the privilege 0 
possessing copies of the edition. 
Meanwhile, commercial publishing went 
on, not particularly abashed by the fact 
that the word “commercial” as applied t 
printing was gaining a harsh meaning, du¢ 
to the attitude of the précieux. Only 
cently have book lovers begun to apprec: 
ate the sober and reasonable productions 0! 
John Lane and J. M. Dent in the ’nineties; 
and such a firm as R. & R. Clark, of Edir- 
burgh, has only this year received recog 
tion in the form of an exhibition and cat« 
log of the straightforward and legible book 
production which has been associated wit 
Scottish printers during this century and 
earlier. Yet mechanical composition ine 
orably swept away the older methods “ 
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Yo U publish best-sellers— 
WE manufacture them! 


SOME QUINN & BODEN SALES FIGURES: 
The Publishers’ Weekly each month lists the 10 


best-sellers, in fiction and non-fiction, based on fig- 
ures obtained from stores throughout the country. 
| Each month 20 titles are listed altogether...... The 
tabulation below shows Quinn & Boden’s record. 
if Opposite each month is the number of that month’s 
ie , best-selling titles which were manufactured com- 


plete* by Quinn & Boden. 


\e January . 3 July .. 3 

a February . 4 August 4 

\ March 3 September .. 3 

g April . 2 October . 4 

r May . 2 November . 3 

; June . 3 December . 3 

rt 

at . We do not advance the claim that every well-made 
7 book will sell. But we firmly believe that, other 
ot things being equal, the well-set, well-printed, well- 
ct bound book will outse// the other kind......We also 
" point out that our individual customers have sent 
a a very large proportion of their best-sellers to 


Rahway for manufacture. 


*Set up, electrotyped, printed and bound. 





\JUINN & BODEN Co., INC. 


\HWAY Complete Book Manufacturers NEW JERSEY | 
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We speak of colorful people as well as colorful things. 


The drab, whether it be in hue or in character, is com- 
monplace and uninteresting. 


Books must be colorful in content and colorful in 
binding to conform to the present day mode. 


Color need not be flamboyant or in bad taste, and it 
was with this in mind that Span-o-tone was developed. 


We offer Span-o-tone as a colorful binding in keeping 
with good taste as well as in keeping with the modern 
trend. 
Span-o-tone is a book cloth—which means 
that it provides a maximum of attractive- 
ness, durability and workability at a min- 
imum of cost. 


THE HOLLISTON MILLS, INC. 
NORWOOD, MASS. 
BOSTON NEW YORK PHILADELPHIA CHICAGO ST LOUIS 


Agents 
The Norman F. Hall Co., San Francisco, Cal. - 
Independent Printers’ Supply Co., Los Angeles, Cal. 
The Wilson-Munroe Co., Ltd., Toronto, Ont. 


\ piiotone 
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case and’stick. The standard of book work 
wert down as a result, but this was due 
to the perfunctory quality of type-faces first 
issued by the composing machine companies 
rather than to any inherent defects in the 
machine. It may be noted that in the old 
days the compositor; the man who stood at 
the case, was a good compositor precisely 
inasmuch as his movements approximated 
the machine in rapidity and efficiency. The 
man who stopped to think where the lower- 
case e's were kept would never do on 
straight or solid matter, and a book is of 
course composed of straightforward pages 
of text. Conversely, it may be said that 
the composing machine is the best which 
most nearly approximates the human being 
in its methods; and because the Monotype 
caster produced single types one at a time, 
and ranged them fresh from the mould iv 
lines, this peculiar flexibility resulted in 
the gradual adoption of the Monotype by 
what is now an overwhelming proportion 
of British book printers. The mechanical 
means were there, but it remained to sup- 
port this economic efficiency with type-faces 
of legibility and beauty; for it is in the 
design of the alphabet that one may find 
almost the whole distinction between pleas- 
ant and unpleasant: printing. 

In 1913 began the production of The 
Imprint, a monthly magazine devoted to 
the reconciliation of good ‘typography and 
modern production methods. The type in 
which this journal appeared was designed 
at the suggestion of the .editor, Gerard 
Meynell, and produced by the Lanston 
Monotype Corporation. It marks a turning 
point in the history of British book produc- 
tion. Imprint type is a version of the Cas- 
lon old-face, which has become one of the 
classic national designs, but the original 
Was not handled with any undue respect 
for antiquity as such. It was remarked, for 
example, that’ in. Caslon, letters like the 
capital M and many features of the italic 
were, however, quaint and in “the period,” 
hot distinguished for perfect legibility. 
Pometime after the appearance of Imprint, 
Pegan that phenomenon which John John- 
son, printer to the Oxford University Press, 
as described as “the one most important 
factor in raising the standard of British 
00k production to its present high level” ; 
., the policy of the Monotype Corpora- 
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tion in putting design first, and—as it Were 
—persuading the machine to produce it per- 
fectly, rather than subordinating the pro- 
portions of the face to any supposed limita- 
tions of the machine. As a result, there was 
produced first the Poliphilus Old-face and 
Blado Italic drawn from Renaissance 
models—the latter being the first Chancery 
italic produced since the sixteenth century. 
At this time, Stanley Morison; author of 
“Four Centuries of Fine Printing,” and 
present editor of the Fleuron, was retained 
in as an outside advisory expert in the pro- 
duction of type-faces, and within a few 
years there appeared in rapid succession 
faithful reproductions of the finest type- 
faces of various definite periods in the his- 
tory of printing, such as Garamond (six- 
teenth and seventeenth centuries) ; Plantin, 
Baskerville and..Fournier (English. and 
French eighteenth century respectively) ; 
Bodoni (from the neo-classic age), and 
others. The one move which first and most 
definitely showed the result of this work 
was the appearance of the Nonesuch Press, 
under the direction of Francis and Vera 
Meynell and David Garnett. The None- 
such Press took as its policy the issuing of 
intelligently and charmingly designed books 
at prices noticeably within the limits of a 
modest book-lover’s income. The response 
was definite and far-reaching. It is true 
that copies of the Nomesuch Book of 
Ruth are hardly to be obtained today at 
£25, but they were issued at 8s. 6d. 

By 1924 it had become evident that the 
whole study of fine printing had’ passed 
out of the hands of the snobs, and that the 
new propagandists in typography, men like 
Stanley Morison and Francis Meynell, had 
no particular prejudice against the word 
“commercial.” Mr. Morison, acting as 
designer to the firm of William Heine- 
mann, to the Cambridge University Press, 
and later to Victor Gollancz, Ltd., created 
a sober and recognizable style of typog- 
raphy in which the emphasis was put. upon 
clarity and logic in, arrangement. ‘This 
style is now being adopted in certain Amer- 
ican publishing houses, and will doubtless 
raise the deplorably low standard of com- 
mercial book printing. in that country, 
which has been but slightly affected” bythe 
admirable and_ individualistic work ° of 


Bruce Rogers and D. B. Updike. ‘Francis 
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Meynell does, it is true, produce limited 
editions, and editions of non-copyright 
authors at that: and one might almost say 
that an edition of 1,000 which has 2,000 
people fighting to obtain copies is more 
obviously limited than an edition of 250 
copies which nobody can afford to buy. 
But in spite of this, the prices of the None- 
such books were such that any publisher, 
however intent upon production costs, 
could take the hint from their clarity and 
beauty, and in addition the Press has issued 
a notable series of unlimited editions of 
which the ‘‘Week-End Book,” machine-set 
in Plantin, is an example. As Mr. Meynell 
recently told the writer: 

‘All we have tried to do is to make good 
use of modern mechanical production, 
which has a double efficiency. It allows 
greater flexibility, wider versatility, firmer 
control than handicraft processes; and by 
its comparative economy it widens almost 
unbelievably the market for carefully con- 
sidered and competently executed printing. 
The Monotoype has done for composition 
what cylinder presses have done for ma- 
chining, and what the Fourdrinier mechan- 
ism has done for paper-making. ‘Together 
these processes have allowed us to make 
nice-looking and inexpensive editions for 
those collectors—pardon the irony—who 
also use books for reading.” Many of the 
great London publishing houses now en- 
trust the design of an edition to their own 
typographic advisers rather than allowing 
the printer to choose the type and arrange 
the page. The vast improvement thus 
brought about shows clearly in the good 
work of Chatto & Windus, Martin Secker, 
The Medici Society, Jonathan Cape, Mac- 
millan, Heinemann, Constable, Ernest 
Benn and Duckworth, as well as of the 
important newcomers, Victor Gollancz, 
Alfred Knopf (London) and Gerald 
Howe. 

It should be noted that both the early 
and later phases of the reform of English 
book design, here mentioned, sprang at first 
from derivative, indeed actually reminis- 
cent, typographic styles. Morris “revived” 
an ancient gothic and roman letter;. the 
famous Doves type was a “revival” of Jen- 
son’s face; and similarly the composing 
machine produced, in response to a definite 
demand from educated printers, facsimiles 
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of the finest type-faces of earlier periods, 
No other proceeding could so well haye 
prepared the ground for original — work 
later on. It has been said that Bodoni wa; 
the last original type designer, and that he 
carried the centuries-long tendencies o/ 
type reform to their logical conclusion, 
Since then, type-cutters have spent a cen- 
tury in going back to school as an atone. 
ment for the excesses committed in the 
post-Bodoni decades. What the sixteenth 
century type designer knew _ instinctively 
we, for our part, cannot take for granted: 
our taste has been corrupted by too much 
freedom. Mr. Morison recently remarked: 

“Before even approaching the subject o 
a twentieth century type, to differ from 
other types as our age differs from past 
ages, it is necessary that the whole reading 
public should be given a novitiate period in 
which they can learn to take good printing 
type absolutely for granted, and to be 
sharply intolerant of a poor design without 
the slightest reference to whether it was 
made four centuries or four years ago. 
The time, I believe, is now ripe, and the 
book-face recently designed by Eric Gill 
will be the first definite attempt of this 
kind in modern English type-cutting. Al 
the previous efforts in period reproduction 
will only have served as a sort of parallel 
to the Meisterstick which was presented 
to the Craft Guild in the Middle Ages ) 
a journeyman, at the end of his apprentice: 
ship, to support his claims to enter the 
Guild as a master craftsman.” 

We should, therefore, not reject oll 
type-faces simply because they are oll. 
Type is like furniture, in that it is strictly 
and firmly subordinated to a purpose, an 
when we consider that legibility aris 
from the customs of the eye, we must 
wary in tampering with time-honored pr 
portions. When the Linotype Compat! 
recently produced a version of a fine si 
teenth century type, undoubtedly designe! 
by Claude Garamond, they kept very clo 
to the original, but this face, Granjon, " 
essentially not a “period piece” at all, bi! 
simply a legible and well-proportioned w*! 
of conveying thought.* 


* The disadvantages of Linotype composition hart 
been overcome in this case very ingeniously: almos 
too ingeniously for our modern standards of ™ 
chine efficiency. In the nature of the Linoti? 
matrix, it is impossible to “kern” letters bey 
the body. 
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| Bound to last—in genuine du Pont Fabrikoid 
| Photograph through courtesy of Ginn & Company 


| “Stop, look, buy,”” 


Today publishers are awakening to that 
cardinal principle of salesmanship—Dress 
up the package. 





A cover of Fabrikoid attracts the book 


1d Customer at once: 

ld. i. It has good looks, a good feel— 
tly is a fitting garment for well-loved 
nd pages and an attention-getter. 

7 2. It is obviously very durable. 


Books bound in Fabrikoid will 


x stand both use and abuse. They 
. “te beautiful in your store and 
- ley stay beautiful in library or 
ned home, When they become dusty 














REG.U.S.PAT.OFF. 


say these covers 


or soiled—soap and water will restore their 
original beauty and freshness. 

Fabrikoid is easy to work with in the 
bindery ; it can be printed or embossed with 
gold or foil and decorated in many different 
ways. Leading publishers are using du Pont 
Fabrikoid on classics, text-books, children’s 
books, novels—on every kind of volume— 
because it has added saleability—is beautiful 


and durable. 


Let us send you full details and 
suggest original cover design 
suggestions. Write to our Pub- 
lishers’ Service Bureau. 


E. I. DU PONT DE NEMOURS & CO., Inc., Fabrikoid Division, NEWBURGH, N. Y. 


FABRIKOID 


MAKES COVERS SAY “ATTENTION!” 
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Efficiency and mechanical invention have 
done just this for the book: they have low- 
ered the price, and thereby put beauty at 
the service of the multitude. But in type 
design and in the fundamentals of spac- 
ing, arrangement, etc., the machine must 
always be completely dominated by and 


The Art of the 


ROM the machine age to the leisurely 
craftsmanship and high artistry of 
the middle ages is but a step at Coun- 

try Life Press where the French binders 
work at their fine, exacting art of book 
binding not many feet from where the 
great Hoe presses turn out thousands of 
books a day. Gaston Pilon and Henri 
Hardy are the two remaining partners of 


Gaston Pilon at work in the French 
Bindery at the Country Life Press 


the group which came to America in 1922 
to bind volumes for the famous libraries 
of Robert Hoe, and Morgan, Spencer, and 
Huntington. Since that time they have 
done bindings for the rarest first editions 
and manuscripts of all the collectors in 
America. Their safes are always stuffed 
with treasures waiting to be bound, and 
their workshop is strewn with designs and 
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must be subservient to the individual crea. 


tive designer. 

And this man in his turn must be dom). 
nated by the purpose for which all printing 
is produced, that is, not to be beautify! 
in itself, but to act as the unobtrusive and 
pleasant conveyor of ideas. 


French Binders 


patterns which they are executing at the 
moment. Among their recent works are ; 
set of Dickens’ first editions and another 
of Conrad. The Dickens with a character 
from each story inlaid on the back strap 
and Conrad with a scene from each book 
inlaid on the front cover. 

But their most fascinating bindings are 
sixteenth and seventeenth century designs, 
with their intricate symmetrical patterns, 
such as a copy of the Rubaiyat which they 
recently bound. It is tooled in gold and 
inlaid with tiny particles of vividly colored 
leather. It takes from two to three months 
to make such a binding. 

Mr. Pilon and Mr. Hardy are the last 
of their school in America. They can find 
no apprentices of the younger generation 
with the patience and the love of beauty 
to learn so exacting a craft. But though 
they will leave no successors to their art, 
they will leave to their credit some of the 
most beautiful bindings of their generation. 


The Bok Awards 


"THE Bok Awards for Advertising, 
which have been conducted by the 
Harvard Business School for the past five 
years, are again announced, and the jul 
meets on January 31st. Among the chose? 
jurors are Elmer Adler of the Pynsa 
Printers, New York, and Richard |: 
Walsh, President of the John Day Cont 
pany, publishers. ‘There axe four prizs 
of $2,000 each for advertising campaig!" 
and four of $1,900 each for distinguishe! 
individual advergisements. In judging * 
advertisement, typography will be consid: 
ered as well as effective illustration 
text. The awards will be announced on 
March 1st. The Dean of the Busines 
School is to publish a book containing ‘ 
summary of the five years’ awards. 
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ENGRAVINGS 
for Text Books 


for gay, charming colors has in-SRY€ 
fluenced the appearance of our text 
books quite as much as it has the 
appearance of our clothing or our 
house furnishings. For youngsters, ¢ 
above all others, respond to the && 
swift fascination of color. | = 

In keeping with this tendency, The Lakeside Press has 
developed a process whereby it is possible to do printing 
that resembles the warm, vivid tones of process color 
without the expense of color drawings. Furthermore, 
copy that cannot be successfully reproduced by ordinary 
Ben Day, owing to certain color combinations or har- 
monies, is reproduced with the greatest effectiveness by 
this process. 

Incidentally; when publishers advisé with us regard- 
ing their text \book drawings before they are made, 
better results are likely to be had than would otherwise 
be possible. When we are permitted to plan a text book 
in its entirety, each phase of production complements 
every other phase. This makes it possible for us to 
maintain a high standard of quality and to produce with 
the greatest economy. 

It will be a pleasure to confer with you regarding the 
production of your text books. 


Che Lakeside Press 


R. R. Donnelley & Sons Co. 


731 PLYMOUTH COURT, CHICAGO 



































NEW YORK OFFICE, 79 MADISON AVENUE 
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—because ALCHEMIC GOLD is unusually bril- 
liant, because it lasts, and because the cost of 
stamping in ALCHEMIC GOLD is but little 
more than that of stamping in ink. Your binder 
can doit! Ask him about it! 


@ 


ALCHEMIC GOLD Co., INC. 


406 West 31st Street, New York 
Louis Dejonge & Co. New York Philadelphia Chicago 










Sole Agents: 
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The Package Is Modernized 


The Principles of Promotion Via Packaging Applicable to Books 


Waldon Fawcett 


HE carrier-function is next to the 

last thing that is thought of in design- 

ing and fabricating the modern pack- 

age. Herein lies a constructive moral for 

the booktrade, little as the booktrade has to 

| do with the conventional form of package, 
translated to the ultimate consumer. Con- 
| tact is made, however, through that re- 
| appraisal of package “dress” which glorifies 

B® the same values that are uppermost in the 
'® strategy of book jacketing. 
| This approach of the technique of mod- 

ern packaging more closely to the poster 
plot of the vivid book wrapper has been 
\| } manifest to the casual observer. It has 

\\@ remained, however, for the studies of 
-\B covernment .experts and _ private -- re- 

BB search organizations to reveal what is be- 

| hind the revolution in packaging. In a 

‘|B word, the finding is that the science of 
packaging for the retail trade has turned 
from the substance to the surface. 

A sudden shift to what in an earlier day 
would have been regarded as superficials 
has been possible because of the conquest 
of the physical. ‘Thanks to the introduc- 
tion of machinery in box-making, etc., the 
present-day user of packages has been freed 
rom most of his former worries regarding 
the structure or serviceability of the con- 
ainer. He has, in effect, been left free 
0 turn his attention to the appearance of 
he commodity receptacle. This, the in- 
estigators find, has had quite as much to 
0 with the re-alignment of package equa- 
tons as has the influence of the age of 
Wertising, potent as that all pervasive in- 
lence has been. 

In the new ideal, “attention value” or 
Promotion value” is the chief factor of 
tkage efficiency. In this latter-day con- 
tion, the package is at once a poster or 
acard; an identifying device proclaiming 
lationship to other members of a line or 
amily of products; and a vehicle of coun- 
"and window display. Considerations 





















unrecognized in the days of the purely 
utilitarian package, have weight in the 
selection of package design. One of these 
is the qualification of the ensemble package 
get-up for reproduction in pictorial adver- 
tising. Another is the studied effort to 
provide a package that will be continued in 
service as long as possible, thus squeezing 
the last ounce of advertising value. On this 
last premise the package engineer would 
shudder at the thought of a gold book 
jacket, liable to be cast into the discard 
forthwith, because it powdered the hands 
of the reader. 


Packaging and Book Jacketing 


The parallel is close between modern 
packaging and book jacketing not so much 
by reason of a similarity of advertising ob- 
jectives as by reason of reliance upon the 
same mediums of expression. Color and 
typographical design are the main depen- 
dencies in both fields. Even in the adapta- 
tion of design to merchandising conditions 
there is much in common. The designer of 
book jackets who has ever an eye to the 
assembly value of a design, when mobilized 
for mass-attack in a pyramid of books, is in 
the same boat as the designer of drug or 
grocery packages who is admonished nowa- 
days to cultivate “repetition harmony,” or 
“continuous design” in order that units may 
gain rather than lose when stacked or ar- 
rayed on shelves in the semblance of a 
border. 

Marketing specialists, who keep tab on 
the progress of packaging, declare that there 
are observable today certain very distinct 
trends. ‘The trend, as they dignify it in 
package evolution, is distinct from transient 
fashion. The latter concerns itself with 
colors which have a seasonal vogue and 
other ephemereal manifestations of up-to- 
dateness. The gradual leaning to a new 
school of package rendition contrasts with 
the passing fad in that it is likely to have 
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prolonged influence upon practice in 


general. 

Two new lines of emphasis are found 
to be outstanding in the current revision of 
package design. One is a fresh and deep- 
ened consciousness of color,—the comple- 
ment, doubtless, of the awakening of all 
industry to color values. ‘The other is a 
pressure for bold simplicity in design that 
is attributed by most of the experts to the 
influence of Modernistic Art or Art Mod- 
erne. By good luck, or good management, 
both of these mediums are adapted to the 
latter-day necessities of the package in its 
display and advertising function. 

Package strategists have realized for 
some time past that the conditions of mod- 
ern life are combining to demand more 
vigor in. display if the modern package is 
not to lose out in the race for attention 
value. The whole pace of urban life has 
speeded up so that only the elemental can 
be sure of advertising reactions. The gait 
of motor travel, no less than the circum- 
scribed space of window display, and the 
conditions of visibility attending second- 
story show windows, necessitate package 
messages that may be assimilated on the fly 
by the read-and-run prospect. To this 
necessity, the new instrumentalities of color 
and planes have come as a Godsend. 


Fewer and Stronger Colors 

One of the most interesting disclosures 
by the package survey is the impulse to 
color contraction. How many colors should 
the package carry? The question has been 
perennial and may continue to be. Never- 
theless, there is an unmistakable drift to 
decorative schemes that employ fewer and 
stronger colors. ‘Packages have been re- 
designed in terms of two colors instead of 
four and have gained by the process. 

According to one school of thought this 
concentration on primary colors is the 
inevitable consequence of the rise of the 
Modernistic. Art Moderne with its long 
straight lines and flat surfaces lends itself 
to expression in broad masses of color rather 
than to the more delicate tints that found 
place in the complex and intricate designs 
of the older schools. Another school of 
opinion clings to the belief that material- 
istic considerations have scaled down the 
colors in the lay-out. Obviously, printing 
costs are held down by economy in color 
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variety. Furthermore, it is claimed that 
shrinkage in the size of city apartments. 
with curtailment of daylight, produce a 
real need for more vivid colors and color 
applied in larger splashes. So too, the in- 
crease in urban districts of smoke and dust 
renders it desirable to devise color spreads 
that will defy the grime. All of which 
may explain the stampede to the use of 
chrome yellow and black, following the 
scientific tests by the U. S. Department of 
Commerce which awarded to this combina- 
tion the maximum quality of visibility—a 
point for designers to remember. 

To devise a cover that will suggest the 
contents is an ambition which has become 
sufficiently common among package capi- 
talizers to impress the Federal students of 
technique. Suggestion is conveyed in var- 
ious ways. Commonly, of course, by color, 
by picture, or by some version of the sam- 
pling process, as in the case of the book 
jacket that carries a gripping extract from 
the book text. More subtle means are also 
being tried, as in the case of the hand let- 
tering that is dramatized in some manner 
to suggest the subject matter. Conspicuous 
examples of the art are to be found in the 
titles wherein each alphabetical letter car- 
ries its suggestion of speed or electrical 
energy, or what not. 


Design Repetition 

A detail of practice, as to which the 
investigators find disparity of opinion, cot 
cerns the advisability of design repetition 
on the face and the reverse of the package. 
One wing holds that the “all-face” packazt 
design is worth any sacrifices it entail 
because of the insurance it provides to! 
title display, no matter how the unit ' 
positioned. The opposite wing contends 
that there is waste in the repetition of ? 
design, front and back, if the secondary 
space may be employed to advantage 0! 
variants in advertising. One of the su” 
prises of recent research is the discovery 
that sentiment is changing among packag’ 
users with respect to package changes 
an established product. Formerly, it ¥* 
accounted high treason to vested good W! 
to tamper with a familiar package desig" 
Refuting this, are recent experiences wi 
have shown that a change of “dress” 4 
tracts a number of new prospects and lie 
ates few if any of the old friends. 
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finest type-face yet designed 
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H.W. Caslon & Co., Ltd., of London, from yam 
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hand type which D. B. Updike in his ‘‘Print- -SX@zaecap oa 
ing Types, Their History, Forms and Use”’ 


calls“ . . . so beautiful in mass, and above all so legible 
and ‘commonsense,’ that they can never be disregarded, 
and I doubt if they will ever be displaced . . . ”? 

In color, design, mass effect, fitting—in everything, 
in fact— Linotype Caslon Old Face isa true Caslon, un- 
questionably the finest made for machine composition. 
Itismadein 3& Gmc LINOTYPE") < twelve sizes, 
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Special ‘f? logotypes are available for fine composition. 
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The Book Jacket a la Mode 


The Modern Use of Line and Color Has Been Applied to the 
Book’s Jacket But Has Not Been Allowed to Dominate It 











Two of this Spring’s jackets. The author's name and the rules on “Twelve Days’ 

are in deep blue, the title in bright red, all against a cream background. On the 

Payson & Clarke jacket the background is gray-blue, the lettering bright blue and 
gray, the design in black, blue and gray 


r HE greater number of people are 
untouched by any aesthetic develop- 
ment, except as it reaches them in- 

directly. The excitement over new dimen- 

sions meant nothing to the general public 
when discussed abstractly at the tables out- 
side the Rotonde or the Deux Magots, or 
even when the art pages of newspapers in 
this country wrote enthusiastic reviews of 
the 1925 Exposition des Arts Decoratifs 

Modernes. But when New York shops 

began to show modern furniture, silver by 

Magnussen, draperies by Raoul Duffy, the 

movement began to mean something to 

the public. Bric-a-brac, lamps, even play- 
ing cards felt the influence. 

Books were too splendid a medium. for 
experimentation to go untouched. Modern 
types, end-papers, typography that made use 
of the simple line in its composition, even 
fine bindings in the spirit of the art 


moderne proclaimed the sympathy of book 
designers with the movement. But it wa 
the book jackets that blossomed forth in 4 
dazzling array of cubes and angles as wel 
as in the less obvious characteristics of the 
new art. Jackets are ideal for experimet 
tation. They present more or less the same 
surface size and proportions, they can bt 
unlimited in their color schemes and the 
combine lettering and design, so that whit 
could not be accomplished with one coul 
be accomplished with the other. ; 
As is apt to happen in the first enthusiast! 
for a cause modernity in design was over 
done in many cases. Not only was it ov" 
done but it was done without that ful 
knowledge of its artistic value which 0 
not been slow in following. ‘The sto 
that landed with such a splash in the mid: 
dle of the pond has settled to the botto™ 
and its presence there is not unfelt. But 
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The six jackets on this page are all effective from the artistic, the display 

and the sales viewpoint. They all lose by reproduction for their splendid 

colors do not show. “This Side of Jordan,” which looks the most conven- 
tional, is done in the popular wood-cut manner 
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Paper Cover Catalogs 
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the ripples are more pleasant than the 
splash. Jackets have not lost their color, 
nor their designs in the new dimensions 
but they have learned to carry the color 
and the designs with more ease and with 
more artistry. 

The eight book-jackets which are repro- 
duced on page 582 and page 583, selected 
at random from the shelves, are not repro- 
duced here as the foremost examples of 
modernity in book jackets, They do show, 
however, the fine standards of this im- 
portant feature of the complete book, with 
the influence of the trends in art, as they 
are used in books that come readily to hand. 

The jacket is the book’s introduction. It 
is almost as important that the introduction 
be of a superior nature as it is that the 
hook itself be. And these examples have 
taken into consideration the artistic tastes 
of the public, without letting their results 
over-rule the display and sales values of 
the jacket. 


Rommel’s Book is Bound in 


Cotton Seed Hulls 
THE volume by Dr. George M. Rom- 


mel on “Farm Products in Industry” 
which Rae D. Henkle Co. published a 
month ago in an edition printed on paper 
made from cornstalks, has now been issued 
in a special’ binding of a material made 
from cotton seed hulls. Just when we 
think there is some product which must 
be a total loss, the ingenious industrial 
chemist comes along and makes it into 
something useful and beautiful. Certainly 
Dr. Rommel’s book is both. 


Gandy With Monotype 
EWIS C. GANDY, a practical printer 


of long and varied experience, editor 
of The Printing Art for five years, typo- 
graphic director for the Lanston Monotype 
Machine Co., as well as several large print- 
ing offices in different cities, a frequent 
contributor to printing trade magazines, has 
been appointed head of the typographic 
layout department of the New York Mono- 
type Composition Co. 








PERKINS & SQUIER CO. 
100 Hudson Street - New York City 


AMERICAN 
FEATHERWEIGHT 


The. outstanding domestic pa- 
per combining the extreme 
bulk of an imported esparto 
sheet with an unusually smooth 
surface. Ideal for books requir= 
ing bulk and lightness. 
Made by 


P. H. GLATFELTER CO. 


POET I NT OP 











BOOK BINDING 


Edition Binding, Leather, Cloth, also Catalog. 
Efficient Workmanship. 
CORRESPONDENCE SOLICITED 


MURPHY-PARKER COMPANY, 701-709 Arch Street, Philadelphia, Pa. 


sot FIFTH AVENUE 
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Ask for a New Booklet of This Unusual Book Jacket Paper 
KENNELLY PAPER CO., Inc. 
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Pegasus Press Exhibition on 
View in New York 


N exhibition of Pegasus Press books 

was opened recently by Harper’s 
Boys’ and Girls’ Bookshop and The 
Junior League of New York City at 460 
Park Avenue. By special arrangement 
with The Pegasus Press (Harcourt, Brace 
and Co.,) “Les Costumes Regionaux de la 
France” will be featured. ‘This book con- 
tains reproductions of 200 water colors by 
Elizabeth Whitney Moffat and Gratiane 
de Gardillane, an Historical Introduction 
by Henry Royere, Preface by the Princess 
Marthe Bibesco, Introduction by Robert 
W. de Forest, president of the Metropoli- 
tan Museum of Art. In connection with 
this book there will be shown the artists’ 
originals and color process plates from 
which the book has been made. Art books 
done by the new German G@ollotype pro- 
cess; Stanley Morison volumes on Typog- 
raphy; and Hand press books, printed with 
original Bodoni types and bound in vellum, 
will also be on view. 


AUTHOR’S PORTRAITS 


IN THE WOOD CUT TECHNIQUE 


Very appropriate for illustrating cata- 
logs, jackets, advertisements, etc. 





Courtesy 


BONI & 
LIVERIGHT 


HENRY 
HOLT & CO. 


The Publishers’ Weekly 
‘New York Printing MDCXCII]” 


UN DER the interesting above title the 
John Calhoun Club of Chicago is 
bringing out a folio volume containing fac. 
similes of the originals of all known New 
York imprints of that year, with an intro- 
ductory note on the typography of William 
Bradford’s early work, and a bibliograph- 
ical essay on the first year of printing in 
New York. Douglas C. McMurtrie writes 
the Introductory note; and Wilberforce 
Eames, the Bibliographical Essay. 
William Bradford, “Printer to King 
William and Queen Mary,” in 1693 did 
the first printing in New York City. 
Specimens of his known work are widely 
scattered throughout the United States 
and Europe, and the assembling of the 
facsimiles here will provide a body of val- 
uable source material not only for the his- 
tory of printing, but also for the political | 
and social history of the Colony of New 
York. 
The edition of “New York Printing 
MDCXCIII”’ is limited to 240 numbered 


copies, for sale at forty dollars a copy. 
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SHERWOOD ANDERSON 


Price $15.00. Satisfaction guarat- 
teed. Kindly send photo with order. 
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The Currier Press 


URRIER & HARFORD, Printers, 
$ Ltd., of 460 West 34th Street, New 

York, in developing its plant further 
for book work, has adopted the name of 
“The Currier Press” for this part of its 
output, and it has sent out a very beautiful 
announcement of this new change. It also 
announces the fact that Mary McRae Mc- 
Lucas, formerly of the John Day Company 
and Yale University Press, has joined the 


f Company to take charge of book design. 


Well and Adams Buy Out Gaige 


AMES RAYE WELLS, for some time 

associated with William Edwin Rudge 
and Crosby Gaige in the publishing of 
fine books, and Elbridge L. Adams have 
purchased the publishing business formerly 
carried on by Crosby Gaige, and are plan- 
ning to continue the business of. publish- 
ing limited first editions of notable British 
and American authors, under the imprint 
of “The Fountain Press.” 

Among the books which are scheduled 
for production in the first six months of 
1929 are the letters of George Moore 
to Edouard Dujardin; H. M. Tomlinson’s 
essay on Thomas Hardy; “Julia Eliza- 
beth,” a play by James Stephens; a new 
book of stories by A. A. Milne; “Arabia 
Infelix,” a poem by Aldous Huxley; “The 
Winding Stair” by W. B. Yeats; a new 
book of verse by James Branch Cabell; 
three new stories by John Galsworthy ; 
“Old Mrs. Chundle,” a tale by Thomas 
Hardy; and a new book of poems by 
Robert Frost. 

_It is the aim of the founders of The 
Fountain Press to issue books which, in 
their typographical details, shall. maintain 
the highest traditions of American print- 
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ing, and which will equal, if. not excel, the 
products of the best European presses. 

Random House, Inc., will act as dis- 
tributors in America for the publications 
of The Fountain Press. 


VAN REES BOOK BINDING © 
CORPORATION 
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HARMON & IRWIN, Inc. 


395 Lafayette Street and 
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Edition Binders, Leather and Cloth. High- 
grade catalogs and pamphlets. 
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Complete Book Manufacturers 


* SINCE I 


518 West 26% Street _New York 


der/ 
Complete ieee aia one roof? 
Largest capacity in New York, 
<A° 34-year record of Service 


For estimates telephone Seen 8667 











588 


Program of Spiral Press 


NDER the general editorship of 
Howard Mumford Jones, the Spiral 
Press of New York announces a 
very interesting series of finely printed 
books, six titles each year, publication to 
be begun in March. Associated with Pro- 
fessor Jones of the faculty of the Univer- 
sity of North Carolina are Kenneth B. 
Murdock of Harvard University, Harry 
Hayden Clark of the University of Wis- 
consin, Mark Van Doren, and Robert 
Morss Lovett. The series will be distrib- 
uted thru Random House. The first title, 
to be issued in March, will be “The Day 
of Doom and Other Poems” by Michael 
Wigglesworth, who lived in the early days 
of the American Colonies and whose book 
was a best seller thruout the eighteenth 
century. This book is to be illustrated by 
Wanda Gag, and the 525 copies will be 
sold at $6. “The Poems of Edgar Allan 
Poe,” also scheduled for March publica- 
tien, is to be edited by Professor Jones and 
will be printed in a limited edition of 585 
copies at $10. In the fall there will be 
the “Selected Poems of Herman Melville” 
edited by Mark Van Doren, many of the 
poems appearing for the first time in the 
United States since Melville’s small and 
almost inaccessible editions. “A Collec- 
tion from the Tales of Ambrose Bierce” 
with an introduction by Robert Morss 
Lovett and “The Philosopher of the Forest 
and Other Essays of Philip Freneau”’ edited 
by Harry Hayden Clark will also be issued 
in the fall. 
The Spiral Press is at 91 Seventh Ave. 


Communication 
THE ENIGMA OF INK 
Stanford University Press, 
Stanford University, Cal. 
Editor, Publishers’ Weekly: 

The enigma of ink presented in your 
December 15 editorial on the current Cen- 
sus of Manufactures is not so perplexing 
when one considers the likewise uncensused 
fountain pen. I suspect that annually less 
and less writing ink evaporates from ink 
wells even though more and more is use- 
fully spread upon paper. 

Your publication seems to us to be in- 
creasingly interesting and valuable. 

Wo. Haw tey Davis, Editor. 
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Grabhorn Press in New York 


THE Grabhorn Press of San Francisco, 

the output of which has taken its place § 
in high favor among collectors and author: 
ties on typography, is now announcing that 
it has moved to 510 Pine Street, which 
is near the center of town. 


Complete Book Manufacturing 









CORNWALL PRESS_ 
and | 
McNamee Bookbinding | 

Company | 








| 





Ss plants offer large facilities of | 

the most modern equipment for | 
the complete manufacture of books of | 
all descriptions under one _responsi- 
bility with out-of-town costs and service 
equal to New York City. 

Composition, electrotyping and press 
work at Cornwall, New York. Sheets 
delivered by motor truck daily to 
McNamee Bookbinding Co., 426 West 
Broadway, New York City, assuring | 
prompt delivery in New York City. 
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February 2, 1929 
Printing Course Starts 
Tis Printing Courses of New York 


University start their second term on 

Friday, February 8th, meeting at the 
\Vashington Square Building, 100 Wash- 
ington Square East, the series to be on 
“Design in Printing” conducted by Walter 
Dorwin Teague, distinguished designer. 
The course is planned to be constructive 
and practical rather than academic and 
will endeavor to present the fundamental 
principles that underlie all design and 
‘llustrate their application to printing. It 
will treat the historical phase of the sub- 
iect only as an aid to creative work today, 
and it will lay especial emphasis on the 
modern spirit and modern tendencies. The 
fee for the course is $18, and application 
for enrollment should be addressed to the 
Secretary, College of Fine Arts, New York 
University, 100 Washington Square East, 
New York. 


Lucian Bernhard 


*¢] UCIAN BERNHARD,” says Harry 

L. Gage in the January number of 
The Linotype Magazine, “has been in this 
country for some years, practicing in all 
fields of design, from type and typography 
to eomplete homes and business interiors. 
Swiss-German by birth, he distressed his 
teachers at an early age by a constant 
preference for drawing. ‘‘Feder Zuege’ 
(the pen flourishes which now come as 
ornaments for his Schoenschrift, type) 
adorned all his text-books. Sketches filled 
his math. and science note-books. And so 
trom his home in Zurich to Munich where 
he was surrounded by the earlier fires of 
modernism. He does not admit formal 
study of the arts, but rather a learning bv 
absorption, 

“First success came to Bernhard in pos- 
ter design, where his very lack of academic 
manner gave his work a freshness of ex- 
pression that brought him patronage. Later 
contact with furniture and fabric design, 
then the treatment of the entire room or 
building, broadened his field. Meantime, 
through the successive outbursts of the 
isms’ in art, futurism, cubism and. the 
like, he retained his point of view: The 
‘ype page should - be readable, and the 


1 
home should be livable.” 
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@CABELLIAN 
HARMONICS 


By Warren A. McNeill 


With an Introductory Note 
dy JAMES BRANCH CABELI 





New York 
Published by Random House 
1928 


“Cabellian Harmonics” is the first book 

done by Roger Ellis, The Georgian Press, 

for Random House, distributors of  pri- 
vately printed books 


Helmer With Van Rees Press 


WERNER HELMER, formerly book 

designer and typographer for Alfred 
A. Knopf, is now connected with The Van 
Rees Press. 


Plea for Stained Tops 


HE National Association of Book 

Publishers has forwarded to its mem- 
bers a copy of a letter received from Ralph 
D. Wilson to the Executive Secretary of 
the National Association of Book Pub- 
lishers: 

“No doubt you have seen the letters | 
have sent to the Publishers’ Weekly within 
the last few years urging that publishers 
stain the tops of all books where they do 
not gild them. The reason for this is 
obvious, and most important to the book- 
seller in his dust problem. 

“It is hoped you will use your influence 
in urging publishers to stain the tops of 
all books that are not top-gilded or boxed. 
Even if they are in boxes the tops will soil. 

“Many a time has,a customer been dis- 
gruntled on being handed the last copy of 
a book which was perfect in every way 
except dust on the white top on which some 
finger had left a print.” 
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The Weekly Book Exchange 


How to ‘use “Books Wanted” and ‘For Sale” 


ERMS: Under “Books Wanted” (a service 

for booktrade only) 15c. a line to subscribers, 
no charge for address; to non-subscribers, 20c. 
a line, charge for address. 

Under “Books for Sale” (not restricted) 15c. 
a line to subscribers, 20c. to non-subscribers. 
“Surplus Stock” 25c. a line. All other classifica- 
tions 20c. a line. Bills rendered monthly. 


J 


Write plainly on one side of paper. The Weekly 
is not responsible for typographical errors. Illeg- 


BOOKS WANTED 


ABERCROMBIE & Fitcu Co., Bx. Dept., N. Y. 


The Way of the Woods. Breck. 

Fly Rods and Fly Tackle. H. P. Wells. Revised 
and enlarged ed. Pub. Harper & Brothers. 
1901. 


Miss Apams Bx. Suop, 147 Prerrepont St., 
Brookiyn, N. Y. 


Henderson. Loiterers in N. Y.; Loiterers in 
New England. Doran. 

The McKees of Virginia and Kentucky. George 
Wilson McKee. Pub. about 1891. J. B. 
Richards, Pittsburgh, Pa. 


ALLEN & Provost, 5 Cuurcu, BURLINGTON, VT. 


Black Galcondo. 


AMERICAN ANTIQUARIAN Soc., WorcESTER, MAss. 


Williams. Lost State of Franklin. 1924. 

Hawks & Perry. Doc. Hist. Prot. Epis. Church, 
1863-4. 

Bound volumes of old sheet music dating before 
1850 





AMERICAN Bart. Pup’n Soc., 1107 McGee Sr., 
Kansas City, Mo. 

Dictionary of Thought. Tryon Eds. 

Library of Biblical Theological Literature. Crooks 
& Hurst. 

Both in good condition. 

Immortality, a Rational Faith, Wm. Chester. 
Good condition. Two or more copies. 





Ayres Bx. Snop, 815 Bannock, Boisr, IDAHO 


Baillie-Grohman. Land in the Mountains. 
Creel. How We Advertised America. 
McCulloch. Dishes and Beverages of Old South. 
Onderdonk’s Idaho. 

Reventlow. Vampire of the Continent. 

Rosini. Forty Years of Diplomacy. 

Whithouse. Year as a Government Agent. 
Catalogs of dealers in rare hooks. 





AppLe TREE B’KSHOP, Concorpb, N. H. 


Hopkinson Smith. Fortunes of Oliver Horn. 
Triggs. Garden Craft in Europe. 


LL LLL LLL Lee 

Arcus Bx. Suop, 333 S. Dearborn St., CHICAGO 

Prevost, Marcel. The Demi-Virgins. Holland 
Publishing Co. 1895; Simply Women. 

Hervey, Harry. Caravans by Night. Must be 
Ist ptg. 


ible “wants” ignored. Each title must begin on , 
separate line except grouped titles by one author. 
Objectionable books excluded when noted. 


vt ; 


_ In answering, state edition, condition and Price 
including transportation. 


Give your name and address. 


Credit responsibility of advertisers is not guar- 
anteed but space in the columns will be denied 
to dealers who misuse it. 


Arcus Bx. SHop—Continued 


Dorgeles, Roland. Wooden Crosses. 

McCabe, Joseph. Empresses of Rome; Empresses 
of Constantinople. 

Ober. Sir Walter Raleigh. 


nnn ee err efi: 
Art Stupio Press, 15 W. 44TH Srt., New Yor 


Advice to a Young Man or The Choice of 2 
Mistress. Benjamin Franklin. 

Les Tableaux. Joseph Bedier. 

Le Roman de la Rose. Jean de Meung. 

Diary of Johannes Buchardus, Master of Cere- 
monies to Pope AlexanderXI. 





Assoc. Stupents Store, BERKELEY, CAL. 
Comparetti. Virgil in Middle Ages. Macmillan. 





ATLANTIC M’THLY B’KsHopr, 8 ARLINGTON, Bost. 


Art of Thinking. Dimnet. Ist ed. 
Twenty Minutes of Reality. Margaret Montague. 


AUGUSTANA BK. CoNcERN, Rock IsLanp, ILL. 


Robert Browning—Essays and Thoughts. Nettle- 
ship. 


AVONDALE Press, 1841 Broapway, New York 


Some People We Meet; Young Ladies of Today; 
Young Gentlemen of Today. All by Charles 
F. Rideal. 

History of Lancashire. Lawrence Butterworth. 

Dickens, Charles. Any and all items of any kind. 

Battle Abbey items of any kind. 

Particulars by mail only. 


G. A. Baker & Co., 247 ParK Ave., New York 


Wirt. Life of Patrick Henry. 


cee ee, ae ee ee ag 
W. BALLANTYNE, 1409 F Sr., N. W., Wasu., D. © 


Mortimer. Sermons in Miniature. _ " 
Jameson. Essays on Constitutional Hist. of U.> 


Mayer. Sea Shore Life. 
il 


Bart. Bx. Store, 323 GutTurie, LouISvILle, Ky. 


Greek Ollendorff. Asabel C. Kendrick. _ 
Greenfield. Greek New Testament. With mar 
ginal notes. 


Baptist Bx. StorE, 301 Grppens-Lane BLD. 
SHREVEPORT, LA. 


King Gobbler. Smith. 
nietedintneanennniamaapasastaatiiaaaeaacslistaittatailamasiiaaciaieceaeh ean niente 


Barnes & Nosie, 76 5tH Ave., New York 
Newton, Sir Isaac, Principia. Macmillan. 
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THE TUTTLE COMPANY 
Marble City Press 


Rutland Est. 1832 Vermont 


Seven Notable Books 


A LINCOLN BOOK 


A Soldier’s Tribute to his Chief. 
By Josiah Grout. re $2.50 
The author, a Captain in the Union Army 
and Governor of Vermont, 1896 to 1898, writes 
with a knowledge gained by personal con- 
tact. A Lincoln book from cover to cover 


MY TRAVELS IN THE 
SPIRIT WORLD 


By Caroline D. Larsen. $1.50 
“Through ability to leave the physical body 
and to live for a time in astral, together 
with the ability to reason and reflect on all 
I saw and heard, I have garnered the knowl- 
edge of the life hereafter which I now pre- 
sent to the public.” 

“The book is valuable.”—Conan Doyle. 
“Not to be dismissed with a _ shrug.”— 
Boston Transcript. 


AROUND THE WORLD 
AT EIGHTY 


By Flavia Camp Canfield. $2.50 
A Collection of Letters written while o 
her cruise around the world. Over too Illus- 
trations. Has introduction by her daughter, 

Dorothy Canfield Fisher. 


THE BOYHOOD DAYS OF 
PRESIDENT CALVIN 
COOLIDGE 


By Ernest C, Carpenter. $1.50 
Reminiscences of a former teacher in the 
Public Schools of Plymouth, Vermont, where 
Mr. Coolidge was his pupil in District No. 9. 


THE BENNINGTON BAT- 


TLE MONUMENT 


Its Story and Its Meaning. 

By John Spargo. $1.00 
se. auses, particulars, and results, of the 
Battle of Bennington; why it is called Battle 
of Bennington; why the Historical Monu- 


ment was erected where it is, and not on the 
battlefield.” 


MY TRUST AND OTHER 
VERSES 


By Caroline Salome Woodruff. $2.00 
ant President of the National Council of 
‘Administrative Women of Education, issues 
4 complete edition of her poems. 

, 1 hese verses are a remarkable expression 
Of a personality. All that Miss Woodruff is 


ae from every line.”—Dorothy Canfield 


ANTHONY HASWELL 


Printer, Patriot, Ballader. 

By John Spargo. $25.00 
as Biographical Study of Vermont’s most 
‘portant pioneer printer, with a_ selection 


veal eallads, and an annotated Bibliograph- 
Fans * his imprints. Facsimile Title 
bens oyal quarto, half green rhorocco, 

‘ec on 100% Bruce Rogers Rag Paper. 


300 T1 1S ° ‘ 
Copies, sole issue, signed by the author. 


SS 
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The January Number 
of 1929 
starts the 40th year of 





AZ large pictures in black and in 
colors in the January number, 
portray modernistic furniture, artistic 
modern interiors and individualistic 
houses by the best European artists. 

Single copy, January issue, 3 Marks, 


postage extra. 


Subscription to three months, 6 Marks, 
postage extra. 


A complete year, 1928, with more 
than 500 pictures and colored plates, 
bound in cloth, 36 Marks. 


Liberal discounts to the Trade. 


Send for sample copy and illustrated pro- 
spectus, for distribution to architects and art 
lovers. 


Refer to this advertisement. 


YL 


DARMSTADT N. 38 
Germany 


Verlagsanstalt 
Alexander Koch 
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In This Issue 


LESSONS FROM LONDON by Ruth Brown Park . . .« « «© ees 4 


The author of “Bookshops: How to Run Them” has written a series of 
articles on what the American bookseller can learn from English shops. 
This is the first of the series and the text 1s window display. 


Books oN AFRICA by Mary Hastings Bradley . . . eed «ey 


IVhen your most affluent customers return from that Cape to C airo journey and 
ask you what to read, here is a book list which will tell them where to begin. 


CHICAGO BOOKTRADE News by Milton Fairman 
‘THE TRAVELERS’ Book SHOP 
IN AND OuT OF THE CORNER OFFICE . 


EDITORIALS « Cate Med ca of DE ee aces, 
Learning From London; Wien Editions Are Limited; Books About Africa; 
New York Clean Books Bill; And Now the “Talky.” 


IN THE Book MARKET. 


OLp AND RARE Books by Frederick M. Hopkins . 


Forthcoming Issues 


& & & Frank Swinnerton may be known 12 issue, contributed a practical point oi 
to the general public only as a novelist, but view to a many-sided problem. Ralph W. 
to the booktrade he is also known as an Cram, editor of the Davenport, Ia., Demv- 
experienced publisher very well informed  crat and Leader, sees the problem of pub- 
about what is happening and about to hap- licity for books in another light. He sees 
pen in literary London. Mr. Swinnerton this publicity in competition with publicity 
will henceforth write for the Publishers’ for perfumes and electric refrigerators. His 
Veekly quarterly articles on the English article which will appear in a Februar 


hooktrade. The first of these articles will issue, supplements those of George Fort 
appear in the February 23 issue. & % 28 Milton and Edwin Bjérkman. & % & 


J & & Next Wednesday will be Ash 
Wednesday, and the Lenten season, when THE PUBLISHERS’ WEEKLY 


most booksellers feature religious books, 

begins. The following Saturday the Pub- The American Booktrade Journal 
lishers’ Weekly issues its annual Religious 

Book Number. Wilbur Hugh Davies of the Epirors 

Pilgrim Press has written an article for R. R. BowKeER FREDERIC MELCHER 
this number on “Selling Religious Books.” Mupeep C. Sirz 

Other contributors to this issue are Charles wlicid 
W. Ferguson of Doubleday, Doran, Gilbert Jostan TITZELL Auice P. Hacket 
Loveland of Henry Holt & Co,, Dr. Samuel Circulation ALBERT R. CRONE 
Cavert, General Secretary of the Federal Advertising Louis C, GREENE 
Council of the Churches of Christ in Busmess Manager JouHN A. HOLpeEN 


America. & % 
$5 a year I5c. a copy 


& 8 & Dale Warren’s article on the 
problem of review copies, “To Send or Not 62 West 45th Street 
to Send,” which appeared in the January New York City 








